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YOUR CUSTOMERS WILL BE ASKING ABOUT THIS 


ALMOST INVISIBLE GLASS WITHOUT GLARE 
NON-REFLECTIVE UNDER FLUORESCENT-INCANDESCENT OR NATURAL SUN LIGHT 


NEW 


TRU-SITE 


tel BiciW V4: 


S Glass Tops 


for Executive Furniture 








THERE IS A PROFITABLE ARRANGEMENT 
ON TRU-SITE 
WITH YOUR LOCAL GLASS DEALER 
a WRITE FOR DETAILS 
MED EARBORN GLASS COMPANY 
6600 S. Harlem Avenue, Bedford Pork . Hlinois 
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—- EVOLUTION IN PLAYING CARDS — 


The FOURTH Anniversary of 
The First Major Change in playing cards 


in over 75 years 


BRIDGEPOINT 


“POINT COUNT” 





PLAYING CARDS 


INTRODUCED—APRIL 1, 1953—-IN CANADA—BY T. EATON COMPANY 
—APRIL 27, 1953—IN U. S. A.—BY GIMBEL’S 


Estimated 1 million players have played with 
Bridgepoint Playing Cards 


























No Indices -" Indices and Pips ; “Point Count’ added 
or Pips Added for for Bridge Players 
Poker Players 





MEET “Mr. and Mrs. Bridgepoint’’ — at the New York Stationery Show — Room 
915, Hotel New Yorker, May 19-24 — to discuss with you details of Advertising 
Promotion. Limited number of demonstrations available. 





LODIAC PLAYING CARDS 


with matching score pads and tallies 





Cost: Bridgepoint and Zodiac Cards 


12 doz. sets — $13.50 per doz. sets 
iin. “- — We” ”* ~ 
3 doz. “ — 14.00 “ 
2 doze “ — 14,50 ” 
(és “~ — 18300 ” 


Matching Score Pads—Retail $1.00 (4 pads)—$7.20 per doz. 
Taliies—2 table—Retail 35¢c ($2.50 per doz.) 
Tallies—3 table—Retail 50c ($3.60 per doz.) 


BRIDGEPOINT PLAYING CARD (CO. 


Dept. M.S. 
LAND TITLE BLDG., PHILADELPHIA 10, PA. 
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*V.1.P’s at every desk 


*V_].P.’s—Versatile Ink Pencils 


Everybody’s important enough 
to have a NOBLOT Ball Pen! 


Meet His Nibs, the new woodcased NOBLOT 
Ball Pen—companion to your MONGOL lead 
pencils. It’s your handy Eberhard Faber desk 
pen! NOBLOT, the woodcased pen that has 
everything you like about a pencil: lightness, 


Trademarks Reg. U.S. Pat. Off. 


SEND FOR FREE SAMPLE OF NOBLOT Ball Pen. 
ae oe oe 
Name ae eS ee 


| 
| 
| 
| 
| Tithe 
| 
| 
| 
! 


Check 
Color 
Choice 


Company. 
Address. 


SS Ee 
Attach coupon to company letterhead. 


EBERIARD FABBR=: 


balance, slimness—and low cost. Choose your 
color: Blue, Black, Red, or Green. NOBLOT— 
No Leak, No Smear, No Fade, No Transfer. 
Made by the makers of the famous 

MONGOL lead pencil. 


wr 296 cal 


WILKES-BARRE, PA. © TORONTO 


This advertisement in BRU Iaeaysaae@ February 2 WILL SELL MORE NOBLOTS FOR YOU! 
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| The office furniture people really 


" did it up fine in New Orleans. Each 
"NOFA event, and especially the dealer 
“meetings, provided much valuable in- 
- formation for all in attendance. 

An impressive session was the work- 
shop breakfast with San Francisco's 
Ken Berven of Beier & Gunderson 
presiding. Small wonder that attend- 
ing dealers were of one opinion — 
the 1957 convention was the finest in 
the cleven year history of the Nationa! 
Office Furniture Association. (Review 
starts on page 40) 

A special tip of the Schranck 
chapeau to John Gray, Chris Hoy, 
John Mossman and all other NOF Aites 
for their accomplishments. 

Incidentally, I'd like to thank the 
many persons who complimented me 
on our CONVENTION Daly. It is 
nice to know that the extra efforts 
necessary to turn out the daily edi- 
tions were appreciated. 

But for credit where credit is due, 
Tom Cassidy of our staff really did 
the yeoman work starting about four 
months before the show. Because his 
activities were essentially behind the 
scenes, the long hours he spent on the 
job went unheralded. DPC production 
manager Harry Ramaley along with 
Don Gruening also worked long hours. 

The show season is really under- 
way. With the Wholesale Stationer's 
and NOFA’s conventions past suc 
cesses, we can look forward to the 
New York Stationery Show on May 
19-24. Many items to be introduced 
are prevued in this issue. 

While in Louisiana, I took the op- 
portunity to visit the Standard Print- 
ing Company of Alexandria, a first 
prize winner in the Brand Names: Re- 
tailer Contest. More about this com- 


pany and its successful promotions in — 


4 future issue. 
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Scroio “rings the 


For extra profits...extra volume...with 


ui 


LONG LEAD PENC 


putus 
Ly \ 


RING JHE BEIT HERE FOR YOUR SCRARNSS 


RINGER: 


LL- 
REAL BE 
A A695 ASSORTMENT INCLUDES: 
e One dozen T2 Super Dollar Ball Pens 
e One dozen K7 Mechanical Pencils 
Unique display—with real school bell in- e One dozen T7 Scriptomatic Ball Pens 
cluded FREE—to ring up extra Back-to- e One dozen T4 Hi-Fi Ball Pens 
School sales! All the famous Scripro best - — te agg 
; 4 . e Six eac efills, U7 Re 
aka giecndiaaciaax-teles sone 5150 Erasers, F430 Leads 
a . ? 2 YOUR COST $23.71 — YOUR PROFIT $15.81 
unit, as a window center card—and to build 
your Back-to-School promotion! 


A “DING-DONG” ADVERTISING AND PROMOTION CAMPAIGN! 


Big full page full color ads in LIFE, LOOK, THIS WEEK, FAMILY 
WEEKLY and Sunday Supplements... car cards in 75 cities . 
PLUS high frequency TV SPOTS... PLUS window displays and 

window banners, “ring the bell’ as sales builders for you! 





ew 
Se 


‘ 
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For the first time—a Scripro all-in-one 
ball pen (non-refillable) with plastic cap. 
Top Scripro quality to retail for 25¢ 
... the popular price for Back-to-School 
volume! On 2 dozen easel (T167). 


Ask your wholesaler today 
for these SCRIPTO 


“BELL-RINGERS” 





STATION 


_ 









The new mirror finish Scripro spectacular 
salesmaker—that produces more profit per 
square foot than anything in your store. Com- 
pletely stocked with Back-to-School best 
sellers. Still available from your wholesaler— 
get yours today! (A751) 






Scripto Inc., Atlanta, Georgia—Scripto of Canada, Ltd., Toronto, Canada. 
‘Scripto products available in Canada at slightly higher prices. 
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Magnetic Phone Pad 

ae The Pat Magnetic Phone Pad, a 
new home and office accessory, is be- 
ing marketed by Pat Products Division 
of Ketcham & McDougall. 

Listed at $1.95 retail, the phone 
pad features a unique magnetic socket 
that holds the ball-capped ebony 
plastic dialer-pencil in place ready for 
instant use. The pad clips easily to any rectangular base 
telephone or phone cover. 





New Desk Line 2 


Modern _ styling 
plus a high degree 
of flexibility marks 
the new complete 
"50,000" series 
desk line  intro- 
duced by the H-O- 
N Company. 

The line includes 
36 models, 22 in 
29” height, and 14 
in 261,” height, in 
single and double 
pedestal arrange- 
ments. All component parts are interchangeable, permitting deal- 
ers to offer their customers a maximum selection with a min- 
imum inventory investment. Available in four top sizes. 





Low Cost Check Writer 3 


PermaPrint, an inexpen- 
sive check writer which 
prints tamperproof checks, 
has just been placed on the 
market by Applied Research 
Corporation. 

Constructed from high 
impact styrene plastic, the 
campact machine retails for 
$29.50. Levers set the 
: amount to be printed and 
depression of the operating bar sets a permanent impression of 
the amount in black indelible ink on the check. 





Cellophane Tape Premium 4 


Latest merchandising display 
by Minnesota Mining and Man- 
ufacturing is this “lion” with 
its mouth full of rolls of 
“Scotch” brand cellophane tape. 

Each roll in the display is 
equipped with a premium — 
free ‘‘Snap-pets” with snapping 
jaws which open and shut when 
the animal is moved back and 
forth on a rough surface. The 
plastic animals include lions, 
alligators, snakes, whales, frogs 
and hippos. 
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New Office Chairs 


Two newly designed matd 
chairs have been added to” 
Invincible Metal Furniture G 
pany's line. 

Pictured is the swivel arm cy 
with steel base and tilting m 
anism with a long wearing 4 
thrust bearing. Matching side 
chair is designed with swepth 
legs. 






Unique Studio Cards 6 


A new line of unique studio 
greeting cards which feature white 
on black designs are available 
from Box Cards. 

The “negatives” feature designs 
by artists William Box and Nellie 
Caroll. Free brochure available. 


Crafts Table 7 


Garrett Tubular Products has 
introduced their new arts and 
craft table as the latest addition to 
their line of adjustable typing 
stands, business machine stands, 
posture chairs and stools for busi- 
ness and schools. 

The AC 100 arts and craft table 
has a drawing surface 24 by 24 
inches with adjustable angle and 
controlled elevator. The reference table is furnished with 
either a maple or plastic top as is the drawing table. Drawer 
is standard equipment or optional, an open book shelf. 








Multi-Roll Gift Wrap Pack 8 


i> 


ee a a Al 





The Dennison Manufacturing Company is including in its 
multi-roll line of gift wrapping packs for 1957 a new four-roll 
process gravure pack to retail for $1.49. 

Contents are four different high-quality papers each 26 by #0 
inches. A cellophane window 18 inches long gives maximum Wis 
ibility to the all new designs. Another distinction of the package 
finds the copy blocks, one on each end, printed at right angles 
each other so that one will be in normal reading position if the 
pack is displayed horizontally or vertically 


(Continued on page 14) 
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with 


negatives” 


We've raised the curtain again! 


From the originators of 

black and white Studio Cards 
comes the first completely new 
approach to greetings since 
Stanley met Livingston. 


Don’t be in the dark. Send for free 
brochures showing our complete line. 


“ . 2 9 
We'llbe introducing The finest in contemporary greeting cards 


many new things at 
the New York 
Stationery Show 


any Show box cards 


Room 964 
los angeles new york 
949 no. fairfax ave., los angeles 46, calif. 
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New Idea 


for 
Higher Unit $ 


Nine é, Wyekot ls 
PAPER 


BY THE POUND 


ENVELOPES BY THE HUNDRED 








FOUR 


: VOLUME PACKED: 
Over 50% mark-up on every box! Higher unit sales! SERIES 


Greater sales potential! An unlimited market! Bigger HANDSPUN FABRIC 


profits! That's what this new approach in stationery mer- 2 Novelty fabric finish, deckle 


ae 160 Club singles, 100 envelopes i# 
chandising offers you. shades of Blue, Tan, Gray. 115 Buse 
ness Monarch sheets, 100 envele 
Customers get a full pound of beautiful quality paper in in Tan, Gray. Retail piace ‘ 
. P ... $2.25 Envelopes... 
a fashionably styled box, for 20% less than standard a = 


Special unit... $3.98 
4 1 U . . 
packing! It’s a standard stock item for re-purchase, and MEDIEVAL MANUSCRIPT 
compact to store at home. Exclusive novelty watermark s 
finish, deckle edge. 144 Club sing 
100 envelopes. 91 Monarch 


THIS IS THE SALES OPPORTUNITY YOU'VE BEEN HOPING FOR— shoots, 100 envelopes. Wile 


script. Retail price: 


Make the Most of it! Paper . . . $2.39 Envelopes . . . $2.99 
‘ Special unit... $4.39 * 


ANCIENT MADRAS : 
For complete details and special imprint information 


see your local representative or write: Medium lightweight watermarked | 
y P : laid paper, tissue-lined envele 


» 256 Club single sheets, 100 4 

A lopes. White and pastels of Blue, 

4 -s Pink, Green. Retail price: F 
4 Y ' Paper... $2.50 Envelopes ... $23 


Special unit... $4.89 


DISTINCTIVE WRITING PAPERS ‘ AUTOCRAT VELLUM 


tt High quality vellum finish in White” 
Dadi te einen wit! and shades of Blue, Seashell and 

. Gray. 144 Club single sheets and 100° 
New York Salesroom Chicago Salesroom \ vt envelopes. Retail price: 


ey Paper... $2.00 Envelopes... $2.00 
30 Rockefeller Plaza 1536 Merchandise Mart gs Special unit... $3.79 ee 


£ 
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..& letter erom Washington... 


MODERN STATIONER and 
OFFICE EQUIPMENT DEALER 
Washington, D. C. 

April 15, 1957 


The retail industry is making strenuous protests against the Defense 
Department drive to provide a substantial increase in the quality and number 
of items sold at cut-rate prices in military post exchanges and ships stores. 











At a January meeting between militiu.ry officials and representatives of 
the retailer organizations, general agreement was reached on a score of items, 
but the retailers balked at others. The military then appealed to Congress 
and antagonized a large segment of the retailing industry. 


Military stores currently are prohibited from handling portable type- 
writers. The Defense Department requested permission to sell any type of 
portable, and agreement was finally reached for the sale of portables with 


a $70 limit. Retailers also agreed to boost the limit on cameras and projectors, 


At a recent hearing before a subcommittee of the House Armed Services 
Committee, the National Retail Dry Goods Association not only refused to 
agree to any expansion, but called upon Congress to force the cutback of items 
handled by all post exchanges. Exceptions were those posts remote from towns. 


A NRDGA spokesman complained that PX's are doing a business of about 
$300 million a year in items competitive with the retailer. 








The American Retail Federation, of which the National Stationery and 
Office Equipment Association is a member, opposed the addition of any new 
items to the articles now handled by post exchanges. 


An exterisive program of studies will be undertaken by the House Small 
Business Committee and its subcomittees during 1957-1958, according to 
Committee Chairman Wright Patman (D-Texas). 


The problem of small business financing is considered important enough 
to be assigned to the full committee for investigation. Rep. Patman explained, 
"Here we will want to determine, if possible, how well the private financial 
institutions are serving small business," 








The Multer Subcommittee has been taking testimony on how well the 
Small Business Administration has been fulfilling its job of providing 
loans to small companies, The National Federation of Independent Business 
complained to the subcommittee that any firm that can't get money from a 
bank, can't get any from SBA either. The organization urged that the stringent 
credit requirements of the Small Business Administration be relaxed. 



































Sales of the wholesale segment of the stationery industry for the first 
two months of 1957 climbed seven percent above the same 1956 period, accord- 
ing to the Census Bureau. A continuing inventory building occurred, with 

stocks at the end of February amounting to four percent more than a year ago, 








The Small Business Administration has prepared a booklet exploring the 
advantages and disadvantages of various types of small business legal structure, 
The agency explains the tax considerations and business and personal liability 
involved for a corporation, a partnership and a proprietorship. Entitled 
"Choosing the Legal Structure for Your Firm," the booklet is available free 
from the Small Business Administration, Washington 25, D. C., or from your 
regional SBA offices. 


Legislation broadening coverage ot wage-hour provisions of the Fair 
Labor Standards Act now looks as if it will develop farther than requested 
by the administration. Only the larger stationers would be affected. 











The bill which the President eventually gets from Conzress is expected 
to require compliance with minimum wage and maximum hour provisions by all 
retail, wholesale and service firms having an annual volume of $1 million 
and employing at least 50 workers. 


The President asked only for extension to stores employing 100 or more, 
and purchasing $1 million a year in interstate commerce of the goods they 
sell, This would iimit coverage to chains and large department stores. 


A new plan for simplifying the tax record work for small firms is attract- 
ing attention on Capitol Hill. Bills recently introduced in the House would 
provide a standard deduction for small business similar to the standard 
deduction long available for the individual. 








Under the terms of the proposed legislation, the Internal Revenue 
Service would survey expenses for small companies in the field of retailing, 
wholesaling, services and manufacturing and come up with averages of each 
type of company. The averages would be set as the standard deduction. Firms 
could then have the option of taking the standard deduction or continue the 
computation of their own actual deductions, 


The staff of the Joint Congressional Committee on Internal Revenue is 
recommending that, with wages rapidly going up, the option allowing individual 
taxpayers making under $5,000 a year to let the Internal Revenue Service 
figure out their taxes be extended to all earning $10,000 or under, 


Though efforts to add small business tax relief to the bill extending 
present corporate and excise tax rates for another 15 months has failed in 
the Senate, the-issue is considered far from dead. 


The Senate has before it a promise that the Administration will submit 
a small business tax relief program this session. This will probably consist 
only of "fringe benefits" such as allowing small corporations to be taxed as 
partnerships, allowing estate taxes to be spread over ten years, and allowing 
fast depreciation for used as well as new machinery and equipment. 


WASHINGTON BUREAU 
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DIXON pushes 
Colorful reasons why so many people prefer 


DIXON 


1. Dixon Thinex + 2. Dixon Best + 3, Dixon Anadel 


Color Pencil Sales to 


the boiling point! 


xe 
“au 
< ee 
< ; an 


COLOR CHARTS 


wet! 
GIVEAWAY BLOTTERS 1 
WITH 
DEALER IMPRINTS 


‘ 
ov 


DIXON THINEX COLOR PENCILS 
38 Sparkling Colors 
Thin smooth leads. Sharpen easily. 
Hold points longer. Give 
brilliant results. WATERPROOF, 
SMEARPROOF, FADEPROOF. 


COLOR PENCIL 
DISPLAYS 


DIXON BEST COLOR PENCILS 
36 Brilliant Colors 


Thick lead crayon pencils. Sharpener- 


q 
L 
aN 


proved. Smoother, stronger, 
longer-lasting. WATERPROOF, 
SMEARPROOF, FADEPROOF. 


boiling over with the 

red-hot reaction to | ~ 
the Dixon Color Pen- 

cil Promotion! 


Color pencil sales are 14 _ 


headtast DIXON & BEST @ BRIGHT RED- 321 


To make your pencil = | a = 

sales come to a quick » SERS . 
boil — tie in with this 1 < 
powerful promo- | DIXON ANADEL COLOR PENCILS 
tion by stocking 24 Beautiful Colors 

Dixon Color Pencils 
and using Dixon 
Dealer Aids! 


Blendable when wet, erasable 
when dry. Unusual point strength, 


smooth texture, extreme clarity. 


D xON 
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Prominent American Artist 


“An artist is an eraser’s severest critic. In my work 
I depend on Weldon Roberts Erasers. Their outstanding 
variety and versatility enable me to select exactly the 
size, shape and texture best suited to whatever art medium 
and technique I employ. Self-cleaning Weldon Roberts 
Erasers work smoother and faster than any others I have 
ever used.” 












For Your 


Erasing Requirements 
DRAWING *© WRITING * TYPING 
There's a specifically-suited Weldon Roberts Eraser 

—backed by four generations of originality in 
design, quality in manufacture, world leader- 
ship. 

Write for our new booklet MS5, which illus- 
trates the entire Weldon Roberts line in actual 
sizes and colors, and for price list. 

ORDER your Weldon Roberts Erasers TODAY! 


WELDON ROBERTS RUBBER CO. 
365 Sixth Avenue Newark 7, N. J. 
World's Foremost Eraser Specialists 











Correct Mistakes in Any Language 
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NEW PRODUCTS oe ss (Continued from Page 8) 


Glass Desk Tops 9 
| we Light _ reflection 
2 il is no problem with 
the new Tru-Site 
non-glare desk tops 
and furniture tops 
A producto 
the Dearborn Glass 
Company, Tru-Site 
is a new, highly 
transparent, non-reflective glass with a patented matte finish 
that is permanent and can be cleaned like any ordinary high 
finish glass. 





Boxed Shower Games 10 
Entertaining numerous guests at a bridal or baby shower js 
facilitated by the introduction of two boxed shower games by 
the Special Game Company. 
“Bride” and “Stork” are played similar to bingo — with ap 
propriate words and phrases instead of numbers — and each game 
takes care of twenty guests. Both games retail at $2.00 each. 


Road Atlas NN 

The 1957 edition of the Rand Me 
Nally Road Atlas has been completely 
re-designed to incorporate features 
that will give the motorist the latest, 
most complete and valuable highway 
information in an easy-to-use form. 

With 120 pages measuring 12 by 
16 inches, the regular edition retails 
for $1.75, with a deluxe edition at 
$3.50. Maps of all states are com- 
pletely new. Three special display 
pieces have been created for the dealer, including the “stop. 
light” display easel pictured. 





insertable Typewriter Shelf 2 


A completely new 
insertable typewrit- 
er unit for adding a 
typewriter shelf to 
any of its steel 
desks has been in- 
troduced by Yaw- 
man and Erbe Man- 
ufacturing Com- 
pany. 

Features of the 
new model 6100 include a large shelf area (191/2 by 171 inches) 
and a supporting leg attachment which may be inserted in aay 
one of three positions. 


Silk Screen Printing Kit 3 





The “Screen-A- 
Print” kit intro 
duced by the Graf 
tint Manufacturing 
Company _ simplifies 
silk screen printing. 
It contains every 
thing needed 
originate and professionally duplicate designs, patterns, pit 
tures and lettering in color on almost any material. 

The new Craftint kit contains eight 4 pint cans of screen pm 
ess ink in assorted colors and all other items necessary to do 
screen printing. The complete kit retails for $14.95. (West @ 
Denver $16.50). 
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Profits GALORE 
— in Home DECOR! 


< tom PAINT-AND-GROUP PICTURES for modern home 
1g 12 
oo and office decoration with... 


dition at 








are com- 
| display 
he “stop- 


Crattint 


INTERIOR 


DECORATORS 


PAINT-BY-NUMBER KIT 
FOR GROUP 















> inches) 
ed in any ARRANGEMENTS 
13 attainment me esmdminimgies 
1 THE CRAFTINT MANUFACTURING CO. ' 
NEW YORK * CLEVELAND * CHICAGO 
a e . : rt l Main Office I 
ee Craf- EA The Interior Decorators’ Kit .. . by Craftint! 12 new sets to- tienen: the 1 1615 Collamer Avenue * Cleveland 10, Ohio | 
uf acturing ae popular demand for modern home and office decoration. 1 Please ship me dozen new assorted 1 
— : ee set is complete with four 8” x 8”... or two 8*x 16" outlined, : . INTERIOR DECORATORS’ KITS immediately: 
ns every bea paint-by-number, related-subject panels for grouping... .12 rich, MII anes amcsips aot tote Se ae ' 
a a eo qaely ener See nan ec , 
he oe 3 4s street pace ais no See 2a 
roca Aa eee : Here's your BIG 57 money-maker!_ 1 , 
to do fee (CITY a 
(West of it - Retails at 12.95 (3.25 West of Denver) 4 mam \ 
: i si ee ooo 





SEE CRAFTINT’S NEWEST MONEY- MAKERS AT THE NEW YORK STATIONERY SHOW, 
HOTEL NEW YORKER, ROOMS 907-908, MAY 19-24. 
- - = for more details circle 122 on last page 
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First of all, we e are the conservative type. We don't like customers coding i in at the beginning of a 
new season to tell us what big stocks they carried over of anything of ours. When we tackle a new idea 
we play it cagy and we asked oUr goodyfriends and customers to play it that.way too. f 

In business, like in many other things in lifeyit’s either too much or too fittle, Witfi us, and 
fore with you, it was too little. 

So they liked it! 

Schuster’s Milwaukeegone of,America’s big stores, wrote us and we, quote “Our Holly Boy promotion 
was very successful and for all practical purposes can be considered alsell-out.” 

We will have double, perhaps triple, the quantities available in 1957/ Many customers that wanted 
Holly Boy in 1956 came late and no one that bought it could get. a teorder filled. Every store, large 
and small, sold out completely i ia a maximum of 10 days. 

How much should you buy? When should you buy? And for how pes delivery? It’s just a problem 
of simple arithmetic. 

This is a Christrias character, a new one with lots of pathos and personality, The Holly Boy says, 4 
ype very biggest Christmas (Business) you've ever had. Have confidence j in me and | 
li not disappoint you.” ye YY 
, v 
De UW And if you do, what oe going 0 abo 
ME. at the Stationery Show, Rooms 634A@5mmetal™ 


























Incidentally, as if you didn’t know it, we have many, 
many other Christmas designs and items which have 
made us the fastest growing name in paper goods. 


As usual, the anusual from 


FREUND-MAYER & CO. inc 


COME SEE OUR COMPLETE zs 
LINE: LOS ANGELES SHOW Fe 
ROOM: BRACK SHOP BUILD ee. 
ING, CHARLOTTE KLEIMBERG, bos 
ROOM 1104: NK. Y. SHOW Res 


NUE. We 
230 FIFTH AVE., NEW YORK 1, ROOM, 290 CTE ER ta 
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Look at these PLUS features 


in terms of your calendar sales 





















Magnifying window THAT 
REALLY MAGNIFIES the yearly 
calendar. 





* 
Exclusive, patented “Keyhole 
slot’ — only one turn of the 
screws unlocks the top-plate 

. a tangible selling point 
that makes Ever Ready 


selling easy. \ wit 2 _ 
" \ . = = — Ts 























High quality bond paper — 
sharp, 2-color printing. 














Choice of page heads for 
your customers. 























> Molded plastic base—attrac- 
tively styled and equipped 
with securely fastened rub- 
ber desk-top bumpers. 











tt 


Ever Ready is the only REALLY complete 
line of desk calendars on the market today. 


55 — The Duplex 


*WARN I NG! Ever Ready is the only desk * Ever Ready calendars build customers, not just sales 


calendar with the “Key-hole” slot . . . a patented feature 


which cannot be duplicated. * Ever Ready is a complete line: from the loose-leaf 


double page utility to the executive deLuxe and gift 


The “Key-hole” slot makes stub removal and refilling stvles 

quick and easy . . . no fussing around with long screws 

... no need to take the plate assembly apart to discard * Ever Ready offers you practical, hard-selling dealer 
old page stubs . . . a real time-saver for your customers. promotion material 


* In service, quality of product and pricing structure. REMEMBER. If you want to sell your customer 
the dealer is Ever Ready’s first consideration the best in desk calendars, sell them Ever Ready. 








= Ever Ready Calendar Manufacturing Company 
ome. PbO: BAY STREET, dS EY CLIT, NEW FEA 
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yh aupel Mf) NEW PRODUCTS ..... 


CHRISTMAS CARDS _ New Adding Machine 


A newly designed series of 19. 
adding machines in the 600 line has 
been announced by the Monroe Cal. 
culating Machine Company 

Engineered for speed and accuragy 
the machine features Monroe's 4 
keyboard, “velvet touch” action agd 
interlocks to prevent errors. It j 
available in both electric and hand 
models, and in an_ electric-hand 
model. 





New Ball Pen Refill 15 


New, different and improved are the 
words used by the Fisher Pen Company 
to describe the change in the Fisher Re- 
fill. 

Modified for easier use, the refill is said 
to fit 65 percent of all ball pens without 
any alterations. Simple instructions are dia- 
grammed on the package for applications 
in all other pens. New compact display 
holds 14 refills. 


GIANT SIZE 


A ' . 

Really big ones - 6/2 by 14 inches, A new line of self-adhesive labels t 

big enough to impress everyone! simplify and speed retail price marki 
g g P Y plify 

Complete with pre-stiffened gold- operations has been created by the 

lined envelope The same beauti- a Avery Adhesive Label Corporation. 


Self-Adhesive Labels 


These labels require no moistening, 
ful colors, sparkling with jewel-like 


gold and silver, that have made 


but are applied with light fingertip 
pressure to any smooth surface, yet can 
be removed easily without marring the 


the Thermo Glo line so successful surface. Neat and legible, these perfor 


in past years. Now in breath- i ated 11/16 inch adhesive labels are provided in dispenser-type 
taking giant size Retail 1.00 ; boxes, 500 to the roll for fast, smooth application. 
' ° . 


PROMOTIONAL LINE Library Shelving 7 


New quality - engineering Li- 
brary Shelving Units are intro- 
Priced for volume, but compare the quality with higher duced by Supreme Steel Equip- 

| ment Corporation. 

Made with one-piece, double- 
Inquire about promotional possibilities. Box of 25, $2 wall construction on uprights, 
ALSO IN IMPROVED P. G. ALBUMS cornice top and simple to install 
bracket-type adjustable shelves, 
| these book units are available in 
NEW THERMO GLO NOTES | a wide variety of sizes and col- 
| ors, single or double faced and 

open or closed back styles. 


Sixteen striking designs in the popular slim shape. 


priced cards and you'll quickly recognize the value. 


See the new Christmas designs, the graduation party, 
the 25th and 50th anniversary and many other recently 
added numbers. Box of 12 retails for 59¢ 





See us at the N. Y. STATIONERY SHOW 
Hotel New Yorker, Rooms 818, 819 


Electric Stapling Machine 


A completely automatic electric 
stapling machine for st 

staples has been introduced by 
the Bates Manufacturing Com 


(2* tne ~~ Empire State Building pany. 

¢ \ of New York |, New York . Insertion of paper — the 
€ tin 2 East n Street | stapler head automatically actu 
rrett_ mut l hae dmc “nveabl ¥y } ates the machine. A safety device 
isen : Sis f cuts off the current when the 
—— . machine is being loaded and all 
moving parts are concealed when 
the machine is in operation. It 

retails for $49.50. 


SJ. Eberhardt - ISi9A Merchandise bv 


A. West 
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by GEORGE F. LITTLE MANAGEMENT, 220 FIFTH AVENUE, N. Y. 1 
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ot OB By, 




























*Practically free! 
See your Montag 
salesman for details. 









In one short year Montag’s Lap Letters 
have become the hottest, fastest moving 
items in the stationery industry. Displayed 
in their own exciting, serve-yourself sales 
bars*, these modern message pads are 
tried and proven sales builders. Lap 
Letters, the natural way to write, are 
available in regular letter or popular 
shortie sizes, each with its own stiff back 
writing support and movable liner guide. 
Distinctive colorful covers catch the 
customers’ eye and have point-of-sales- 
appeal. Matching fashion lined envelopes 
are packaged for separate selling. Mon- 
tag’s exclusive LAP LETTERS SELL! 


BROTHERS, INC. 
Atlanta, Georgia @ 230 Fifth Avenve, N.Y.C. 
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YOU’RE SAFER 
WITH SHEAFFER 


Don’t let yourself be cut off from sales by lines that 
fail where you need them most. Sheaffer not only 
gives you the most complete line in the writing 
field, but the most highly-respected reputation for 
quality and service. So hook on to the one brand 
that’s powerfully advertised in print and network 
TV, strongly merchandised, and continuously 
promoted. There’s no weak spot in your line-up 


when you stock up with Sheaffer! 


Visit us at the 
NEW YORK STATIONERY SHOW 


Hotel New Yorker— Boston Room 
New York, N. Y. 


MAY 19-24 


HEAFFER 
® 
Snorkel Pens - Desk Sets - Pencils 


Cartridge Pens - Feathertouch Ballpoints 
Skrip Writing Fluid - Leads + Erasers 


W. A. SHEAFFER PEN COMPANY, FORT MADISON, IOWA, U.S.A. 
In Canada: Goderich, Ontario - In Australia: Melbourne - In Great Britain: London 
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Complete ° 


Painting part of a picture isn’t enough . . . neither 
can you paint a good profit picture with only part 
of your customers’ printed forms business! 

When you sell Hano’s complete line you can see 
your forms business and your profits grow. 

Only with Hano can you have a complete line of 
Registers and forms, Snap-a-parts, Continuous, 
Stock forms and Tabulating forms. 

Why not round out your profit picture. Don’t 
sell a “‘just as good” form . . . sell Hano as a com- 
plete line. 


Some dealerships open in the South, South- 
west, and Midwest for established stationers. 





COMPANY, INC. 


MANIFOLD PRINTERS SINCE 1888 
General and Sales Offices: | Warehouse and Branch Plant 


Holyoke, Massachusetts Mt. Olive, Illinois 
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NEW PRODUCTS ..... 


Sales Chart 19 


A new Whiteboard Sales Chay 
which marks with crayon and wipes 
off with a cloth is manufactured by 
pe rT Advance Press. 

stieetiisiaite The chart is made of 28-gauge 
steel and measures 18 by 24 inches, 
Folded edges and built-in hangers 
allow easy installation on bulletin 
board or wall. Baked enamel finish in red and white. It ge 
tails for $10. 

















In-Out Board 20 

Bernay Products Company has pro. 
duced an In-Out board to retail for 
$1.50. 

The board has space for 12 names 
with easy sliding tabs. It is available 
in decorator colors, and sets on the 
desk or can be hung on a wall. 


Fashionable Spring Paper 21 

A striking, decorative design is printed 
and embossed on the tops of Vellum 
letter sheets in Eaton's Samoa. 

White paper is printed terra cotta, 
while ivory paper is printed bronze- 
green. 36 club-size single sheets (24 
with design, 12 plain) and 24 copper- 
lined envelopes retail at $2. 





New Ballpoint Display 22 


A new display 
card with a circular 
drum that revolves 
to display the vat 
ous color combina 
tions of ballpoint 
pens is offered to 
dealers by the 
Sheaffer Pen Com 
pany. 

The horizontal drum holds two dozen ballpoints which Go 
be easily removed from the display. The two side pieces, eath 
of which holds six ball ‘points, are included with the new display. 








a SS Sa eon 






Adjustable Scale-Drafter 23 


Alvin & Company is 
now offering a_ versatile 
drafting machine for all 
planning and drawing en- 
gineers called the Adjust- 
able Scale-Drafter. 

Made of acrylic plastic, 
it can be used with a T- 
square or straight edge. 
The two beveled flat scales 
are securely attached to a ; 
swivel quadrant. Graduated 10° to 90°, its center line and mail 
ings permit vernier settings. Available with architect's, engineets 
or mechanical draftman’s scales. 


(Continued on page 82) 
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See the New York Stationery Show 
»| and view what’s new at EATON’ S | 
Chart 
| wipes 
ired by 
8-gauge 
inches, 
hangers eis Top-styled Writing Paper Gifts of Eaton’s! From 
—_ ae we, notes to luxurious cabinets, the Eaton Fall and 
% 16 tet 95 Holiday line has thoughtfully planned sales appeal, 
ot great variety, irresistible beauty. Check—see—why 
Social Letter Papers this is the “brand most in demand.” 
20 for all writing occasions 
1aS pro- 
tail for 
> names 
vailable 
on the 


all. 


New Styles to Increase Volume in Nascon At-A- 
Glance Books! Best-seller features in new, smartly 
styled record books for home and office. No Station- 
ery Buyer can afford to miss the new appeals in this 
quick turnover line. 





Personal Record Books 
for business and social use s 




































7) -d 
display ° ° ° ° ° 
cae Business Builders in Berkshire Typewriter Papers! 
revolves Let us tell you about the special features of such 
x famous papers as Corrasable Bond, Diamond White 
ballpoint Bond and a whole range of weights and finishes in 
fered to A correct paper for | Other Berkshire papers that build repeat business. 
y oe every typewriting need 
-n 
hich can 
ces, each ts 
display. a ips 

Original Leather Accessories for Promotional and Prestige fe 

Selling! Designed by Laura Lee Linder. Beautiful acces- eADXes 

sories like this new deluxe Thermos in gold-tooled leather — -— 

sheath provide fine stores with their top promotional luxurious lecther a 

gift items. See this incomparable collection of fine accessories 

leather accessories for home and office. for home and office | 


See all the new Eaton ideas at the Stationery Show. 


We'll be looking for you in “The Washington Room,” 4th floor. < 
May 19 through 24, Hotel New Yorker. 


ngineet’s 





EATON PAPER CORPORATION 






‘TON 
eb, PITTSFIELD, MASSACHUSETTS 
ad 
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Griffin Originals have come to meon the: firvest i : 
fy 


sonal Christmas Greetings, as BAS et as. the 
“Sterling” itself. 58 different cards of 


finest papers available. Each lovely. dodign fa ‘ 

in an array of breathtaking colors made even 

beautiful by the use of special ) ag Soe 
carefully selected sentiment is printed with name de 
so that ink and type blend together in perfect hi 
All these features have been digas’ for your 


mas personal patitape avr 
Griffin on the back of these. 


al Chuistmac Greetings. 


= pr you aia your customers, the ultimate in Fine Personal 
Christmas Cards, 


. The new line of Griffin Originals is displayed in a dis- 
tinctive blue and gold album which makes it easily recog- 
nizable to those who have purchased Griffin Originals 
before and will certainly stand out on your counter for 
those experiencing the thrill of seeing Griffin Originals — 
~ for the first time. We hove available for your benefit free - 

~ newspaper mats and full color envelope stuffers. Yoor 
discount is 50% and we have a direct-to-the-customer 
Shipping service. The number of albums available is se 
_- jted so we suggest you write today making your re ; 
* tion for this outstanding line of Christmas Personal Car 


a3 “Reproduced below are just a few of the unsolicited lett 
we received this year asking about the Griffin Line... — 


"We hondle Christmas Cords ond 
“Griffin 


STORES: 


nd Jo nao card of yours identified 
nal.’ mI opie on next yeor's business and being impressed by the 


we would e to inquire . 


*f received two of your 'Griffin 


s' and them very beoutiful and 


: thought 
Hf possible | would like te receive your album this yeor .. . *' 


CUSTOMERS: 





“This season. we received several of your lovely Christmos Cords—‘Griffin Origin 
‘We liked them so well our fomily would like to send these this year. Where 
purchase them?” 


“lt was my pleasure to receive one of — “Griffin Ori Is' this past Chrisie 
ot several stores but none hod . Can you tell me where | con see 
? This is the type of card t hove Beaty looking for, for several years now."' 


402 BAYFIELD DRIVE. 
FAIRPORT, NEW YORK. — 


BLUE GOOSE 
SEE US IN ROOM 989 AT THE NEW YORK STATIONERY SHOW IN MAY 
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GREETING CARD CO. INC. 














olivetti 


Quite a few Olivetti portables are going to high school and college these days. 
Alert dealers are discovering the full-profit possibilities in the lightweight 
Lettera 22 and the larger Studio 44, for (Spring) Graduation promotion, for 
(Fall) Back-to-School promotion, and for consistent year-round selling, backed 
by Olivetti’s consistent year-round advertising (more Olivetti advertising than 
ever before). Increased dealer discounts add to this worthwhile profit-oppor- 
tunity. Are you in on it? 


olivetti 


olivetti 


To learn how you can start 
cashing in on the growing 
demand for Olivetti portable 
typewriters and hand adding 
machines, write to Olivetti 
Sales Corporation, Portable 
Division, 584 Fifth Avenue, 
New York 36, N. Y. 
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Opinion 






YOUR NEWSPAPER ADVERTISING 


+ hye “All Business Is Local’’ slogan 
of the Bureau of Advertising, 
American Newspaper Publishers As- 
sociation, is obviously based on a prej- 
udiced view, but it certainly brings to 
mind a subject of vital importance to 
all dealers in the stationery and office 
equipment field. 

As far as the vast majority of re- 
tailers in our industry are concerned all 
business 7s local, and all merchandis- 
ing efforts should center around local 
media — chiefly the hometown news- 
paper. This fact is widely accepted. 
Unfortunately, this mere acceptance 
apparently isn’t accompanied — in 
many cases — by an understanding 
of how to best utilize the media and/ 
or the willingness to devote the neces- 
sary time to determining the best local 
advertising avenues. 

All too frequently the newspaper 
advertising program of a dealer is 
based almost exclusively on the num- 
ber of times the newspaper space rep- 
tesentative appears at the store on the 
day that special promotional ideas oc- 
cur to the dealer. If the timing is off 
the dealer's enthusiasm for the plan 
fades or the newspaper “rep,” a valu- 
able man in your local advertising pic- 
ture, is forced to service the account 
hurtiedly and without the benefit of 
refreshing his memory on the dealer's 
specific merchandising problems and 
policies. After all he was pulled away 
from his other scheduled activities to 
give special attention to this spur-of- 
the-moment idea. 

In these too-numerous cases there 
is no over-all planning, and little or no 
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consideration to advertising as a major 
budget item. 

Alert, progressive dealers are giving 
careful attention to their advertising 
programs. Are you? 

The same time and consideration 
should be devoted to advertising as is 
devoted to any other item on the store's 
budget. Dollars should be earmarked 
at the outset of a budget period for ad- 
vertising as well as rent, insurance, 
wages and other overhead. And, time 
to prepare — or assist in the prepara- 
tion — of advertising should also be 
budgeted. 

The aggresive dealer is doing this, 
and there certainly is justification for 
his efforts. 

We are living in times of great pros- 
perity. There is much talk about level- 
ing off, recession and retrenchment, 
but the fact remains that the American 
people still have more dollars to spend 
than anytime in history. The alert 
dealer wants his share of the dollars 
when they are spent, and attention to 
his advertising program can help him 
obtain it. It can do the same for you. 

Without going into a detailed treat- 
ise on how to establish a good news- 
paper advertising program, there are 
three basic things, it seems to me, that 
you should do to improve your pro- 
gram: 

1. Budget both dollars and time on 
the basis of sales during a comparable 


Maceth? Shiney 


period just past, giving consideration 
to special events and promotions. 

2. Make complete use of materials 
provided to you by manufacturers and 
trade associations. 

It is strange that so many dealers 
today still are skeptical of the mate- 
rials furnished to them. They say 
they're for the big stores . . . or the 
little . . . or the other guy. They say 
these aids are not specialized enough 
... not localized enough . . . not cheap 
enough. 

Generally speaking these merchan- 
dising aids are prepared by experts 
who have the facilities to analyze local 
markets and to prepare the material in 
a variety of sizes. And talk about 
cost! You — or most of you — can’t 
afford the best in specialized artists, 
layout men, photographers and writers 
that it takes for newspaper mats, radio 
and TV scripts and the many other 
variations of promotional matter pro- 
vided at little or no cost. 

3. Use your local newspaper rep- 
resentative. The average “‘rep’’ is also 
an expert. He knows all about his 
market's potential and its limitations, 
about planning small ad budgets and 
tying in with local on-the-spot news. 

There are very few dealers in the 
country today who can’t boost their 
sales and profits with this type of at- 
tention to their local newspaper ad- 
vertising program. 


7 








New York 


Shationery Show 


Continues Growth 
























New items, new ideas and new displays—to garner in- 


creased profits—will be featured at the annual exhibit 
scheduled for May 19-24 at the Hotel New Yorker. 


Eleventh New York Show will include social evening 


G even floors of exhibits will be 
\ featured at the 11th annual New 
York Stationery Show at the Hotel 
New Yorker on May 19-24, with two 
evening openings scheduled for the 
convenience of local and out-of-town 
buyers. 
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Expansion of this show to complete 
coverage of this market is indicated 
by the more than 460 lines on dis- 
play. This diversified coverage attracts 
buyers from independent, chain and 
department stores to view the many 
items, including school supplies, writ- 


ing instruments of all types, social sta- 
tionery, office supplies, greeting cards 
and paper goods, desk accessories and 
leather goods, games and books. 

The third floor of the New Yorker 
will again house the Trim-A-Tree sec 
tion which was added to the Show 
last year. This section, which gave 
buyers an early bird look at Christmas 
ornaments and decorations was well 
received during its initial appearance, 
and this interest is expected to increase 
for the coming market. 

In addition to a sectionalized group- 
ing on the third floor, there will be 
many exhibitors in the Christmas 
greeting card, gift wrap, ribbon and 
tie-on categories displaying their wares 
in rooms throughout the other show 
floors. 

Complete schedule of show hours 
for the week is: Sunday, May 19, 1 
p.m. to 9 p.m.; Monday, May 20, 10 
a.m. to 9 p.m.; Tuesday, Wednesday 
and Thursday, May 21, 22, 23, 10 
a.m. to 6 p.m.; and Friday, May 24, 
10 a.m. to 1 p.m. 

As a social affair held in conjunc 
tion, the annual Stationer Show Din- 
ner Dance has become a pleasantly in- 
formal way for buyers and sellers to 
get to know each other better. This 
year's event will be held on Thursday, 
May 23, in the Grand Ballroom of 
the Hotel Statler. A special committee 
is planning a program of professional 
entertainment in addition to the danc 
music, to make this occasion more fe 
tive than ever. 
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This inspirational window display pro- 
motes a group of friendly and religious 
all occasion cards by Buzza-Cardozo. 


NEW 
prevues 


The variety of new gift items displayed 
by Originals Company includes this Bal- 


lerina model paper clip. 


TORE 
new items 


The third week of May will see the introduction of many 
new articles for the stationers’ trade at the 11th annual 
show. Here is a sneak prevue of many of these items 


— of new items will be 
featured along with the “regu- 
lars” when more than 460 lines are 
displayed at the 1957 New York Sta- 
tionery Show. Rapid growth of the 
show has made it one of the industry's 
leading market places. 

Along with the avalanche of new 
products, manufacturers will be show- 
ing new applications of established 
items as well as different displays to 
provide self-promotion of the lines. 





An unusual gift item is this paper weight 
pen set by Rocco Products, which com- 
bines a ball point pen with a genuine 
900se quill. 


MODERN STATIONER, MAY, 1957 


To provide an early look at this 
great market show, MODERN STA- 
TIONER and OFFICE EQUIPMENT 
DEALER has queried participating 
manufacturers for information con- 
cerning items they are featuring. Many 
of the articles to be introduced may 
be seen on this and following pages. 

This material, however, does not 
represent a complete list of the new 
products which will be introduced. All 
information received by presstime is 
contained here. Numbers of the dis- 
play rooms and names of company 
representatives have been added when 
available. 


Aldermaston Sales, Glen Cove, N. Y. 
Shown for the first time will be the 
“Garden Of Eden,” the only indoor 
garden in the world. It consists of pre- 
packed gardens for indoor growing. Rep- 
resentatives at the show will be Malcolm 
S. Bru and Walter Rosenfeld. 


Artamount Inc., New York City. Many 
new and unusual items have been incor- 






Jotto, the new word game which is 
sweeping the country comes packaged 
in an attractive plastic case in red, 
green, blue, tan or black. 


Cd 
Tole Craft Products will show several 


items in its line of paint-by-number 
designs on metalware. 














These official albums for Polaroid Land. 
pictures are especially designed for 


either size picture by Atlantic Binders 
Corporation. 
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GECOM-) OLo SOUTH 


These paint-by-number miniatures which 
are attractive in groupings are featured 
in Craftint’s new Interior Decorators’ Kit. 


prevue of new items 





Eversharp, Inc., is featuring this all 
plastic desk set in its exhibit. 


The Robinson Hip Reminder is the latest 
version of Robinson Reminders, designed 
for the man without a coat. 





Metalcraft’s new Model P-2000 personal 
and office file box features a 60-digit 
combination lock and double steel 
asbestos lined walls. 








porated in their line for the com; 
season following an extended buying trip 
in Europe by president Ben Schwartz. 
In addition to Schwartz, Lew Schulman, 
Bert Gold, Harry Weisser, Charles 
Mayer, Herbert Henry and Alfred Weg 
will be in attendance 


Art Lines, Inc., Detroit, Mich. Room 
541. The new line of personal Christmas 
Cards and Gifts for 1957 will be ex. 
hibited. Charles W. Neuschwanger and 
Al Gonzalez will represent the company. 


Atlantic Binders Corporation, Brooklyn, 
N. Y. Their official Polaroid Photo 
Album which holds 90 pictures will be 
shown. Albums are in two sizes to ag. 
commodate either size film and are of. 
ficially approved by Polaroid Corpora. 
tion. The regular line of photo albums 
and scrap-books will also be exhibited 


Banov-Bernsley & Company, New York 
City. Room 802. Complete line of gold 
tooled desk pads, desk sets of genuine 
leather and a few simulated leather 
items featuring decorator colors as well 
as darker tones may be viewed in ad. 
dition to several promotional numbers. 
Jack Banov, H. Bernsley, Sol Dunn and 
Al Marsh will be there. 


Frederick H. Beach & Company, New 
York City. Room 716. A good gift item 
for persons who travel by air, a Flight Log 
which comes bound in simulated leather, 
leather or pigskin, will be featured. All 
data pertinent to the flight can be recorded. 
Olivia M. Kellogg and T. H. Budington 
will be at the show. 


Box Cards, Los Angeles, Calif. Room 
964. Entering the fourth year of the 
studio card business, the company has 
reversed the blacks and whites and come 
up with a line of ‘negatives.’ Also will 
be showing a line of deluxe ashtrays, 
“burnt offerings,’ done in copper and 
white jeweler’s enamel with cartoons in- 
set. 


Bridgepoint Playing Card Company, Phil- 
adelphia, Pa. Celebrating the 4th anniver- 
sary of the introduction of “Bridgepoint” 





Washable and reusable, these Princess 
plastic plates for Christmas will be fee- 
tured by the Ullman Company. 
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slaying cards, the company will feature 
Zodiac playing cards, score pads and tallies. 


Also showing their “center” score pad. At 
the show will be Maurice and Molly Freed- 
man. 

The Bucklers Imc., New York City. 


Gleaming, jewelled heads crown both 
the slim golden pencil and imported 
key ring, known as “Balls of Fire’’ which 
will be shown. Color selections of the 


imported stones include aqua, topaz, 
pearl, ruby, and sapphire. 
Buzza-Cardozo, Los Angeles, Calif. 


Room 549. A dramatic display is prom- 
ised for the show. Included will be a 
window pictorial for a grouping of 
friendly and religious all occassion cards, 
and a revolving carousel displayer for 
the new Cynics’ Sanctum cards for 1957. 
Check with George Thompson or Jerry 
Brown. 


Country Cousin, Lake Placid, N. Y. 
One of the pioneers in the studio card 
field celebrates its 10th year with many 
new numbers done by silk screen process. 
Jack Borgos will be there. 


Croftint Manufacturing Company, Cleve- 
lend, Ohio. Rooms 907-908. The latest 
in the paint-by-number kits features min- 
iatures for groupings. The new kit of- 
fers smaller, easy-to-paint pictures that 
lend themselves to groupings of four and 
six for the artistic touch in modern dec- 
oration. In attendance: Louis S. Sanders, 
Arthur A. Kabat and William Glantz. 


The George F. Cram Company, Inc., In- 
dianapolis, Ind. The newest Cram globe, 
which will be introduced at the show, is a 
model featuring a 12” globe ball in a new 
full fixed meridan mounting. Representing 
the company will be E. A. Peterson and 
Harry C. Becker. 


De Luxe Craft Manufacturing Company, 
Chicago, Ill. A new ‘Tots and Toddlers” 
line will be introduced in New York. The 





These new 


“Gyro-Matic” 
Replogle Globes, Inc., allow any portion 
of the surface to come into view by a 
touch of the finger. 


globes by 
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line is composed of infant and children’s 
figures on pastel leatherette for picture 
frames, photo albums, banks, waste bas- 
kets and baby books. 


Digby Products Ltd., White Plains, N. Y. 
The Good Housekeeping Seal of Ap- 
proval has been earned by the line of 
ring binders and brief bags to be shown. 
Among these are the Neva-Scuff brief bag 
and the Sched ring binder. A. Harris, 
Ben Lessinger and Elias Wolpert will be 
at the show. 


Kristin Elliot, Beverly, Mass. Room 609. 
The 1957 line of Christmas cards consists 
of 50 new designs accenting “hearth and 
home.” Also featured is solid-pack type 
of sales unit. Charles and Betsy Elliot, 
Helen Obendorfer, Charles Correll and 
Glen Glebe will be in attendance. 


Eversharp, Inc., New York City. Room 
553. Emphasis will be placed on the new 
DS-200 All Plastic Desk Set, a ball point 
set which comes in red, blue, green, 
black and ivory. Quartus P. Graves, Ray- 
mont E. Neifert and Richard C. Driver 
will be at the exhibit. 


Franklin Manufacturing Corporation, 
Norwood, Mass. Room 520. The new 
Franklin Multi-Line Imprinter, which will 
stamp one to five lines of type will be 
introduced. Other features are automatic 
foil feed, Therm-A-Matic heat control and 
larger throat clearance. Also lines of differ- 
ent size type can be combined, and it im- 
prints with type, linotype slugs or brass 
dies. 


Gibson Greetings, Cincinnati, Ohio. King 
size reels of gift ribbon and twin roll 
gift wrappings, the latter containing two 
rolls of embossed foil or “Glo-Sheen’ 
high gloss paper, will be featured. At 
the show will be H. B. Canavello, R. G. 
Elliot, J. E. Veith and F. J. Wagner. 


Graham Distributors Inc., Brooklyn, N. Y. 
41c Back to 


Room 926. A new School 








King size reels of gift ribbon are packed 
a dozen to a box by Gibson Art Com- 
pany in this displayer carton with a 
value-telling sign. 





promotion will be shown, in which the ten 
most popular back to school needs which 
retail regularly from 50c to 69c can be 
sold for 41c at regular mark-up and with 
a substantial freight allowance. 


Hampton Greeting Card Company, Lib- 
ertyville, Ill, Room 711. Featured in the 
exhibit will be the 1957 line. Those pres- 
ent at the show will include R. A. An- 
derson, Leon Fougnies, Edward Wolf and 
David Goldsmith. 


W. C. Horn, Bro. & Company, Newark, 
N. Y. The Gothic Ensemble line will 
be exhibited at the show. It consists 
of photo albums, scrap books, guest 
books, phone book covers, engagement- 
memo books and picture double frame 
for 8 x 10 prints, each item in six colors. 
At the show: Eaton S. Rossell, Bob Adie, 
Irving Levine and John B. Fox. 


House of Paper, Inc., Skokie, Ill. 
Two of the new items to be featured 
are: ‘Trinket Toys”, unusual party favors, 
six cello-wrapped balls, each containing 
three favors, and game books for bridal 
showers and baby showers. 


Jayem Sales Corporation, Brooklyn, N. Y. 
Room 308. The line of ‘Flex-O-Build”’ 
units to obtain space saving arrangements 
will be introduced. Also in the same suite 
Sid Linder’s lines of paper and wrought 
iron goods. On hand will be Bob Mandel, 
Larry Mandel, Nat Lazarus and Sid Linder. 


The Jotto Corporation, New York City. 
Room 806. The latest overnight sensation 
is ‘“‘Jotto”, a word game for two, which 
may also be played by teams. Each side 
selects a word and the object is to deduce 
your opponents word by analysis and elimi- 
nation before he detects yours. Can be 


played anywhere with no parts to get lost. 


Key Sales Associates, Inc., New York 
City. Silver Colonial candelabra by 
Novo will be 
Leaves or flower 


introduced at the show. 
arrangements 


can be 





Newest item by the Kingsley Stamping 
Machine Company is their Multiple-Line 
machine for variable work. 





placed in the center of four candles. Also 
showing Chub telephone dialer. Ask 
for Robert A. Stern, Bill Tepper or Eric 
Mosbacher. 


Kaytee Fabric & Ribbon Company, New 
York City. Parlor C, 3rd Floor. A nylon 
angel, 31/, inches high, made from nylon 
fabric in pastel colors sprinkled with 
silver sparkle will be featured as a tree or 
table decoration. 


Kem Plastic Playing Cards, New York 
City. Room 719. As well as introducing 
a new pattern for bridge, the full line of 
playing cards in a variety of styles will be 
shown. See Sara Cote, Bill Seifert, Jack 
Eberhardt, Herbert I. Henry, Alfred West, 
Joseph Holland Gleason and Andre Backar. 


Kingsley Stamping Machine Company, 
Hollywood, Calif., will feature the new 
Multiple-Line Kingsley machine and also 
will introduce a new large monogram. 
Jack Zukor will be assisted at the show 
by C. W. Hall, C. B. Holloway, E. J. 
Christman and J. W. Hughes. 


Lilac Hedges of Litchfield, Inc., Litch- 
field, Conn. In addition to the Christ- 
mas card and P. G. line to be featured 
prominently, the company will offer ten 
designs of all season cards, five designs 
of book plates and two calendars for 
1958 (Ballet and Roaring Twenties 
themes). In attendance will be B. W. 
Clark, Ralph Hinchman, Francis Mc- 
Ilhenny, H. D. Bowman and R. K. Lie- 
berwirth. 


Looart Studio Press, Inc., Colorado 
Springs, Colo. — will exhibit their line 
of Christmas cards. Representing the 
company will be Orin W. Loo and/or 
Danforth Killips. 


Maggie Magnetic, Inc., New York City. 
A new line of bulletin boards will be 
shown. MB 351 is a dove grey board with 
two color hand screened modern abstract 
pattern. Assorted round plastic covered 
magnets carry out the abstract theme. 


Edna Markoe, Inc., New York City, 
will show everyday and Christmas cards 
done in an appealing, artistic or original 
manner. Unusual Christmas cards in full 
color will be imported from England, 
Spain and Belgium this year. At the 
show: Edna Markoe, Miss Theresa R. 
Marks and Mrs. Florence Nessler. 


L. E. Mason Company, Boston, Mass., 
announces three major changes in its 
line for 1957. 1. Addition of 14 new 





items. 2. Entire Hyde Park gift line is 
available in two-tone bronze or golden 
deluxe finish. 3. New range of colors in 
Hyde Park 


ceramic gifts. Stanley J. 
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prevue of new items 


Hackel, Philip Constant, Coleman Andel- 
man and S. H. Stevens in attendance 


Metalcraft Products Company, Philadel- 
phia, Pa. Room 714. The new “Metco” 
line of personal and office file boxes will 
be offered to the trade. Model P-2000 is 
a giant-size fire-retardent, heat-resistant 
“Treasure Vault.” At the show will be 
Edmund Spiegelman, Bill Wintrich, Dave 
Lifton, Sam Keppler and Charles Chester. 


Montag Brothers, Inc., Atlanta, Ga. A 
complete line of Christmas gift stationery 
will be shown at the New York Stationery 
Show. Included will be “Wall Street’, 
preferred stock with men, and “Leaves of 
Gold”, daintily decorated vellum sheets. 


Moviette, Inc., New York City. Is bring- 
ing out a new item — the Adapto Desk 
Lamp. Priced “‘promotionally”, it is ex- 
pected to be as hot an item as the “D” 
Light. 


Napoleon Prints, New York City. Will 
introduce a new series, “Collector's Items,’ 
designed to aid people in collecting debts. 
Also showing ‘“‘Glumps’’, invites, announce- 
ments, gift inserts and P. G. album. See 
Lucille St. Peter or Esther Brown. 


National Artcraft, Inc., Detroit, Mich. 
Featured will be the latest addition to the 
National line, ‘Truly Yours” a social 
stationery album with personalizing by Na- 
tional and paper by Montag. Representing 
the company will be Bert Johnson, Samuel 
G. Gerber, James M. Day, Ralph P. 
Betker, F. Stuart Cook and Jay H. Han- 
delsman. 


National Blank Book Company, New 
York City. The Buffalo Room. School 
merchandise for 1957 will be shown as 
well as the new line of personal items. 
New Stenographer Note Book “500” will 
be featured. All New York salesmen in 
attendance. 


Norma Pencil Corporation, New York 
City, — will exhibit their entire pencil 
line. Those in attendance will be: Samuel 
Jacobs, Mrs. Samuel Jacobs and Martin 
M. Greene. 


Nu-Art Engraving Company, Chicago, 
Ill. Room 536. The 1957 Christmas card 
lines, with a choice of 174 greetings, and 
the Nu-Decor envelopes will be shown 
along with four albums for counter sell- 
ing. Donald K. Stoner, Odien Hughes and 
Peter P. Walz will be there. 


Originals Company, New York City. 
Variety of new gift items to be shown 
include a family photo globe, a paperclip 
with a mobile top, a new jeweled tele- 
phone dialette and the new Magic Mat. 

































E. Errett Smith Inc., will include in its 
exhibited items these white 
damask luncheon napkins with Christ. 
mas carols imprinted. 


Mrs. Dorothy A. Jacobi and Mrs. Theresa 
R. Marks and associates will attend. 


Panda Prints, Inc., New York City. 
Room 632. Along with the Christmas line 
and everyday and seasonal lines, the com. 
pany will introduce a new line of Mink 
cards. Also be prepared for additional sur. 
prises. At the show: Charles Williams, 
Fred Slavic, Bob Paterson, Joe Lyons, 
Horace Fields and Ed Carfano. 





Paper Art Company, Indianapolis, Ind, 
Room 603. New Modern Mode ensemble 
will be featured. Three designs are 
“TIlusion,” “Empress” and “Carnival.” 
“Holiday Holly” Christmas line will also 
be shown. On hand to celebrate 25th an- 
niversary will be Vincent Unger, Charles 
Coebett and Fred Guldager. 


Peggy Cloth-Books, Inc., New York City. 
Room 975. Newest title in series of cloth 
picture books is “6 Little Chicks.” Avail- 
able with or without attached chirping 
chick. Other squeaker toys for babies 
to be shown. 


Reed Starline Card Company, Los 
Angeles, Calif. Room 954. Exhibits will 
display Christmas and everyday lines 
of greeting cards and P. G. Albums. Reed 
Stevens and Bob Mulloy will attend. 

Chicago, Il. 


Replogle Globes, Inc., 


Three new world globes will be launched 
at the show. Called “Gyro-matic” globes, 





Peggy Cloth-Books, Inc., will exhibit its 
newest title, ‘6 Little Chicks,” shows 
here with the foam rubber stuffed chirp 
ing chick. 
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This Windsor Foursome Set includes re- 
troctable ball point pen, mechanical pen- 
cil, fountain pen and key chain flash- 


light. 


the unique feature of all three is a new, 
freeemounting with gyro-like action. A 
touch brings any portion of: the globe 
into view. A. S. Replogle, E. M. Hagel, 
A. A. West and A. Backar in attendance. 


Robinson Reminders, Westfield, Mass. 
will stress the Robinson Hip Reminder, 
designed for the man of leisure, or the 
man without a coat. Easily carried in the 
hip pocket. See H. S. Robinson, J. W. 
Robinson or Don Shearman at the show. 


Rocco Products Inc., Minneapolis, Minn. 
Hunting, fishing, golfing and boating 
provide the themes for our memo pads 
being offered. Also to be exhibited: Royal 
Card Shuffler, Calendar Pad with pen 
and a paper weight with a goose quill 
ballpoint pen. Hal Freese and Jim Cul- 
len will represent the company. 


Stanley Greetings Company, Dayton, 
Ohio. Room 741. The company plans to 
exhibit its new Christmas counter cards, 
boxed assortments and solid packs, in ad- 
dition to their line of everyday greeting 
cards. Check with John O. Henry, E. 
Zimmerli, Ed Burns, George Hummel, Bob 
Bayldon, Charles Druehl, Jack Lewis, Mel 
Weiner, Faris Morrison, Fred Rippe or 
Ed Young. 


Stationers Specialty Corporation, New 
York City, prefers the element of sur- 
prise so didnt reveal any of their new 





A completely diversified Christmas line 
for 1957 — religious, tradition and 
humorous — will be shown by the Reed 
Starline Card Company. 
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Typette Tints typewriter stationery by 
White & Wyckoff is treated with an 
opaquing process for writing on both 
sides with no “see through.” 


products. They did plan to “unveil’’ some 
items to cause a ‘‘stir.”” Check with Adolf 
Fleischhauer, Everett Fleischhauer, Walter 
Scheffler or Raymond Greenberg. 


Savoy Leather Manufacturing Corpora- 
tion, New York City, will feature their 
“Brass Bend” ring-velope, patented zip- 
per ringbinder. Also they will show frame 
bags and zipper binders. Exhibit room 
will be staffed by Samuel Perlin, Harold 
Savoy, Al Mann, Murray L. Savoy and 
Edward Schoenfeld. 


E. Errett Smith, Inc., New York City. 
Special items to be introduced at the 
show are a Calorie Calendar—to put fun 
in reducing, Christmas Carol napkins, and 
a Bid-Easy paper table cover for quick 
reference bidding and scoring informa- 
tion. 


Philip Stahl, Pelham, N. Y. — has ready 
to distribute, a new series of Rex Cards. 
Other lines of Christmas and Everyday 
cards include Marcards, Quinn-Quinn, J. 
Stern Originals, Brooks Cards, Elan and 
Velvetone Silk Screen Prints. 


Stein Brothers Manufacturing Company, 
Chicago, Ill. Many new items in modern 
leather goods and luggage in the Stebco 





This new design, as yet unnamed, 
comes in bright red and blue, packed 
for bridge. It is the latest by Kem 
Plastic Playing Cards. 











Ty thinking oF each other 
as tax deductions 


Regular or king-size versions of several 
different Rex cards are available from 
Philip Stahl. 


near Youre ing 
NEW BRACKET 





Many new studio cards done by silk 
screen process will be shown by Country 
Cousin. 


ZODIAC PLAYING CA DS 


Zodiac 
score pads and tallies in the same 
motif will be featured by Bridgepoint 
Playing Card Company. 


playing cards, along with 
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Gold embossed leaves daintily dec- 

orate sheets of smooth vellum in this 

boxed stationery by Montag Brothers. This perpetual calendar memo combing. 
tion is one of Hyde Park's space say; 
new products displayed by the L, £ 
Mason Company. 


































Photo albums, scrap books and guest 


books in the Gothic Ensemble line will be prevue of new items 


featured by W. C. Horn. 


line will be revealed at the show. Repre- Ullman Company, Brooklyn, N, Y, White | 
senting the company will be Edward B. Room 919. Princess 100 percent plastic pany, H 
Stein, Howard McCabe, Jim Curran, Bob Christmas plates for cold and hot foods hibited 
Fessenden, and Ralph Graham. will be featured. Plates are washable and Line CI 
reusable, and come in four designs, In writer 
Tiber Press, New York City. Room 952. attendance will be Jerome M. Ullman, clothe 
Because of the phenomenal success of the David V. Morgan, and Eugene and Floyd In atter 
musical “MY FAIR LADY,” Tiber Press Sutherland. Edward 
has reproduced four of the original cos- : Edward 
tume sketches by Cecil Beaton for notes. Samuel Ward Manufacturing Company, Wood 
Also showing: two lines of Christmas Boston, Mass. The company is exclusive ward P 
cards, a varied collection, and a special col- distributor of a new style of Webway 
lection by Italian artist Federico Pallavicini, Album, which embodies what is said to be Whitin 
Floriano Vecchi and Richard Miller at the the simplest and easiest method devised to Rooms 
show. keep snapshots and photographs. boxed 
special 


Tole Craft Products, Inc., Baltimore, Md. W-E-R Ribbon Corporation, New York 





ae , ‘pearieigyr 2 Dragor 

— will show the latest items in its line of City. Scheduled to be displayed at the any 

Lilac Hedges of Litchfield, Inc., has paint-by-number designs on metalware. show are resale | units, packaging rib. cadens 
added new all season note cards and Another line, the Teencraft series fea- bons, novelty Ty-ons, and decorative Fd He 
new book plates to their line. tures a record holder, treasure chest or materials. Julian Gottschalk and Forman ve 
Scrap "N Snap book to be decorated. will be in attendance. AC 





If you do a lot of traveling by plane, a 
The Bucklers Inc., plans to show this why not record these trips on this Savoy Leather Manufacturing Corpore- 
golden pencil and imported key ring, Flight Log by Frederick H. Beach & tion is planning to feature their “Bross 
both crowned by jeweled heads. Company. Bend” ring-velope, a zipper ri 
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Note paper by Tiber Press features 
reproductions of four custom designs 
by Cecil Beaton for the musical ““My 
Foir Lady.” 


White & Wyckoff Manufacturing Com- 
pany, Holyoke, Mass. Products to be ex- 
hibited include Paper-by-the-pound, Jewel 
Line Christmas cards, Typette Tints Type- 
writer paper and Masslinn non-woven 
clothe napkins, towels and_ tablecloths. 
In attendance will be George F. Abelein, 
Edward G. Bachtler, Thomas N. Chilikas, 
Edward V. Jungbluth, E. Kent Kuchler, J. 
Wood Mussina, F. Harrison Poole, Ed- 
ward P. White and John W. Young. 


Whiting Paper Company, New York City. 
Rooms 721 & 722. Among the new sets of 
boxed stationery for adults and children, 
special emphasis is placed on Poodlettes, 
Dragonflies, Sparkle Flowers, Cinderella 
and the Prince and Little Leaguers. In at- 
tendance will be William F. Whiting, Jr., 
Ed Holly, Joe Pearlman, Jo Schumacher, 
Edward Longbotham, George Ten Eyck, 
A. C. Schlegel and Donald McBurney. 





This silver colonial candelabra center- 
piece by Novo will be introduced at the 
show by Key Sales Associates, Inc. 
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Capable of showing 12 pictures in a 
spread is this new style Webway al- 
bum which is shown by Samuel Ward. 
This “Truly Yours’ album which fea- 
tures personalization by National Art- 
crafts and paper by Montag will be 
shown. 


Wilson Jones Company, Chicago, Ill. 
Room 701. New “Tempo” desk calendar 
pads and bases, designed to harmonize 
with the modern office equipment and de- 
cor, as well as flatter any home decorative 
scheme, will be featured. Bill Boyer, Ed 
Healy, Les Madans, Robert Polatchek and 
Cappy Thomas will be at the show. 


Windsor Pen Corporation, New York City 
will introduce their new Style No. 
416 at the show. It includes a retractable 
ball point pen, mechanical pencil, foun- 
tain pen and key-chain flashlight. Ted 
Hirsch and Milton Hiller will attend. 


Wodiska Sales Company, New York City. 
Room 744. Distributors of Dex Plastic 
playing cards, Pax Products, Norma 4 
color pencils and Dandee Import Novelties. 
Milton Wodiska, Stanley Rabinowitz, 
Henry Marks and Bernie Rabinowitz will 
be there. 





“Trinket Toys,’ unusual party favors, 


will be among the items exhibited by 
House of Paper, Inc. 





Especially designed for the student is 
the “Sched” ring binder of heavy vinyl 
shown by Digby Products Ltd. 


This flowering Amaryllis plant, featured 
by Aldermaston Sales, in their pre-packed 
gardens, will be shown in their “Garden 
Of Eden.” 





The new Franklin Multi-Line Im- 
printer, using type, linotype slugs or 
brass dies, will work with different 
size type combinations. 
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LEASING... 





Selling office equipment 

via the lease system 

provides the office equipment deale, 
with several additional 


strong sales points 


a new concept in selling 


F inancing office equipment has 
taken another step forward with 
the introduction of the lease agree- 
ment. This plan makes it possible 
for an office equipment dealer to 
make sales now that might other- 
wise be delayed. In addition, it pro- 
vides a new sales appeal of income 
tax savings and has other definite 
advantages for customers . . . ad- 
vantages that make selling easier. 
A plan of leasing office equip- 
ment has several distinct advantages 
for an office equipment dealer. Pri- 
marily, it is possible to make more 
and larger sales because the custo- 
mer does not limit his working cap- 
ital for needed office equipment. The 
advance rental (similar to a down 
payment on conventional financing) 
is usually less. For instance, many 
contracts require from one-fourth 
to one-third down payment and 
many lease agreements have an ad- 
vance rental of only 10% of the 
total price. 

Because the office equipment 
dealer receives the cash for the sale 
immediately, his reserve funds are 
not tied up in credit accounts on 
his books. Collection problems are 
eliminated because the customer 
makes his rental payments directly 
to the leasing company — not to the 
dealer. 

Also, an office equipment dealer 
has a new and more powerful sales 
tool to close more equipment sales. 
Most customers are very conscious 
of the income tax and will welcome 
any suggestion that will legally 
reduce this tax. A dealer can point 
out the income tax savings when a 
customer leases rather than makes 
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an outright purchase of any office 
equipment. 

Finally, a dealer has a psycholog- 
ical sales advantage in stressing 
the warranty. People are of the 
opinion that equipment that is rent- 
ed is serviced better than equipment 
bought outright. From a practical 
standpoint, a dealer (under the 
terms of most lease agreements) has 
no other obligation than to service 
the equipment under the same war- 
ranty terms and conditions that nor- 
mally apply on a sale. 

Office equipment customers also 
have several advantages when they 
lease equipment. The customer can 
have the immediate use of the equip- 
ment for a minimum down payment. 
On most contracts of sale, the down 
payment requirement is higher than 
it is on a lease agreement with the 
advance rental. 

He also has a longer period of 
time to complete the payments on 
his leased equipment. As a general 
rule, most sales contracts are for a 
two-year period. On many lease 
agreements, however, the minimum 
term is three years. This holds the 
monthly payments down to a min- 
imum and spreads the payment pe- 
riod over a longer time. 

A major consideration is the fact 
that, for a few pennies a month, a 
customer can buy the larger and bet- 
ter quality office equipment. This 
will give him the equipment he 
needs now, provide for future 
growth of his business, and does 
not require a heavy immediate out- 
lay of cash. 

According to the income tax law 
“payments made under a lease with 


an option to purchase are deducti- 
ble as rent.” Thus, a customer can 
make a full deduction of his monthly 
rental payments in the tax year in 
which he makes them. On an out- 
right purchase, a customer would be 
permitted to deduct only deprecia- 
tion — not his monthly payments, 
For instance, on a $2,000 office 
equipment purchase, a customer 
would be permitted to make deduce 
tions for depreciation in the fol 
lowing amounts based on a ten 
ear estimated useful life of the of- 
fice equipment: 
Straight Line Depreciation: With 
an estimated useful life of 10 years, 
a customer can take depreciation of 
10% of the purchase price the first 
year. In this illustration, this would 
amount to $200 income tax deduc 
tion each year during the ten years. 
Double Declining Balance Deprecia 
tion: With this new method of 
calculating depreciation, a customer 
can double the amount of the per- 
centage and apply it to the balance. 
Thus, instead of 10% he deducts 
20% of the balance. The first year 
he would depreciate his equipment 
$400, the second year it would be 
$320, and the third year it would be 
$256. This amount continues to 
drop each year during the useful 
life of the office equipment. 
Lease - Purchase Deduction: This 
plan provides a greater income tax 
deduction during the first three years 
a customer uses and pays for the 
equipment. The first year he could 
deduct all of his payments includ: 
ing his advance rental payment 
Based on a typical lease agreements 
terms ($3.25 per $100 per month), 
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, customer could make these deduc- 
tions. The first year he would be 
ermitted to deduct all of his pay- 
ments ($780) plus the advance ren- 
tal ($195) for a total deduction of 
4975. The second year his taxable 
income deduction would be $780, 
and the third year it would drop to 
$585 because the last three monthly 
payments have been made in ad- 
vance. 

The income tax savings are ob- 
vious to any customer who sees these 


comparisons: 
Ist 2nd 3rd 
year year year 
Straight line $200 $200 $200 
deduction 


Double declining $400 $320 $256 
balance 

Lease payment $975 $780 $585 
deduction 

Office equipment dealers who sel! 
equipment on a lease plan will find 
that they will be able to make more 
sales of new replacement equipment. 
For instance, a businessman who uses 
the straight line method of deprecia- 
tion is hard to sell a new office ma- 
chine until his depreciation has re- 
duced his original investment. 

Even with the accelerated pro- 
visions of the new double declining 
balance or sum-of-the-digits deprec- 
iation method, a customer will have 
a considerable book investment in 
his office equipment. He hesitates 
to trade and replace it with new 
modern equipment for his office. 

However, under the lease agree- 
ment the customer usually has the 
option to buy the equipment out- 
tight at the termination of the lease. 
For instance, under the terms of 
one lease, the customer can buy the 
equipment at the end of three years 
for 10% of the original selling price. 
Thus, on a purchase of $4,000 of 
office equipment, the businessman 
could buy it outright for $400 at 
the end of the three-year rental 
period. 

This equipment can then be sold 
to the office equipment dealer for 
$1,000. The $600 profit on this 
transaction can be used for the ad- 
vance rental on new equipment. So, 
without any out-of-pocket expense, 
the businessman can have new, mod- 
ern office equipment every three 
years... and dealers can make more 
sales and profits. 
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SERVICE 
Makes the Difference 


A well-equipped service department is his most 
important asset in the field of office furniture 
sales according to this Louisiana dealer 


@ crvice after the sale has proved to be a major sales aid in the 
 otfice furniture field for F. F. Hansell & Bro., Ltd., of New 
Orleans. 

Victor Hayes, Hansell’s sales manager, stated that reliability 
of the service department often has been the major factor in achiev- 
ing a sale although a competitor may have a slightly lower price. 

In operation since 1894 in the Louisiana metropolis, the com- 
pany took a cue from the success of service operations where office 
machines are concerned and applied them to office furniture re- 
tailing. While a considerable investment was required in terms of 
tools, space, personnel and operating expense, it was a move which 
the store has never had occasion to regret, according to Hayes. 

The service department which normally lists two full time 
mechanics, but actually has the use of additional personnel as 
other employees in the shipping and receiving room and delivery 
department are pressed into service, has been operating contin- 
uously for more than a decade. Its responsibility begins after the 
furniture is delivered as the company permanently backs up the 
manufacturer’s guarantee on every piece of office furniture with 
a “Hansell Guarantee’”’ which actually carries more weight. Service 
on any piece of office furniture bought from F. F. Hansell & Bro., 
is extended free for a period of one year on the sales contract, but 
actually carries over a longer period of time even to a year and 
a half when a good customer or a “potential good customer” 
is concerned. “We make no hard and fast rules,’ Hayes said; “the 
important thing is that the service department is there ready for 
any request which the office furniture customer makes. 

While the necessity of service on new office furniture seldom 
occurs to the purchaser, the Hansell organization long ago realized 
that it amounts to far more than is usually suspected. For ex- 
ample, even in the best-made desk, file, chair or table, bolts or 
screws will work loose, become lost, paint will inexplicably crack 
or wear thin, drawers will refuse to operate, leg tips can come off 
and finishes can get scratched. Any of these mishaps will be 
swiftly and impressively corrected by the service department fol- 
lowing a phone call to Hansell’s office furniture supervisor, and, 
without charge, except in cases where the furniture has seen many 
years of service. Even though this liberal offer has been patiently 
explained by office furniture salesmen and store personnel to every 

possible prospect, there are almost no instances in which a customer 
has “taken advantage” of the store — such as might be expected. In 
fact, the program has actually worked the other way, to the point 
that the manager of a large office using both steel and wood furni- 
ture of many types will often wait until 3 or 4 minor furniture ail- 


(Continued on page 79) 














Outside salesmen must develop a measure 


of self-reliance. Beyond a certain point, 
however, this independent thinking can 


prove detrimental to the entire organization 


Sy CL. “Chuck Lapp, Ph. PD. 


MODERN STATIONER, Censulting Editor 


N ot long ago an outstanding sales executive said to 
me there was one condition which really worried 
him. 

“As you well know, salesmen, generally speaking, 
for the past 25 years have had what I would term poor 
executive supervision. As a result of this lack of con- 
cern by executives during this period, salesmen rather 
typically have developed a psychological resistance to 
supervision by executives on any level. There are, of 
course, exceptions, but many executives attempting to 
institute any up-to-date, more scientific approaches to 
the management of their salesmen have or will soon 
face this problem of a psychological block among 
many salesmen.” 

Is there evidence to substantiate the above view- 
point ? 

In some instances salesmen tell their managers 
when they will go to a meeting and when they won't 
and some start to work when they want to, take off for 
mid-morning or mid-afternoon coffee or some attrac- 
tive event according to their whims, and quit at the 
end of the day when the idea strikes them. 

Some salesmen work days they want to and when 


38 






our business? 


they decide to stay at home, in a hotel room, or in an 
office, they feel it is nobody’s business but their own, 

Others audaciously state, “I’m not going to tum 
in any call reports; I was hired to make sales not to 
be a reporter.” 

Some salesmen, after money and effort have been 
spent on sales aids, won't use them because they feel 
they can sell without any type of support that has to 
be lugged around. Some even comment, “Demonstr- 
ting is only for neophyte salesmen.” 

Sometimes salesmen decide certain lines can’t be 
sold and then they prove their point by not attempting 
to make any effort to sell them. 

Some salesmen call on accounts they like and 
ignore others for one reason or another, and some, 
when asked to handle a complaint or an adjustment 
by a buyer, take the attitude that it is no concern of 
theirs — it is up to the people in the office to take 
care of such details. 

Then there are salesmen who make or break com- 
pany policies as they see fit. 

Even executives are heard to say facetiously: “I 
don’t know who is running this business, me or my 
salesmen.” 

Maybe it should be cause for alarm rather than 
levity. It is not suggested that executives rule their 
business with an iron hand in a dogmatic manner of, 
“I don’t get ulcers. I give them to my salesmen.” Ia 
contrast, effective leadership is not abdicating respom- 
sibility and saying to your men, “It’s your problem, 
boys; now let’s see you solve it and I won't bother you 
one bit.” 

The role of the executive should neither be ome 
of an iron hand, tight-fisted type nor one of abdication 
in leadership. 

One significant reason contributing to the inde 
pendent attitude of many salesmen, when and where 
it exists, has'been the general method of paying salesmen 
on some kind of a commission or percentage of gros 


(Continued on page 90) 
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Moving from their downtown location to this new building at 3209 North Central 
hos provided the solution to the traffic and parking problems of the Marston Supply 


Company of Phoenix, Arizona. 


In addition, a new warehouse with its own rail 


siding was constructed in another section of the city. 


THE 


MODERN 
TREND 


f cubining the appearance of 

4youth with the experience of 
age in its new facilities allows the 
Marston Supply Company, Phoenix, 


Arizona, to serve its customers bet- 
ter and more economically than ever 
efore. 

Strangulation of shopping by traf- 
fic congestion and lack of parking 
space led to the move by Arizona's 
oldest school supply house from its 
downtown location. The new retail 
store and general office is now lo- 
cated on the main thoroughfare 


adjacent to a nearly completed shop- 
ping center. Authorities estimate the 
traffic count passing the store at 
25,000 daily. Besides public parking 
area, the firm has private parking 
space for 17 customers beside the 
store. 

Although the floor space has not 
increased very much for stationery 
and office supplies, impulse sales 
have taken a big jump with the in- 
stallation of open display floor fix- 
tures. Beside wall shelving, four 12- 
foot, steel islands are used. 

Execssive handling costs have been 
reduced with the use of a new 
storage warehouse in another section 
of the city. The warehouse has its 
own rail siding, eliminating hauling 
shipments back and forth from rail 
lines. 

Although Marston’s offers to pro- 
vide everything for schools, in re- 
cent years emphasis has increased 
on stationery, office equipment and 
sports equipment for individuals. 
The new store was planned to afford 
a better setting and better display for 
these departments, as well as for 
school supplies. 

A display of office furniture is 
set up at the front of the stationery 
department, while more furniture is 
shown on the mezzanine along with 
school supplies. 


PROBLEMS SOLVED BY MOVE 





Stetionery merchandising at Marston’s has been revolutionized by these four 12-foot, 
steel, open display islands which have greatly increased impulse sales, as well as 
Saving time for customers and sales personnel. Teachers’ supplies are found in the 
rear, with school and additional office equipment on a mezzanine floor. 
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As duplicators are the principal type of 
office machine handled by Marston’s, a 
separate area has been set aside for dup- 
licators and supplies. This department 
also provides service for these machines. 
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Id 
NOFA 


Surpasses Previous Conventions 


_ eleventh show was the biggest 
and the best from all angles in 
the opinion of everyone attending the 
1957 National Office Furniture con- 
vention and exhibit in New Orleans 
on March 28-31. 

Although New Orleans has the dis- 
tinction of being one of the major 
“fun cities’ in the United States (cer- 
tain bistros in the French Quarter will 
admit that business was never so 
good), the hundreds of office furni- 
ture dealers must be commended on 
the amount of work that was accom- 
plished during the dealer meetings. 

More than 3,100 office furniture 
dealers and their wives, manufacturers 
and representatives crowded the Jung 
and other downtown hotels and the 
municipal auditorium during the four 
day show. The 153 companies exhibit- 
ing in the auditorium were well 
pleased with the continuous response 
to their efforts during the afternoon 
exhibition hours. 

The annual election during the ini- 
tial business session Thursday morn- 
ing resulted in the re-election of John 
R. Mossman, Desks, Inc., New York 
City, to serve another term as NOFA 
president. Also re-elected were vice 
presidents Floyd A. Fenn, California 
Desk Company, Los Angeles; Melvin 
Levin, Business Equipment Corpora- 
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Many acquaintances within the industry were renewed at the 
registration desk during the 1957 NOFA convention in Ney 
Orleans. 


tion, Boston; Roger W. Young, manu- 
facturers’ representative, Detroit, and 
M. G. Wheeler, M. G. Wheeler, Inc., 
Greenwich, Conn. 

NOFA directors for the next year 


D. M. Ogilvie, Pittsburgh; Charles 
Pettibone, Bedford, Ohio; and Max 
Spak, Los Angeles. vironme 

Daniel Waldner, Mineola, N. ¥, § and the 


was elected activities and publicity § ature | 


are R. Powell Adams, St. Louis; chairman, and Edward A. Tyre, Chi § working 
Raphael Blessinger, Jasper, Ind.; W. cago, Ill., was re-elected treasurer. I and 
H. Bretzlaff, Detroit: V. L. Caldwell, Honored as the first president of § ‘avironi 


Philadelphia; L. E. Fisher, Cleveland; NOFA, Moe Turman, New York City, Speak 


Leon Grossman, San Jose, Calif.; Har- as senior past president was appointed § luncheo 
ry Hofherr, Chicago; J. Lou Mann, chairman of the board of directors § gan Sta 
Chicago; David G. Myles, Houston; for life tenure. if they 
Bernard H. Nemlich, New York City; Featured speakers at the convention § ‘lop th 
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Two of 


In celebration of its tenth anniversary, Haskell of Pittsburgh, manufacturers of budget 
steel furniture, planned a round of complimentary sight-seeing tours for 
office furniture dealers throughout the convention. Tours on this bus were mode 
daily in the morning and afternoon. 
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induded Thomas F. Ryan, market re- 
ygarch director for Time, Inc., who 
ave the main address at the Thursday 
luncheon. 

Ryan stressed the opportunity that 
office furniture dealers have to supply 
American business with furniture that 
will make them as comfortable at work 
is they are in their homes. He men- 
tioned that many surveys have shown 
the importance of “pleasant surround- 
ings” and “comfortable working con- 
litions” as a factor equal to dollars 
ner week and medical and health bene- 
jits when the employee considers his 
job. 

He also called attention to the in- 
geasing number of people being 
tained to hold executive positions at 
the same time that the number of ex- 
cutive positions is expanding. He 
idded, “The business community has 
not kept pace in creating working en- 
vironments that match our living en- 
vironments. It is again the challenge 
ind the opportunity for the office fur- 
aiture industry to revolutionize the 
working areas of this country as rapid- 
ly and as completely as the living 
environments have been changed.” 

Speaking at the Friday workshop 
luncheon, Dr. Paul E. Smith of Michi- 
gan State University, asked the group 
if they had the proper climate to de- 
velop their men. He told of the surge 


Two of the senior citizens in the office furniture field got Taking a little time out on the last day of the convention to 
together for a bit of conversation during the exhibit hours. enjoy scenic New Orleans, these NOFites paused a moment 
Pictured on the left is J. G. Schwander, Desks, Inc., New York in Jackson Square in the French Quarter to have their picture 
City, talking to L. E. Fisher, Wagner-Henry-Fisher, Cleveland. taken. 
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Robert E. Levy, office furniture dealer 
from Laredo, Texas, looked up from 
his copy of MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER CONVEN- 
TION DAILY to answer a few questions. 
He stated that he was pleased that he 
had the chance to see the wonderful 
exhibit. 




















Bill Hagedorn, Westwood Office Supply, 
Los Angeles, Calif., left, is being shown 
one of the products manufactured by 
Hom-o-Nize by H-O-N salesman Jerry 
Bouland at the company’s exhibit. 


of interest by companies and trade as- 
sociations in training education. 

Dr. Smith told of the management 
seminar which has been developed by 
NOFA in cooperation with Michigan 
State University and will be held on 
May 20-22 at East Lansing, Mich. 
Faculty personnel as well as outstand- 
ing men in the industry will be on the 
program. 

On the final afternoon of the con- 
vention, business executives through- 
out the nation were invited to view 
the model office groupings and the 
various exhibits at the auditorium. 
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Kenneth Berven, Beier & Gunderson Company, San Francisco, 
served as panel chairman during the dealer’s workshop break- 
fast session on Friday morning. 


Workshop Breakfast 


A n active discussion on the value of a decorating con- 
sultant in the office furniture store took place 

Friday morning when the dealers in attendance at the 

convention got together in a workshop breakfast. 

Panel chairman Kenneth Berven, Beier & Gunder- 
son Company, San Francisco, Calif., explained that the 
subject was of timely importance because the customer to- 
day is looking for something that is functionally sound and 
also has aesthetic value. 

“In the past, the dealer had to have a primary 
knowledge of the office business and a secondary know- 
ledge of decoration. Today this secondary knowledge is 
not sufficient to do the complete job.” 

Members of the panel included L. E. Fisher, 





DEALER MEETINGS 


Wagner-Henry-Fisher Company, Cleveland, Ohio; Vern 
Vallet, Southern California Stationers, Los Angeles 
Calif.; George Stuart, George Stuart Inc., Orlando, Fla; 
Alan Cotgrave, Desks, Inc., New York City; Wm, 
Neely, Business Furniture Company, Pittsburgh, Pa. 
and Ed Eriksen, Eriksen’s, Toledo, Ohio. 

Lead-off question from the group concerned finan. 
cial arrangements with an outside decorator or cop. 
sultant for the average-size firm. Two of the answers 
indicated that a $25 per room basis, or $15 per hour 
had worked well. 

Answering a query to the exact duties which should 
be assigned to an office design man, L. E. Fisher e. 
plained that only through utilization of a man to the 
fullest extent in his most capable field was the most 
value received. He said, “You have to multiply his work 
many times over to make it pay. Don’t negate his train. 
ing by working him in any other capacity than that for 
which he was hired. Your job is to train the sales force 
to properly utilize him.” 

Several times it was mentioned that the smal] 
dealer without the resources for a complete office de. 
sign department of his own should make use of the 
services offered by many manufacturers. 

During a discussion of design cost, the question 
was raised about charging a customer for the rendering 
if the company doesn’t receive the job. A few persons 
said they don’t allow the complete package out until 
it is accepted. Berven stated, “I consider it one of the 
hazards of the business and feel that we can’t make a 
charge.” 

Other subjects include the necessity of obtaining a 
precise budget for the over-all job, the possibility of 
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In a special exhibit sponsored by Better 
Offices in Wood Committee, an office said to persage 
the future was arranged. 

The “Office of Tomorrow’ was designed and 
integrated by Mrs. Dale Sincock 

of Business Interiors, Minneapolis, 

Minn. Special effort was made 

by Mrs. Sincock to use furniture 

which she felt heralded the future models. 





























featured. 





Ultra modern is the only way to describe this secretary's or? 
in the “Office of Tomorrow” display. Simplicity in design ® 
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gveral small stores using a central office design unit, 
and rising competition from architects and interior 
decorators in selling office equipment as well as plan- 
ning the layout. 

The workshop adjourned on the note that an 
education program should be followed to show the 
architect the necessity of utilizing the office furniture 
dealer's experience in designing a functional office. 


Management Clinic 


anagement Clinic moderator C. G. Wilcox, Jr., 
Wi Modern Stationery Company, Baltimore, opened 
the last business session of the 1957 NOFA convention 
on Saturday. 

First speaker was Vernon Vallet, Southern Califor- 
nia Stationers, Los Angeles, who spoke on sales train- 
ing and used his company’s method as an example. He 
told how the neophyte works in the warehouse the first 
six months, then on the follow-up desk and the tele- 
phone order desk in order to become familiar with the 
products and the organization. 

Vallet later described the sales approach of just 
trying to sell a desk. “What the man wants is a place 
to work. We must sell results,” he stated. 

Howard D. Duffy, R. P. Adams Company, St. Louis, 

who said the best aid to increased profits is the 
complete package sale through office planning and lay- 
out, stated, “We try to put a value in the customer's 
eyes. 
He stressed the necessity of training the salesmen 
to achieve this end by offering the full package of 
functional, pleasing offices. “Unfortunately many 
people put up with inadequate tools, only because the 
salesman didn’t reveal what is on the market to do a 
better job.” 

Featured speaker of the program was design expert 





Management clinic moderator C. G. Wilcox, Jr., is seated 
on the left in this picture. Next to him, left to right, are 
speakers Vernon Vallet, Howard Duffy, Richard Behm and 
Everett Brown. Marshall Spak, not pictured, also spoke dur- 
ing this session. 


Everett Brown, A. I. D. from San Francisco. He stressed 
a need for cooperation between office furniture dealers 
and decorators and suggested that with many profes- 
sional decorators working as consultants, this could be 
achieved. 

Brown mentioned that he intended to discuss the 
same situation during a forthcoming meeting of the 
American Institute of Designers. 

Concluding his talk, he told NOFAites that ‘‘imagina- 
tion and ingenuity have no price tag.” 

Other speakers included Marshall Spak, Spak and 
Natovich, Chicago, and Richard Behm of the Hardwood 
Plywood Institute. 

Spak warned dealers to watch freight rates as there 
were some items which could be listed two different 
ways and for which two different rates might apply. 

The program for “Better Offices in Friendly 
Wood” was explained by Behm, as the first step in co- 
operation between organizations concerned with the 
manufacture and use of wood and the National Office 
Furniture Association. “We're on the same street aimed 
in the same direction,” he said. 





‘OMRROW DISPLAYED 


y's ares & ‘The executive who works in this office would not find his 
mind pre-occupied with a conglomeration of gadgets. Featured 


designs § 
in the “Office of Tomorrow” display at the NOFA conven- 


Y, 1957 








tion, this grouping depicts the stress on functional simplicity. 
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Chairs designed for relaxation are shown around this table in 
the “Office of Tomorrow” display sponsored by the Better 
Offices in Wood group. 
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New Stationery Marketing 
Association Formed 

Twenty-three manufacturers of sta- 
tionery products have banded together 
to form the Midwest Stationery Mar- 
ket Association, an organization de- 
voted to developing the Chicago mar- 
ket. 

The aim of the group is first to 
advocate and publicize the stationery 
market in Chicago, and secondly to 
assist out-of-town buyers. It is the 
concensus of the members that buyers 
in the field have long considered other 
areas of the United States as major sta- 
tionery markets, and that with more 
than 100 large producers of items for 
the stationery trade located in the 
greater Chicago area, Chicago should 
be included. 

Edwin O'Leary, membership chair- 
man, stated that membership is open 
to all r:anufacturers and distributors 
of stationery trade items in the Chi- 
cago arca. Persons interested may con- 
tact him at his Merchandise Mart of- 
fice. 

Elected as the initial officers of the 
group were: Edward B. Stein, presi- 
dent; Edwin O'Leary and William 
O'Connor, vice presidents; Donald 
Polon, treasurer. 

Original membership of this organi- 
zation consists of the following manu- 
facturers and distributors: Lewis A. 
Arking & Sons, Arrco Playing Card 
Company, Associated Stationers, Chi- 
cago Printed String, Durand Manu- 
facturing Company, G. J. Eberhardt 
Company, Fantus Paper Products, 
Fisher Pen Company, Hampton. Greet- 
ing Card Company, J. L. Hanson Com- 
pany, M. J. Hollander & Company, In- 
ternational Typewriter Exchange, 
Northwest Leather Goods, The O’- 
Leary’s Inc., Park Serman Company, 
Photo Materials Company, Premier 
Materials Company, The Ryan Art 
Company, The S. K. Smith Company, 
Speco Wire Company, Stein Brothers 
Manufacturing Company and White & 
Wykoff. 
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PRESSTIME NEWS eceeeee 


CHARLES M. FuURCHGOTT, vice president of Rosolio’s, Inc., Savannah, 
office equipment company, and M. Frep Roso.io, president, announced the 
lowing personnel changes: HERSCHEL Ray has been named manager of the servig 
department; JOE ROSOLIO is the secretary-treasurer; and JACK MCALEER, JR., 
been promoted to the position of sales manager for the firm. 

* * a 

The latest addition to the Emery Book Company factory, which has doub 
the size of the plant, has now been completed according to a recent annou 
ment. 

The company had expected that its move from Newark, N. J. to a 
plant in Springfield, N. J. with 21. times the size of the Newark facilities, j 
1955 would handle expansion for some time to come. However, increased sal 
necessitated further addition which has just been completed. 

BS ak % 

Promotion of Maury W. MCCAasKILL to the position of sales manager 
the retail trades tape division, Dallas branch, has been announced by Minne: 
Mining & Manufacturing Company. 

McCaskill joined 3M in 1948 as a tape and ribbon salesman. His 
recent position was sales supervisor for the retail trades tape division, 

* * * 

Frank Orlandi, New York firm promoting the use of fragrances in print 
matter for many years, has announced that their new improved Perfume Printi 
Process Compound is to be marketed to printers and lithographers nationally, fo 
lowing exhaustive experiments in their own plant. 

Use of the compound is said to make it possible for any printer or lithograph 
to fragrantize almost the entire range of papers instead of ‘Profession brand” 
blotting papers only. 

aa x { 

Uarco, Inc., Chicago producer of business stationery forms, will build 
new $750,000 printing and manufacturing plant adjacent to its present plant @ 
Watseka, Ill., Gregson Barker, president, announced. 

The one-story building will contain 78,000 square feet of floor space. B 
construction will be steel frame and face brick exterior, with one wall designed 
facilitate expansion. 

Ball point pens set a new high in total percentage of pen sales, THOMAS 
CASEY, vice president - sales, of the Paper Mate Company said recently. 

Casey set the figure at 84 percent of total pen sales last year, while addi 
that the total pen market has risen one-third during the seven year period 
1948-1955. 

Tracing the sales history of the ball point pen, Casey said that ball points 
were now credited with over four-fifths of all pen sales, climbing to a record 
volume of $111,000,000 by the end of 1955. This reflected an increase of $763 
000,000 from 1949. 

+ * * 


Olivetti, an Italian firm which is Europe's largest producer of office equi 
ment, is said to be “examining the possibility” of setting up a manufactufi 
operation in the United States as part of its world-wide network of plants. 

Dino OLivettI, head of Olivetti Corporation of America, New York City, 
the firm’s sales subsidiary in this country, stated that these thoughts are being com 


sidered in the long range planning of the company during an interview. 

Olivetti’s only operation in the United States, in addition to its sales organi 
tion, is an electronic computer development and pilot production plant. 

* x cs 

T. W. RoBINSON, Jr., chairman of the board of Ditto, Inc., announced th 
the board of directors of Ditto of Canada, Ltd., wholly owned subsidiary of t 
U. S. corporation, has elected S. J. BurK president. Burk was also named presi= 
dent of Ditto (Quebec) Ltd. aq 

At the same meeting, S. P. RoBINSON was elected vice president of both 
Canadian Companies and Scoot Harrop was elected a director of Ditto of Canada 
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Norma Pen and 

3-Pencil Combination 604 INTRODUCTORY aaa; 

in chrome $5.95 Extra ink refill NO CHARGE 
Ink refill 49¢ 


Be sure to see 

the new, magnificent 
platinum and palladium 
NORMA Pencils 


oat N. Y. Stationery Show 
Hotel New Yorker 7 
Room 729 
May 19-24 





NORMA Multik 


All models available with pen upon request 


NORMA REPRESENTATIVES: 


Writes in 3 colors 


CLICK 
CLICK 
CLICK 
CLICK 


NORMA PENCIL CORP., Dept. 





Unconditionally guaranteed for 
mechanical. perfection by NORMA 


makers of quality Multikolor Pencils 


famous for over 25 years 


signs in ink! 


Black Pencil! 
Blue Pencil! 


Red Pencil 


IT’S A PEN! 


MS-5 


Norma Bidg., 137 W. 14th St, New York 11, N.Y. 


Please tell us how we can increase our volume through NORMA’S 
Quantity-Gift Promotion Plan. 







 —— 


Firm 
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NEWS ... 


Salesgal Joins Select Group 
At Travelers Club Sales Rally 

The old saw “Never Underestimate 
the Power of a Woman’ proved itself 
once again at the 1957 sales rally of 
the Golden State Travelers Club held 
at the Statler Hotel in Los Angeles. 

One of the ten recipients of the 
gold “Dynamite Joe” trophies for the 
outstanding dealer-salesmen of the 
year in Southern California was Miss 
Vy Veshel of Westwood Office Sup- 
ply, Los Angeles. 

Miss Veshel, a dark eyed brunette, 
was a former secretary, and finds that 
selling the items she once used in an 
office has been no problem. Her boss, 
Bill Hagedorn, states that she is most 
conscientious about her work and al- 
ways hits her sales quota. This last 
fact accounts for her ability to call on 
customers in a bright yellow Cadillac 
convertible. 

About 700 stationers in the area 





Violet Veshel 


were present at the rally to see Walter 
Waldvogel, National Blank Book 
Company make the awards. Speakers 
included Richard H. Maurer, Bur- 
roughs Corporation; Adrian H. Pem- 
broke, Pembroke Company; and Paul 


















E, Burbank, executive vice presid 
NSOEA. 
Philadelphia Stationers ‘ 
Plan Sales Rally 
Thursday May 16 is the schedulag 
date for the Philadelphia Stationers 
Association Second Annual Sales Rally 
The rally will be held at the Egger 
Hotel. F 
The March meeting of the Philadeh 
phia organization featured a SyMpos- 
ium on paper and paper products, 
panel of dealers fired questions at 
resentatives of the paper industry, 


Canadian Association 
to Meet in June : 

The 24th annual meeting of The 
Stationery and Office Equipment 
Guild of Canada Inc., will be held 
in the MacDonald Hotel, Edmonton 
Alberta, on Sunday through Wedne. 
day, June 2-5. 

Panel sessions geared to the needs 
of the members will be featured 4s 
well as reports and elections. 


Fa Magee eae 





THE NEW 1958 ALL OCCASION DATE BOOK 


wrapping easy. 










46 


TWO YEAR-ROUND MONEY 
MAKERS FROM PHILLIPS 


ee ee 


Our 10th Anniversary Edition. New, rich red and gold cover, with finish 
that resists fingerprints, smudges and spots. 


New individual “‘window” package keeps Date Book fresh, makes gift 


The only Daily Engagement Calendar and Diary of its kind with the 
exclusive marginal monthly index. 


Really different, too! Illustrations, photographs, anecdotes, rhymes, 
inspirational prose and poetry. Something for everyone, plus generous 
week-at-a-glance writing space, and all completely new for 1958. 


Here’s a best seller with a ten-year record as a sell-out! You'll want the 
All Occasion Date Book for 1958 — place your order now. 


PECUL BLP S 


PUBLISHERS, INC. 


Newton 58, Massachusett 
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WRITE* SKETCH > IDENTIFY > MARK = STENCIL: LABEL > COLOR 
A NEW LINE OF FELT TIP MARKO DEVICES 


& 


Se Fak 


- 


igs 


INCREASE YOUR VOLUME - 
EARN GREATER PROFITS 


with the most popular priced 
line of marking units 


= 39E-5 125 


Amazing 


magic marker \ "aia LAUNDRY 
On Any Surface __ magic marker 


wood « metal « plastic « cellophane \- , a To Mark, identify 
+ INSTANT DRY All Launderable Material 


+ WATERPROOF ; , INDELIBLY 
+ INDELIBLE 


for home, office, plant, school 


Titus Tom 


39¢ Refills r “4 wit U.S. Patent Pending 


BRUSHPEN magic marker 


-& 8S Rae 


= 


Aluminum Gold Finish Case 
For pocket or purse 


: gS ‘te QD ¢ isi 
ee “ 


Smee, = STENCILEER 
4 ' Ss 
| B= magic — fi Serre 


91-31 7 
m arker I Richmond Hill 18, 12te 7 


144" Felt Stencil Head 
Always ready for use. Just 
Lift The Cap and Stencil 


$] 25 


retailer 





U.S. Patent Pending 





poet SPEEDRY PRODUCTS, Inc. + Dept. MS « RICHMOND HILL 18, N. Y. 
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NEWS . 


38th NOMA International 
Conference On May 12-15 
Leading authorities on operating 
management, from U. S. and foreign 
business, industry and educational 
fields will participate in a four-day 
series of conferences at Los Angeles, 
May 12-15 as part of the 38th Inter- 
national Conference of the National 
Office Management Association. 
Office automation, brainstorming, 
personnel relations, executive develop- 
ment, forms control, cutting postal 
costs, the effect of electronics on 
human. beings and office unionization 
trends are among topics to be explored 
in the conference. 
* All events of the conference will 
be held at the Hotel Statler, Los 
Angeles. Persons desiring to register 
may contact the National Office Man- 
agement Association, Willow Grove, 
Pa., for advance registration forms 
and hotel reservations. 





In conjunction with this event is 
the National Office Show, scheduled 
for May 12-16 at the Los Angeles 
Shrine Exposition Hall. 

Thousands of management men and 
women are expected to view the cost- 
saving and time-saving idea and de- 
vices on display at the exposition. 
Leading manufacturers of office ma- 
chines and equipment will exhibit at 
this event. 


New York Stationers 
Hold Dinner Dance 

The Annual Dinner Dance of the 
Stationers Association of New York 
is scheduled for the Grand Ballroom 
of the Hotel Commodore on May 11, 
1957. 

Everyone in the stationery industry 
is invited. Two bands will provide the 
dance music and entertainment will be 
by headliners from stage, screen, radio 
and television. Heads of the Dinner 
Dance Committee are Sam Rabinowitz 
and Arthur Robinson. 





question: 


are you 


tired 


of 


competing 


with 
your 


suppliers? 


\olite 


LOUIS MELIND CO. 


CHICAGO 3524 N. Clork Street LOS ANGELES 5254 Alhombra Ave. DALLAS 714 N. St. Paul Street 


Tiffany Appoints Represcntatiye 
The Tiffany Stand Company, § 
Louis, Mo., has appointed Dave ¢ 
Neuhaus of Kansas City, Mo., as the 
company’s sales representative in Mis. 
souri, Kansas, Iowa and Nebraska. 


Columbia's Sweet 
Celebrates 35th Year 

Mrs. Sophie Sweet, the only wo. 
man in an otherwise all male selling 
force, recently 
celebrated her 
35th anniversary 
as a Columbia 
Ribbon and Car. 
bon Manufactur. 
ing Company 
representative, 

Mrs, Sweet 
joined the Min. 

Mrs. Sweet neapolis Branch 
of Columbia Ribbon and Carbon in 
1921 and has uninterruptedly sold 
Columbia products in the same ter- 
ritory since then. 
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now showing... 
VOLLAND’S 


19S 7 


CHRISTMAS 
CARDS |! 









all this and VOLUME too! 





“THE MERRIEST CHRISTMAS”... 


said Volland Dealers after 1956's record-busting 
Christmas Card season. The big news, coast-to-coast, was: 
VOLLAND Cards sold out first! 


| | 
Joan ; 


Rs ANNIVERSARY 
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NEWS 


Franklin Metal 
Products Expands 
Franklin Metal Products Company 
of Chicago announced that they have 
purchased the Sand Urn Division of 
Compco Corporation of the same city. 
Due to expansion of other products, 
Compco, a leader in the manufacture 
of urns since 1932, has decided to 


discontinue this item. The sale in- 
cluded all machinery, tools and dies. 
According to Leon Franklin, the best 
selling Compco models have been add- 
ed to the Franklin line of sand urns. 
All Compco accounts have been 
notified by the Compco Corporation 
of the sale, and have been asked to 
look to Franklin Metal Products Com- 
pany to supply their needs in the 
future. 














LIST 
PRICE 
Either 


WOW! BOTH SIZES! 
OFFICIAL ALBUMS FOR 
eeemeen> PICTURES 





Laboratory Tested and 
Approved by Polaroid 
Corporation to assure the 
maximum in permanent 
safe storage. 

* Especially designed for 
either size Polaroid Land 
Pictures. 

* Pictures slip into individ- 
val clear plastic pockets. 

¢ Unique write-in system 
provides a quick index 
and makes it easy to 
identify each picture. 


HOLDS 90 PICTURES 


The luxurious brown 
leather effect of the cover 
is set off by stunning gold 
tooling. 








These albums have been officially 
approved by Polaroid Corporation. 








Regional Convention 
District 6 NSOEA 

Plans have been completed for the 
regional meeting of the “Sensational 
Sixth” district — NSOEA, scheduled 


Faust Hotel in Rockford, Ill, 
on May 5-7. 

Although the recently remodeled 
Faust is meeting headquarters, the 
Wagon Wheel resort at nearby Rock. 
ton, and the Forest Hills country dub 
are included in the itinerary. Attending 
stationers and their wives have been 
invited to play golf on Sunday after. 
noon, May 5, and then gather for 
dinner and entertainment in the dub 
house. The Monday evening meal will 
be eaten at the Wagon Wheel, about 
12 miles from Rockford. Following 
will be an aquacade in the resorts 
heated pool. 

Speakers at the regional include 
John N. Christianson, assistant to the 
president of Quality Park Envelope 
Company; Leonard Wilcox, president 
of NSOEA; Charles L. Turcotte, ad- 
ministrative assistant of the Wood OF 
fice Furniture Institute; Paul Burbank, 
executive vice president of NSOEA; 
and Elmer Rahe, Globe-Wernicke, vice 
president of NSOEA. 

Other activities are as follows: a 
tour of the Rockford facilities of 
Apsco to see how staplers and other 
office items are manufactured; a lunch 


eon with the Great Lakes Travelers 


YOUR 1-11 oeeeeee $2.75 " 7 : 
group; and the district six banquet. 


COST: I12andover. ... $2.50 


when ordering specify Type 30 Series (small) 
or Type 40 Series (large). 
Manvfactured Exclusively By Atlantic Binders Corporation makers of the famous A.B.C. line of 
Wedding Albums—Baby Albums—Snapshot Albums—Pocket Albums—Scrap Books—Ring Binders— 
Display Binders—Catalog Binders—Also Albums and Binders to Specifications 


Size 





Fund Committee Meets 

The James R. Armington Fund Com 
mittee met at the office of John 
Dwyer in Boston and elected Nat P, 
Blish financial secretary. Other mem 
bers of the committee are Guy Hart, 
William J. Driscoll and John B 
Dwyer. 

The committee is in the process of 
selecting one of Jim Armingtoms 
favorite charities for the annual dona 
tion of $100 on Jim’s birthday, July 
- - = for more details circle 104 on last page 17. 


Write for Free Catalog See us at the N. Y. Stationery Show — Room 940 





TLANTIC BINDERS CORP. 
Ry 56 South 11th Street, Brooklyn 11, New York 
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Schneider, Mudd Named 
To Burroughs Posts 
Carl E. Schneider has been named 
vice president and general manager 
. of the newly es- 
tablished Bur- 
roughs Division 
of Burroughs 
Corporation. 

Ray R. Eppert, 
executive vice 
president, also 
announced the 
appointment of 
Noel L. Mudd as 
general manager of marketing of the 
new division. 

The new division will make it the 
largest in the corporation, with more 
than 18,000 employees. 

Schneider has been a corporation 
vice president and a member of the 
management policy committee since 
1951. Mudd has been director of 
marketing activity. 





Schneider 















































Lowman and Hanford Start 
$190,000 Building 

Lowman and Hanford Co. of Seat- 
tle, Wash., announced the start of a 
$190,000 construction program that 
will include a 52,000 square foot 
warehouse. 


The one-story building will be 


staffed with the latest in mechanized 
equipment to facilitate fast and easy 
distribution of 


merchandise. The 








Dept.M. 





NOW AVAILABLE . 
Kay-Dek catalog of GENUINE COPPER-PLATE 


N ENGRAVED wedding announcements, invitations, 


GENUINE 














by KAY-DEK 


. . the 1957-58 15th Edition 


informal notes, calling cards, etc. Kay-Dek uses rag 
content paper exclusively—engraved in a manner 


which is traditionally faithful to an ancient art. 


Write today on your letterhead for this beau- 
tiful catalog and full information regarding 
discount and service. 


KAY-DEK Engraving Co., Jnc. 


* 124-01 94th Avenue - 
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Richmond Hill 19, N. Y. 





structure will be slab on fill with re. 
inforced concrete foundation, rein. 
forced concrete tilt up walls, lami- 
nated beams and wood purlins. 


Chicago Gift Show Group 
Elects Officers 

At the annual meeting of the East- 
ern Manufacturers and _ Importers 
Exhibit Inc., the association which 
conducts the Chicago Gift Show, a 
new slate of officers and directors 
was elected. 

S. S. Sarna, formerly vice president 
of the group, was elected president. 
Jack B. Orenstein, a member of the 
board of directors was elected vice 
president. New board members are 
Bruce Buckler, Mrs. Edmond Dewan, 
Vincent Lippe and Morris Katz. The 
directors whose terms continue are 
Edith W. Knox and Paul Schneeloch, 
plus the officers. 

George F. Little having advised the 
board of his retirement, his son Wil- 
liam E. Little was elected to succeed 
him as managing director of the show; 
with Robert I. Carman named as as 
sistant manager. 

George R. Little had held the posi- 
tion of managing director since 1924, 
when he and a small group of fellow 
manufacturers and importers founded 
the show. 


Pen Company Opens 
New Office 
The Majestic Pen Company, I 

manufacturers of quality pens, me- 
chanical pencils and sets since 1897, 
has opened new offices at 234 Fifth 
Avenue, New York City. Jerry Luxen 
berg, well known to the department 
store trade for over 25 years is NOW 
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A New Light Touch in Wedding Albums 


Light and gay, with a delicate touch of whimsy, this completely new wedding al 
from Gibson records all the important events from first meeting, through engagement, 
wedding, honeymoon and first home. Pages for photos and special sections for listing 
guests and gifts. Every page beautifully illustrated in two colors. 


w282 


36 pages, handsomely 
bound in washable, white, 
padded simulated leather. 
8” x10" $3.50 


~ 


LS, 4 
Cbson AND COMPANY 


PUBLISHERS * NORWALK, CONNECTICUT 


saseininane aaeaeaaainiencetmcatnesacelD 


- - - for more details circle 137 on last page 








Printer’s Ink Features 
Story of Eberhard Faber 
The first marketing story on price 
upgrading in the pencil business to 
appear in. a prominent publication out- 
side the office supplies field was a 
major feature in the March 8th issue 
of Printer’s Ink, a journal of adver- 
tising, selling and marketing. 
“How To Get Out Of A 5-Cent 


Rut”’ is the title of the 41/, page article 
which was based on a verbatim inter- 
view with the sales management team 
of the Eberhard Faber Pencil Com- 
pany. The story sketches the company’s 
pricing policy and problems and solu- 
tions evolved in bringing the product's 
price up to its quality. 

The initial phase of removing resis- 
tance to price upgrading was the prep- 
aration of dealers and wholesalers 
for the price increases. The promotion 
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MARK SHIPPING 
INSTRUCTIONS... 


Vite NAVL-CRESTON PADDED VAN 














and 
CUT COSTS 
of 

CRATE MATERIAL 
CRATING LABOR 
EXCESS WEIGHT 
STORAGE SPACE 
UNCRATING 
HANDLING 


NAVL-CRESTON DELIVERS 
NEW GOODS, UNCRATED, FROM 
FACTORY TO CUSTOMER OR 
STORE, READY TO USE OR SELL 


In one easy trip, experienced agents of North American Van Lines, Inc., 
Creston Division provide fast, safe delivery of uncrated home or institutional 
equipment, furniture or fixtures. You save costs of labor and materials for 
crating and uncrating. Cost of shipping and space for worthless crating is 
eliminated. You get faster, safer movement of your goods delivered when and 
where you need them. 


DO THIS NOW... . Phone or write for “FACTS ABOUT 
UNCRATED SHIPMENTS AND CASE HISTORIES.” 


- 
North American Van Lines, Inc., CRESTON DIV. | 


Dept. P * Fort Wayne, Indiana 
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was supported by direct mail merchap. 
dising campaign, which included the 
mailing of reprints of ads which @ 
peared in Life and MODERN RETAE 
ING. 4 

According to the article, the am 
advertising approach, among f 
things, shattered the tradition of g 
servative advertising in the pencil] 
dustry. q 

The company has recently moves 
principal production facilities 
Brooklyn to its new, modern plant 
Wilkes-Barre, Pa. 4 




















Bailey To New Post 
Julius M. Kahn, 
president of 
David Kahn, Inc., 
New Jersey man- 
ufacturer of 
Wearever ball 
pens, fountain 
pens and mechan- 
ical pencils, an- 
nounces the ap- 
pointment of Bailey 
George A. Bailey as assistant sales 
manager to Harry Yager, vice presi- 
dent and treasurer of the firm. 






Stein Brothers Appoint 
Western Representative 

Stein Brothers Manufacturing Com- 
pany, creators of leather goods and 
luggage have announced the appoint- 
ment of Richard W. Youngstrom, 
2571 South Wolff St., Denver 19, 
Colo., as their representative in the 
Rocky Mountain State territory. 

Youngstrom has served in the 
mountain state area for the past eight 
years, for specific manufacturers and 
more recently in the capacity of a 
manufacturers’ representative. 


Glob 


Chicago Firm Moves 
Into New Offices 

The Chicago Desk Pad Co. moved 
into their new plant in northwest 
Chicago recently. 

More than 16,000 square feet of 
manufacturing space is included i 
the new plant which will utilize the 
latest type of bindery and acetate 
machinery to provide greater manu 
facturing efficiency and a broader all t 
line of products for the office supply - 
field. 

With the new plant will come 
new styles in chair cushions, 
pads and acetate products. 
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exclusive 
new products like 


y SEC-TRAY 


make a GLOBE-WERNICKE 
FRANCHISE valuable 








This is Sec-Tray, 


if Zn ‘ 
Globe-Wernicke’s new MA Vf) 


stationery tray for 









typewriter desks. 


Sec-Tray’s amazing convenience and efficiency are building quick sales and remembe 


profits for G/W dealers all over the country . . . just one of the many important 


advantages of being a Globe-Wernicke Franchised Dealer. Why not investigate 


all the other advantages—powerful national advertising, newspaper ¢: 


ad mats, animated local TV films, point-of-sale displays, sales training aids 


and many more. Write today for complete information. A postcard WM 


may lead to an entirely revitalized business for you. *Reg. U.S, Trade Mark. CINCINNAT 


- YEARS, MANUFACTURERS OF THE WORLD'S FINEST BUSINESS (aeitii a IS Rees) 
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Seneca Novelty Company 


Moves Into Enlarged Quarters 


jeanne a long-range expansion 
program, Seneca Novelty Company, 
Inc., manufacturers of Senco rules 
and yardsticks, has moved its plant 
and offices to 52-54-56 Miller Street 
in Seneca Falls, N. Y. 

The new site consists of approxi- 
mately one acre of land adjacent toa 
branch rail line and is about a block 
away from the company’s former 
location. A one-story concrete block 
building has been erected on this 
property to house the firm’s offices. 
The manufacturing, warehousing 
and shipping operations are accomo- 
dated in a completely remodeled three- 
story frame building. 

Ample space for loading and un- 
loading trucks, and for employee 
parking is provided. Driveways lead- 
ing from two streets allow more satis- 
factory access to the plant than pre- 
viously available in the Fall Street 
location. 

The new Senco plant contains 
about 15,000 square feet of floor 
space, with woodworking and print- 
ing machines situated on the first 
floor. Finishing and inspection op- 
erations are done on the second 
floor, and the top floor is used as a 
warehouse. Shipments are prepared 
on the second floor and sent down 
by conveyor to waiting trucks. 

This move by Seneca is part of the 
program of accelerated manufactur- 
ing operations which began more 
than two years ago when the com- 
pany installed its first automatic 


machinery. Manufacturing facilities 
at the new plant include automatic 





yardstick printers which turn out up 
to 3,600 yardsticks per hour, printed 
on both sides. For smaller runs and for 
some styles of rulers, the company still 
uses regular letter press printing 
equipment, but wherever possible 
and profitable, automatic machinery 
is used, 

Steady year-around employment is 
provided by the Seneca Novelty 
Company for many workers who 
have been with the company since 
1945 when Clement P. Piscitelli, 
just out of service, started the Sen- 
eca Novelty Printing Company, fore- 
runner of the present company. He 
had previously operated a similar 
type of organization from 1934 un- 
til he joined the Seabees in 1941. 

Since Piscitelli first decided to re- 
vamp the operations of the printing 
company to produce a quality line of 
yardsticks and rulers, every move has 
been directed to the demand for qual- 
ity products. 

Although these items had not been 
considered as items which should be 
advertised consistently, Piscitelli pro- 
ceeded to do trade publication ad- 
vertising in theory that anything 
manufactured should be advertised. 
Ten years of promotion of the name 
Senco in store displays and trade 
publications have brought results. 

Ruler displays have played an im- 
portant part in the Senco sales suc- 
cess. The change from horizontal 
displays to vertical counter displays 
was made following store research. 
The first vertical display was made 
of wood and held four dozen office 





Clement P. Piscitelli 


or desk rulers. The display suggest. 
ed the “Stands Up and Sells” theme 
which has been featured during the 
past two years. With the advent of , 
lighter folding type display of card. 
board in the same theme, the ide 
of taking rulers out from under and 
putting them on the top of counters 
was beginning to pay off. 

A new easy to fill and easy to pick 
from cylindrical display was per. 
fected and Senco trade paper adver. 
tising continued to sell the display 
instead of the rulers. In recent 
months a campaign to feature the 
product was started. 

Commenting on the move to new 
offices and plant, Piscitelli stated, 
“Since 1946 there has been a steady 
increase in volume each year and 
1956 was our biggest year in sales 
and production. This consistant in- 
crease has been made every year un- 
der highly competitive conditions. 

“As little business finds itself in 
the middle of price squeeze, we are 
faced with reducing profit margin 
because of regular wage increases, 
as well as regular increases in raw 
material, freight rates and general 
overhead expense. To combat rising 
manufacturing costs, we are contin- 
uing our efforts to improve working 
standards with increased improve- 
ments in plant equipment, investing 
heavily in automation, thereby tak- 
ing the hazards out of working con- 
ditions, and facilitating work which 
leads to increased production and 4 
better product. 

We are expanding our sales and 
promotional program nationally. In 
our opinion, it is this long tem 
modernization and expansion program, 
now in its third year, which has been 
chiefly responsible for our increases in 
sales and production growth. We feel 
that 1957 will continue at a high 
level and give us a substantial 
crease in volume over 1956.” 
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Multiply Your Album Sales! 


MULTI-VISION 


in 10 Sizes to Fit 
Individual Prints 





Full Acetate 





Protection 
Most convenient, most practical—and sure protec- popular-size prints, and in a choice of four attrac- 
tion for valued photographs! tively styled bindings. 
MULTI-VISION offers all these distinctive fea- No wonder customers all over the country prefer 
tures: Divided leaf for instant reference, title space MULTI-VISION. They see it — try it — buy it. 
for each print, loose leaf construction for extra Display MULTI-VISION and you step up your vol- 
fillers as needed, pocket behind prints for nega- ume and profit. Retails from $2.95 to $8.95. 


tives, ““Kant-Krak” lifetime hinge. Plenty of proved sales helps are ready for you. 


MULTI-VISION is available in ten sizes for all Send for complete catalogue and sales plan. 


CHECK THIS LIST OF OTHER FINE HORN PRODUCTS 


See Our Colorful New Ensemble Lines 








ALBUMS STATIONERS’ ADULT GAMES 
SPECIALTIES “that Always Sell’’ 
Photograph Scrap Books 
‘Multi-Vision’’ Guest Books Cribbage Boards 
Portrait Phone Book Covers Backgammon 
Photo-Vision’’ “Instant” Desk Files Chess-Checker Boards 
a “Gummed” Stub Files Chessmen 
edding Gavels Checkers 
~ oe ee kin tm cE Z EE CRIBBAGE SCORE BOARD 
Autograph Ballot Boxes Puzzles ning Sabase — — —_ all ~~ —— 
Post Card Ballots Dominoes ages oO a ace rac oar o score  . points 


Can be used by 2, 3 or 4 players and at ail times 
shows position which is so important to experts. 


HORN) WW. ¢C. HORN. BRO. & CO. 


Executive Office & Factory — 571-577 North Third St., Newark 7, N. J. Humboldt 3-1060 
Salesroom — Fifth Avenue Building, 200 Fifth Avenue, New York 10, N. Y. Oregon 5-4488 








See our complete line at the N.Y. Stationery Show, Room 511, Hotel New Yorker 


- - - for more details circle 143 on last page 














A REAL 
MONEY 
MAKER 


FO 


PERSONALIZED 
PACKAGED 
PENCILS 





o 

a, A se 

PACKAGES AND 
( IDEAS TO INCREASE 

YOUR PROFITS 

e 


THE YEARS BEST 
PERSONALIZED PEN- 
CIL PACKAGES WILL 
FLY OFF YOUR 
COUNTER 

e 

pret rcethed =—- 
IMPRINTIN MA- 
CHINE LOANED AT 
NO CHARGE. IDEAL 
FOR FAST VOLUME 


OPERATION 


COMPLETE LINE OF 
PACKAGES PRICED 
FOR EVERY POCKET. 


NEW YORK 
STATIONERY 
SHOW 

MAY 19-24 


ROOM 546 


HOTEL NEW YORKER 


Pencil- Crafts Sales Co. 


500 WILLOW AVE. 
HOBOKEN, N. J. 
Factory: Lewisburg, Tenn. 
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NEWS 


Bulman Plans Expansion 

To provide for future expansion, the 
Bulman Corporation of Grand Rapids, 
Mich., has purchased approximately 
three acres of industrial property ad- 
joining the present Bulman plant on 
Elizabeth Avenue N. W. 

Bulman has preliminary plans under 
way for a future two-story addition 
100 by 500 feet near rail trackage on 
this property. There are presently sev- 
cral stcel storage sheds in addition to 
a one-story brick office building on 
the land. 

Expansion during the past two years 
has increased production. capacity of 
the store fixture manufacturing firm 
by 50 percent. 


Photo Offset Heliograving 
Heliograving by photo offset, a proc- 

ess developed through long research 

by Regency Thermographers, makes 





possible entirely new effects in ther- 
mography, according to an announce- 
ment by sales manager Robert Good- 
ing. 

Results of the process are featured 
in the new Regency catalog just is- 
sued which is composed in a round 
format. The new samples present eight 
new type faces designed especially 
for wedding invitations and announce- 
ments, four of the faces being executed 
for the company in France. 

As described by Gooding, the proc- 
ess employs the Photon machine 
which by means of electronic impulses, 
composes lines of copy by transfering 
type from a constantly revolving disc 
to an emulsified film which is develop- 
ed for printing by the photo offset 
plate-making process. He listed as 
advantages of this method, sharpness 
and clarity of the raised printing, and 
the ability to have letters joined per- 
fectly. 

Five new with 


scripts exclusive 


Regency are included in the new series 
of type faces. They are Regency Flem- 





Floridian. 


ish, Florentine, 
and Venctian Scripts. Three other new 
faces are Regency London Text, Bas. 
que and Roman Stylus. 


Riviera 


United Printers And Publishers 
Elects Christopher As President 

The Board of Directors of the 
United Printers and Publishers, Inc. 
oe Joliet, Ill., has an. 
: nounced the te 
tirement of Don. 
ald E. Rust as 
president of the 
corporation. 

Wrightson 
Christopher, pres- 
ident of Rug 
Craft Publishers, 
Dedham, Mass. 
has been elected as his successor in the 
office. Separate operating divisions of 
United Printers and Publishers are: 
the P. F. Voland Company, the Ger- 
lach-Barklow Company, Greetings, 
Inc., the Artographic Company and 
Rust Craft Publishers. 





Christopher 


New Representatives 
For Joshua Meier Co. 

Joshua Meier Company, creators 
of VPD visual plastic products, an- 
nounced the appointment of Jim W. 
Cooper, Jr., Atlanta, Ga., as a rep- 
resentative. 

The Cooper Company will be the 
exclusive representative in the South 
and Southwest territory. Salesmen 
handling the Meier line include 
Robert Strafford 3rd, Fort Worth, 
Texas; Jack P. Cooper, Decatur, Ga.; 
Robert M. Book, Little Rock, Ark; 
and Bennie Davis Jr., Garland, 
Texas. 

Robert C. Strafford, Jr., will con- 
tinue to represent VPD products in 
the Florida area. 


New Boston Manager 
For Philip Hano 

Norman L. Hanna, general sales 
manager of Philip Hano Company, 
Holyoke, Mass., announced recently 
the appointment of John D. Ogilby as 
Boston manager for the company. 

Ogilby joined the Hano Company 
Boston staff in 1948 following release 
from service. The appointment was in 
keeping with policy of expanding 
service throughout its entire orgamizi- 
tion for the company which has mat 
factured business forms and_ systems 
since 1888. 
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ZIPPER RING BINDERS 
GIVE YOU THE SALES £QGE 












Ebererne 
Vitkiih. | 
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New Styles 


give you the EDGE! 


Designed with students in mind... our 
new TUFIDE Zipper Ring Binder with 
built-in spring clamp clipboard and new 
j-u-m-b-o binder that’s big enough for text 
books as well as school papers! 


New Colors 


give you the EDGE! 


PERRERALE! 


ht. 





4 
FANT TG CCUG UCCICGUCOUO COL UCC 





Mi 


LER ERRERETERIR ATER CELARALASLARARALARSRARERARRABADL AAD SSS 
iy) 


fee : . % ; 
at e : TUFIDE Zipper Ring Binders are now 
FEELS Like Le = available in nine bright, eye-catching 
th = colors. With TUFIDE you cash in big on the 
ea : swing to colored binders! 


pense 





New WELDEDGE 


gives you the EDGE! 


It’s the edge that can’t wear out! Slam 
it... bang it . . . bounce it around... 
this patented exclusive Lifetime Weldedge 
of Flexible Vinyl takes the roughest 
abuse. Protects stitching from wearing out. 
Unconditionally guaranteed for the life of 
the case. One more reason why you should 
stock and feature Nationally Advertised 
TUFIDE student and business cases. 











Write For New Catalog and Buyers Guide 


Stelreco PRODUCTS . Since 1917 «+ 1401 W. Jackson Biva. + Chicago 7, lilinois 
See The STEBCO Exhibit at the New York Stationery Show — Room 850 -—— Hotel New Yorker — May 19-24. 
- - - for more details circle 185 on last page 











Rytex Under New Management 
Controlling interest in the Rytex 
Company, Indiana manufacturer of 





A. H. Edelson 


J. Edelson 
stationery and gift wrappings, has 
been acquired by Kathryn Fisk 
Wright, Alfred H. Edelson and 
Jerry Edelson. 

The company, located in Indian- 
apolis, was established by M. J. Ham- 
mel in 1929. As a first step in the 
company’s expansion program the 
following appointments are announc- 


chairman of the executive committee. 
J. Edelson, assistant to company pres- 
ident, Harry Dettra, was named 
treasurer and a member of the ex- 
ecutive committee. Dettra continues 
as president and Mrs. Wright as 
vice president. Both are members of 
the executive committee which also 
includes Dorothy Hoy, company 
secretary, Burke Nicholas and 


George S. Olive. 


Clary Promotes Two, 
Adds 8 Franchises 

A series of promotions among 
members of its nationwide sales or- 
ganization has been announced by 
Clary Corporation, business machines 
manufacturer, of San Gabriel, Calif. 
The major changes are in branch 
managerships. 

E. H. Wigand, branch manager in 
Atlanta, Ga., has been transferred to 
Philadelphia as branch manager and 
will be succeeded in Atlanta by L. € 


W. L. Long, branch manager jg 
Minneapolis, has transferred to Oak. 
land, Calif., to operate the west Coast 
branch. 

Clary also announced the addition 
of eight franchise dealers in Various 
sections, 

New dealers are: Fred Johnson, 
Paragould, Ark.; Henry W. Jackson 
Roanoke, Va.; Lavina and Jacob Hol. 
zer, Alliance, O.; Ralph Herbert. 
Bethlehem, Pa.; Merlyn Carpenter, 
San Luis Obispo, Calif.; Hobart ¢ 
Crosby, Michigan City, Ind.; Hugh 
McCosker, Oneida, N. Y., and Warrep 
F. Harvey and Orrell W. Conner 
Hobbs, N. M. 


American Binder Has 
New General Manager 

The American Binder Company, 
Brooklyn, N. Y., has announced the 
appointment of Sanford G. Moss as 
general manager. During most of the 


eight years Moss has been with the 






ed. A. H. Edelson joins the firm 


Thompson, Jr., a member of the At- company, he has been the purchasing 
as executive vice president and 


lanta staff. agent. 
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and we do mean NEW! Never before 
seen in the Smithcrafted line. 





W sales and profits in 
leatherette for you! 


AT THE NEW YORK STATIONERY SHOW 


MAY 19-24 ©. HOTEL NEW YORKER 





2857 North Western Avenue, Chicago 18, Illinois 


225 Fifth Avenue, Now York, N. Y 122 Merchandise Mart, Dalles 


THE S. K. SMITH COMPANY, 


- - + for more details circle 183 on last pos? 
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Do you really want pe 


to sell Stationery? 


In the undersigned’s 36 years of experience we have seen all kinds of merchandise 
handled in Stationery Departments, other than writing paper, Greetings Cards, Fountain 
Pens or those items that really should make up the bulk of the business of a Stationery 
Department. 

Are you or we to feel or think that the sale of stationery has diminished to the point 
of no return? Are you satisfied or are you happy in doing the bulk of your turnover in 
little items and gadgets and what have you that do not really fit and belong into such 
an — 

I say NO! and I believe that you would say no, if you felt or thought that you could 
get the volume of business that you need and want just out of those lines that rightfully 
belong into your operation. 

Last May you came in droves and bunches into our display rooms at the New York 
Stationery Show to see the first complete display, of what I believe to be the most excit- 
ing line of imported stationery ever presented in our market. If you were one of these, 
we apologise for the very hard time you had to look at samples that 15 buyers held in 
their hands at the same time, and to try to buy and work intelligently in the scramble 
and rush that took place. 

If you thought that last year’s line was good (and you did) we wonder what you are 
going to say this time? You have not seen anything! We did not like, and we are frank 
to admit it, to be told that our line resembles other imported lines, that it is too much 
like... ! This is a completely new manufactured line for the American market accord- 
ing to the ideas of “yours truly.” 

It took many many months of work, but I believe this is what you have been dream- 
ing of and looking for. During World War II there were eight million letters exchanged 
each and every day, from and to the boys and girls that fought the War, and you have 
been asking and wondering what happened to that business. 

We believe that the Bentz line now incorporates items that you can sell. While they 
are just stationery items they have an unusual and different twist, so unusual, that I am 
staking my reputation of a lifetime in this field that NO-ONE will be able to walk 
through your department without being stopped dead in their tracks to look. 

Aside from the above, we offer you “mark-up” of a minimum of 50% and we have 
enough of variety that you do not have to have the same items as your competitors and 
do not have to buy big quantities for some exclusive features. 


I sincerely hope, for your benefit as well as ours, that it won’t be “feast and famine” 
in our rooms 634-5 at the New Yorker Hotel this Stationery Show time. We would like 
to see fewer people at a time to make it possible for you and us to work together. 


When you see this new line, I am sure you will agree with me that it is worth your 


while to “make friends with Bentz.” 
apr MY 4 — 


























PS. We don’t however, carry any stock. It 


' President 
takes about six weeks to import your order! 


FREUND-MAYER & CO., INC. 


FREUND-MAYER & CO.,inc. 


230 FIFTH AVE., NEW YORK 1, 
See us at the N. Y. Stationery Show, Rooms 634-635, Hotel New <td 
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Steel Age Appoints 
Two Representatives 

The appointment of two additional 
sales representatives has been an- 





Salter 
nounced by Corry-Jamestown Manuv- 


facturing Corporation, Corry, Pa., 
makers of Steel Age office furniture. 

Larry Salter has joined the Steel Age 
branch office in Detroit. Until recent- 
ly he had been in retail sales, repre- 
senting an office equipment dealer. 

Fred DeBlon joins the Steel Age 
sales staff in the Metropolitan New 
York branch office. He had been 
active for a number of years in the 
office equipment field, both in retail 
and wholesale firms. 


Portland Firms Are Joined 

Two long established Portland, 
Ore., stationery, printing and office 
equipment firms have been changed 
following purchase of the stationery 
and printing departments of the 





Meilink Steel Safe Company dealers and their salesmen from the Denver area met 






Kubli-Howell Company by the Paci- 
fic Stationery Company. 

According to Lester Hunter, Paci- 
fic Stationery president, the transac- 
tion involved approximately $80,000. 
Kubli-Howell printing and machin- 
ery, and stationery stock will be 
moved to Pacific's building at 415 
S. W. Second Avenue, where K-H’s 
customers in printing and stationery 
will be serviced. 

The Kubli-Howell office furniture 
business will remain at 314 S. W. 
Fourth Avenue, where, L. C. Jones, 
president, said the company plans 
expansion of its operation in exclu- 
sive office furniture and equipment. 

Pacific Stationery Company has 
been in business since 1889. The 
Kubli-Howell firm was established in 
1904. 


WOFI Election 

Raphael Blessinger, secretary of the 
Jasper Desk Company, was re-elected 
as president of the Wood Office Furn- 
iture Institute at a meeting in Wash- 
ington. 

C. L. Pettibone, president of the 
B. L. Marble Chair Company, and 
Mrs. Moselle Taylor Meals, president 
of the Taylor Chair Company, were 
re-elected as vice president and trea- 
surer, respectively. 

Re-elected board members included 
Douglas Whitlock, chairman; T. R. 
Pitts, vice president of the Myrtle 


for a sales clinic recently at the Wholesale Office Equipment Company, Denver. 
Meilink sales manager Chet Penske conducted the clinic. Pictured are: first row, 
from left, Mrs.. Glen Hickenlooper, Mr. Hickenlooper, Floyd Galway, James Hix, 
George Porter, Dean Wimer, Leo Berendt, Ken Kissack and John Norton. Second 


row, Leon Vitry, Harry Creagan, Marion Cooksie, Glen Hoover, Dag Arnold, Joe 


Gibos and L. P. Daley. Standing, Sibley Smith, Penske, Howard B. Boardman and 


George Swerer. 
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Desk Company, and V. L. Gu 
general manager of the Hoosier Degk 
Company. Two new directors named 
were Gilbert B. Bosse, president of 
Imperial Desk Company, and Robert 
M. Fleming, a director of the Leopold 
Company. 


Poe Appointed To New 
Post At Burroughs 

Burl F. Poe, former assistant general 
service manager, has been appointed 
assistant general 
sales manager of 
the Burroughs 
Corporation it was 
announced by Ken 
T. Bement, gen- 
eral sales man 
ager. 

Poe joined Bur. 
roughs in 1941 as 
a junior salesman 
and became a senior salesman in 1946, 
He was assigned to governmental sales 
promotion in 1949 before being named 
branch manager at Grand Rapids 
Mich., in 1951. 





Dennison To Distribute 
3M’‘s Retail Scotch Tape 

Dennison Manufacturing Com 
pany has announced an arrangement 
under which Dennison will serve 
as national distributors of the Scotch 
Brand tape line made by Minnesota 
Mining & Manufacturing. 

The distributorship covers 3M’s 
resale “short roll” line of tapes, 
those destined for retail sales to con- 
sumers. Scotch Brand items now 
available through Dennison include 
two merchandising racks featuring, 
respectively, plastic tapes in assorted 
colors, and masking tapes. 

It was noted that Minnesota Min- 
ing salesmen will continue to sell 
their Scotch Brand resale line, and 
will remain the only distributors of 
other 3-M tapes for industrial and 
other special use. 


Mendoza Promoted 
To Manager Post 

Arthur Mendoza has been named 
manager of the Victor Adding Ma- 
chine Company’s Seattle, Wash., of 
fice. 

Mendoza, with Victor since 1950, 
has attended both Santa Anna Gol 
lege and the University of Loyola 
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s Your Winning ‘Hand 


. s, FATHERS DAY GIFTS! 


THE 
GIFT OF 


1,000 GAMES 100 interlocking 
chips, 5 dice, 1 deck of cards, 4 
cribbage pins, cribbage board. Com- 
pact, attractive, “different.” 


Complete Line 
Low-Price, Quick-Sale of Low-Cost 


REVOLVING PLASTIC POKER CHIPS 
POKER CHIP RACK 3 sizes. Soy Be 5 ay box or 





WRITE TODAY FOR COMPLETE INFORMATION 
fag ictony v MANUFACTURING CORP. 


Deluxe 
VICTORY of CHICAGO 1738 West Arcade Place ¢ Chicago 12, Illinois . 


\ d Exclusive Design 
_* =| MEMBER \Plastics Housewares Mfgrs. Assn Established in 193 POKER CHIP RACK 


/National Housewares Mfgrs. Assn 
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Com- 
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serve 
Scotch 
esota ee 
" In our store Hi 
, ’ 
| Ms we've hundreds 
tapes, 
0 COR. of uses for 
>} now 
nclude 
turing, _ theyle 
sorta selpalllcdive. and romeuable.” 
a Min- For faster code and price 
to sell marking, inventory control, 
bin and shelf marking — for 
e, and every type of retail labeling, 
tors of Avery Kum-Kleen is Amer- 
al and ica’s most convenient label. 
Sticks to glass, plastic, metal, 
paper or wood...no moistening, 
mess or fuss—on at the touch 
of a finger. Easily removed 
...self-adhesive Avery Labels 
save time and money. At sta- 
named tionery stores everywhere. 
. e | SEND FOR MORE INFORMATION AND FREE SAMPLES 
5 ”y ol- ) 
VERY ADHESIVE | 
ANABEL CORP., ¢ Kame 
> 1950, Dealer Div. 116 ; 
Li St. 
a Col- New York re 
Loyola. os St, ' address 
=: — Ave., 1 . ii 
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Send Gift For The 
New Princess of Monaco 

A thank-you note from Princess 
Grace of Monaco was received by 
wholesalers Maurice and David Ring, 
of Ring Brothers, Philadelphia, Pa. 

In January, the brothers mailed a 
plush tiger cub toy as a gift to the 


expected heir to the Monacan throne. 

A thank-you note bore the official 
seal of the Monacan Palace and was 
signed personally by Princess Grace. 
It read, “Thank you so very much for 
the sweet tiger-cat, he is very nice and 
I do appreciate your kind thought.” 

The note has been framed for hang- 
ing in their Philadelphia establish- 
ment. 

















“The biggest i 4 
thing that ever! ta 
| happened in | 
the dictionary 
business! ' 


—HOWARD KLE! 
Pres., Burrows 
Brothers 


G 


| THUMB- 
INDEXED 
$3.75 





MOST UP-TO-DATE 


MORE THAN 
100,000 ENTRIES 
(25% MORE THAN ANY 





DICTIONARY NEAR THE PRICE) 
896 pages © Over 600 Illustrations 


WEBSTER’S NEW WORLD 
DICTIONARY © Bs2sto™" 


Concise Edition 
"The last word on words” 
THE WORLD PUBLISHING COMPANY « citveiano AND NEW YorK 


At the New York Stationery Show 
come up to Exhibit Room 934 
and get your personal copy of 


WEBSTER’S NEW WORLD DICTIONARY 


CONCISE EDITION 
IT’S FREE (while the supply lasts) 


O 









— and just look 
at these 










discounts! 











SMALL LOTS assorted 40% 


25 “ 41% 
50 “ 42% 
100 “ 43% 
250 “ 44% 


500 45% 
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Peirce Dictation 
Dealers Named 

The Wolff Typewriter Co. of Ma. 
son City, Ia., and Walker's Office 


ie a 5 
\y Le 4’ 
ie RF 5 a 








R. G. Walker, Jr. 
Supplies and Equipment Co. of Fair. 
field, Ia., have been named by Peirce 
Dictation Systems as dealer repre- 
sentatives. 

Both representatives will handle 
Peirce individual, network, su 
network, telephone and PBX dicta. 
tion-transcription systems. 


New Add And Promotion 
Manager For White & Wyckoff 

White & Wyckoff has recently 
appointed Thomas N. Chilikas as its 
new advertising and sales promotion 
manager. A native New Yorker, 
Chilikas has been in this field since 
1952. 

He was previously associated with 
Venus Pen & Pencil Corporation and 
with a large advertising agency in 
New York City. He will also serve 
on the Merchandising Plans Board 
working out of Holyoke, Mass. 


Esterbrook Adds Two 

The Esterbrook Pen Company, Cam- 
den, N. J., has added two new sales- 
men to its sales force, according to J. 
T. Brown, general sales manager. 

John A. Landgren has been assigned 
to cover a newly created sales territory 
in Southern California, opened as 
part of the company’s continuing sales 
expansion program. Landgren will 
work with Esterbrook dealers in the 
greater Los Angeles area, and in San 
Luis Obispo and Kern counties. He is 
a member of the Stationers Associa- 
tion of Southern California and the 
Golden State Travelers Club. 

The second new salesman is James 
F. Furlong, who has been appointed 
to represent the company in most ¢ 
North and South Carolina and ip 
portions of Virginia, Kentucky, Ter 
nessee and West Virginia. 
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bam rubber stamp pad 
ou see on the desk — not in it! 


= es 
foam rubber pad = holds 3 times as much ink as felt 
abe — 2 vj as long between inkings! 








“costs no more than ordinary felt stamp pads! 


case € design Fottow\ of case is lithographed in the color of ink 
i ir easy identification! 


years longer! 
ethylene — air tight package never dries out 


it couldn't be easier to slip a pad out of 


SIZES (No. 0, No. 1, No. 2) IN FIVE COLORS 


LOUIS MELIND CO. 

LOS ANGELES 5254 Alhambra Ave. 
CHICAGO 3524N. Clark Street 
DALLAS 714N. St. Paul Street 
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“WEDDING SPECIAL. 


HAND BOUND 
WITH 
LEATHERLEX 





complete, matched ensembles to make your 
store bridal party headquarters! 


@ For every wedding event from showers to receptions there's a beau- 
tiful ensemble, printed on fine, soft, white stock! Most complete line 
ever offered, includes, in both “Bridal Shower" and “Wedding Special” 
patterns: matching table covers, napkins, 
plates, cups, cocktail napkins, bridgetable 
sets. Order now... the season's here... 
the demand is BIG! 


ee lhe 
Paper Art Company, Inc. * 25 yrs. in America’s finest stores 
3500 North Arlington Avenue, Indi lis 18, Indi 
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popular 
priced 
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@ Please send your 1957 Catalog 


























Write for FREE Catalog Store Name 
e Address... 
’ NI-R ‘ ”) DD ' : ' : 
City State 
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NEWS 


Ray to Head Underwood's 
International Division 


a 2 > See © 2 ¢ 


Carl P. Ray, vice president, has 
been made head of the International 
Z Division of Un- 
derwood Corpora- 
tion, it was an- 
nounced by W. G. 
Zaenglein, execu- 
tive vice presi- 
dent. 

In his new post 
Ray will be re- 
sponsible for 
manufacturing, 
sales and service of Underwood's for- 
eign subsidiaries and for the sales and 
service among the company’s dealers in 
600 cities outside the United States. 





Stationer Expands 

Edwin F. Hoffmaster, Commercial 
Stationery, has announced a firm 
change to Hoffmasters Office Supply, 





Inc., 5 Margaret Avenue, Baltimore 
21, Md. The new phone number is 
MUrdock 7-4125. 


Clary Names Dealers 
In Six States 

New dealers for Clary Corporation, 
business machines manufacturer, in six 
states were announced by J. W. Stall- 
ings, general sales manager. They are: 
O'Neil Printers, Kalispell, Mont.; 
Mesa Office Equipment Co., Grand 
Junction, Colo.; Eastern Typewriter 
Supply Co., Schenectady, N. Y.; Tom 
L. Ketchings Co., Natchez, Miss.; 
Advanced Business Machines, Jen- 
nings, La.; and Porter-Farr, Waycross, 
Ga. 


Pencil Week In 1958 

As part of an expanding promo- 
tional program started three years ago, 
the Lead Pencil Manufacturers As- 
sociation has voted to conduct a “Pen- 
cil Week” during the last week of 
February each year, beginning in 1958. 
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SEES CEMA 


NOVELTY “CO., INC. 


SENCO 


makes them all 


Write for catalog, 
prices. Buy from your 
nearby jobber. 





SENCOW mee 


52-54-56 MILLER ST., 
SENECA FALLS N.Y. 
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3-D 
COLOR 
REPRODUCTIONS 





® 


The name that is foremost in the minds of every Post Card 
Buyer, be it at the wholesale or retail level. 

The name that implies detail, color brilliance and depth here- 
tofore unknown in the Post Card field. 

For information and details concerning these Post Cards, write 
DEPT. L_- CURT TEICH & COMPANY, INC. 


1733 W. IRVING PARK ROAD - CHICAGO 13, ILLINOIS 


- - - for more details circle 186 on last page 














For the first year, Pencil Week ac. 
tivities will be concentrated around 
dealer marketing and sales aids. The 
program is an outgrowth of a cop. 
sumer publicity program undertaken 
in Septenber, 1953. Since that time, 
per capita consumption of pencils has 
risen 18 percent, and the use of higher 
quality pencils has risen to show a 24 
percent increase in dollar sales. 

Two of the five largest and oldest 
companies in the field this year haye 
announced plans to build new factor. 
ies of modern design. 

Newspaper ad mats, counter dis 
plays, use charts and similar materials 
will be made available to dealers. No 
consumer advertising will be placed 
directly by the association during the 
first year. 


McCowan Retires As 
Sheaffer Pen VP 
Frank M. McCowan, vice president 





Zuber 
in charge of manufacturing and en- 
gineering for the W. A. Sheaffer 
Pen Company, has retired according to 
a recent announcement. 

Succeeding McCowan, who has been 
associated with the pen company for 
20 years, is A. A. Zuber, general man- 
ager of Sheaffer's Tool and Die Divi- 
sion since 1953. 


McCowan 


Office Furniture Firm 
Appoints Vice President 


The W. B 
Wood Company, 
office furniture 


specialists, has an- 
nounced the ap 
pointmentof 
Chester A. Gow- 
dey, Jr., as vice 
president, as patt 
of an expansion 
Gowdey program. The 
firm, which was founded in 1905 by 
the father of the president, Willard B. 
Wood, Jr., serves industry and institu- 
tions in the Newark, N. J., area. 
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serves rou BETTER 








A Quality Line— 
PRO Sensibly Priced! 





Abrtistic 
PRODUCTS 
LINOLEUM DESK PADS 




















, DESK BLOTTER PADS 
LEATHER DESK SETS 
WOOD DESK TRAYS 
WOOD COSTUMERS 

| WOOD WASTE BASKETS 


ALUMINUM COSTUMERS 
ALUM.WARDROBE RACKS 
MASONITE CHAIR MATS 
CARD INDEX BOXES 

CLIP AND ARCH BOARDS 


OFFICE SPECIALTIES 





Write for our 



























NEW 24 page 


illustrated Catalog 














133rd STREET NEW YORK 54,N. Y 
ESTABLISHED 1920 
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STR NO COCWE.. 


. . that Country Cuz is chock full of smart card ideas. 
We're known for a colorful, humorous line that’s in good 
taste, always! ! Let’s meet at the New York Stationery 
Show, room 650 and we'll give you a fine souvenir 
portrait of yourself to celebrate our 10 years in the Studio 
Card field! ! 





send for our free 
PORTFOLIO OF SAMPLES 











Canadian Distributor: 
Present Ware Enterprises, 485 St. Clements, Toronto 


—— 


LAKE PLACID, N.Y. 
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NEWS 


MacPhail Appointed 
Dictaphone Director 

Donald MacPhail has been appoint- 

ed managing director of Dictaphone 

Co., Ltd., London, 
England, accord- 
ing to an an- 
noucement by C. 
K. Woodbridge, 
chairman of the 
board of Dicta- 
phone Corpora- 
tion and Dicta- 
an phone Company, 
MacPhail Ltd. 

MacPhail moved from director of 
Indestructible Paint Co., Ltd., to head 
the wholly owned subsidiary of Dicta- 
phone. He succeeds an American, 
Robert W. Belcher, who will remain 
in London briefly as special represen- 
tative of the board chairman, follow- 
ing which Belcher will resume his 
duties with the Dictaphone Corpora- 
tion in New York. 


Kornfeld Is Reliance 
Ad, Promotion Manager 

Nat Kornfeld, formerly eastern 
regional director of the Student 
Marketing Institute has been named 
advertising and sales promotion 
manager of the Reliance Pencil Co., 
Mt. Vernon, N. Y. 

Advertising emphasis will be 
placed on Templar pencils and the 
Quillette ball point pen. 


Western Tablet Leases 
RCA Building Space 

Rockefeller Center Inc. announced 
the signing of a lease with Charles 
C. Culp, acting agent for Western 
Tablet and Stationery Corp., manu- 
facturers of school supplies and so- 
cial stationery, for wholesale show- 
rooms and sales offices in the RCA 
building in New York City. 

Upon completion of extensive al- 
terations the air conditioned space 
will be ready for occupancy early 
this summer. The lease with Western 
Tablet brings to six the number of 








stationery and greeting card many. 
facturers located on the mezzanine 
floor of the RCA building. 


Kaye Named Rolfs 
Eastern Sales Manager 

y Leo Kaye has 
been appointed 
eastern regional 
sales manager for 
Rolfs, manufac. 
turers of leather 
accessories of 
West Bend, Wis, 

Kaye was for. 

merly general 

Kaye sales manager for 
Elgin-American. He will headquarter 
in New York. 


ITC Names Plush 
Toy Sales Manager 

Jack J. Cohen, former production 
manager with Jaymar Specialty Com. 
pany of Brooklyn, has been named 
sales manager of the Plush Toy Divi- 
sion of the Ideal Toy Corporation. 
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Welcome 
TO OUR DISPLAY 
of 


NOVELTY AND PROMOTIONAL STATIONERY 


at the 


Stationery Show 


HOTEL NEW YORKER — ROOM 646 
Remember the dates — May 19th to 24th 
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Li é&  Sustin Companr 10. 
HOLYOKE MASSACHUSETTS 
New York Salesroom 225 Fifth Avenue 
> 
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Sole Distributors in the U.S. and Canada of the famous 
LION GREETING CARDS 
Imported From ISRAEL 
Pe. has ROSH HASHANA CHANUKA PASSOVER BIRTHDAY 
te: BAR MITZVA MAZEL TOV ANNIVERSARY ENGAGEMENT 
yer for GIFT ENCLOSURES SYMPATHY - -- and all other occasions 
inufac. e 
| ; 
— Beautifully DECORATED NAPKINS for every Jewish 
: = Holiday and family celebration. 
Leral e 
“a SPECIAL DESIGNS GIFT WRAPS 
for CHANUKAH BIRTHDAY 
BAR MITZVA MAZEL TOV 7 
& 
duction 
+ Com- 
named 
y Divi- 
tion, 














“Silk Effect 4 
the most unusual napkin. Sheer silk-like texture. Sells on 
sight. Lovely assortment in two sizes. Prompt shipment. 
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1 doz. ec. luncheon and cocktau size $14.20 
: \e plus postage. 
Write for illustrated price list our complete line exquisite im- 
unusual gifts, inc. lovely new plastic coated playing cards. 
New York Stationery Show, Room 640, Hotel New Yorker 
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: New York - J. Kenneth Zeke 7 —. - The Zangs Co. a f “G pany — 
225 - 5th Avenue 1598 Merchandise Mart He TM Wie HIE We, Loo 
. FRED BAUMGARTEN | jiltltt Litiilitif 
EXCLUSIVE IMPORTS Dept. E-5 HA RT FOR O ow MC U.S. 2 





st page 1000 Virginia Ave. N. E. Atlanta 6, Ga. 
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Hold Annual 


Mortimer H. Chute was named 
president and John Conway vice presi- 
dent by the Wholesale Stationers’ As- 
sociation at the group’s 41st annual 
convention held recently in New York. 

Other officers elected were: Harold 
W. Jacobsen, board chairman; Ralph 
Moser, CSW national chairman; J. 
Wallis Brooks, SSGM national chair- 
man; David McMillin, CSM national 
chairman; and John R. Chipman, WS 
national chairman. 

The election was one of the con- 
vention highlights that also saw Victor 
Riesel, labor columnist for the Hall 




























Wholesale Stationers 


Show 


Syndicate who last year was blinded 
by acid-throwing thugs, as the featured 
speaker. 

Riesel rapped what he termed 
“labor's new rich class of arrogant men 
who rule by strong arm methods and 
whose aims are for facism.” 

The convention, held in the Hotel 
Commodore, was preceded by a three 
and a half day trade show where more 
than 800 wholesalers and _ buyers 
toured the 73 exhibits at the show. 

The exhibits featured new pens, 
pencils, globes, leather products and 
specialty papers many of which were 





Donald Fry, center, secretary-treasurer of the Wholesale Stationers Associa- 
tion, converses with Harold Jacobsen, left, outgoing president of the or- 
ganization, and Harold Whittemore, retiring executive secretary, during, 
the trade show held in connection with the 41st annual convention of the 
WSA in New York. 


never seen before the show. 

Raymond C. Ellis, grand mastery 
the Masons in New York and map 
ager of the Home Life Insurance @ 
of New York, opened the conventign 
by stressing the need for returm fp 
“the vital principals on which fh 
country was founded”’ in both business 
and spirit. 

Other speakers were Jacobsen, og. 
going WSA president; Herman 
Nolen, president of McKesson ¢ 
Robbins, Inc.; and Frank Leslie, presi- 
dent of the John Leslie Paper Co, 


Alice Daly Shows 
New File Line 

Alice Daly, nationally known de 
signer of Christmas cards, has brand. 
ed out with a new 
line of unusual | 
files for the 
ladies. 

“Fashions in 
Files” is the name 
of the line which 
is to be shown 
for the first time 3 
at the New York — 
Stationery and Alice Gay 
Gift Show this month at the New 
Yorker Hotel in room 916. 

“Men have struggled for yeats to 
find something for the woman whith 
will keep household papers in order,’ 
said Miss Daly. 

“The only trouble is that women 
have an entirely different sense of 
orderliness and files for their us 
should be designed by a woman who 
understands this system of record-keep- 
ing,” she added. 





















NAPKINS 
MATCHES 


CHRISTMAS CARDS 
EVERYDAY CARDS 





VISIT ROOMS 936 and 937 


Hotel New Yorker May 19-24 


Personalized Christmas Cards 


DISPLAYING GOOD TASTE, CRAFTSMANSHIP AND 
EAUTY 
SAMPLE ALBUMS IN EVERY PRICE RANGE 


ee e e e 
PERSONALIZED 


e . * e 
ALSO A COMPLETE LINE OF BOX ASSORTMENTS 
GIFT WRAP 


« * e © 
SAMPLES AND PRICES FURNISHED UPON REQUEST 


PERSONAL ART CO. 


45 East 20th St., New York 3, N. Y. GRamercy 5-8475 


STATIONERY 
TOWELS 


RIBBON 





Opticall 
glass 
metal display stand makes 
sales easy. Each reader at- 
tractively packaged in a 


4 ground and polished 
en 


TESTRITE INSTRUMENT CO. 


135 Monroe St., Newark 5, N. J. 













ses. The unique green 









scarlet and grey box. 





No. 735/10 
GROUP 
CONTAINS 
2-2" Readers List $1.75 ea. $3.50 
ESyy+ feeder tat 273 ce $8 
- “ Readers List ea. 
2-4 Readers List 3.25 ea. 6.50 


PRICE TO DEALER — $17.40 
Open Stocks Available Less 40% 


aan 
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ADJUSTABLE 
DIVIDERS 


SALES-BUILDING . . . SPACE-CONSERVING .. . 
ADJUSTABLE . . . COUNTER DISPLAY CASE 


HERE’S a highly versatile counter case designed 
specifically for displaying most advantageously a 
wide assortment of small leather gift books. Occu- 
pying only 1 yard of counter space, it will definitely 
increase sales. Developed with the assistance 
of display manufacturers, department and sta- 
tionery store merchandisers, it incorporates 
every desirable feature. SPECIFICATIONS: 
length 36”; depth 2314”; height 9”; clear, 
natural finish pine; Masonite shelf bottoms 
and dividers; divider grooves 1” apart; 34” 
chrome price channels. 


pa a 


THIS and many other NEW and NOVEL items on dis- 
play at Room 526 . . . Hotel New Yorker . . . NEW 
YORK STATIONERY SHOW ... May 19-24 


SAMUEL WARD 








MANUFACTURING COMPANY 
29-37 MELCHER STREET, BOSTON 10, MASS 
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IN MODERN OFFICE STANDS 
QUALITY MADE BY KOL! 


Now you can have new, exciting Decorator Colors 
in finest quality office stands designed and 
made by KOL, Inc. At no extra cost all your 
office machine and typewriter stands can be color 
coordinated. Choose from Mist Green, Forest 
Green, Desert Tan, Mahogany Brown and Ham- 
mergrain Grey. 





Every stand copipocd with exclusive ‘NOISE- 
STOPPERS’ for office quiet as well as other KOL 
speciol features that mean the best for your 


office needs. 


Write today to DEPT. MS for complete 
details and color brochure. 


es soi 
mi SS 3 et $ 
\ 2323 ELLIS AVENUE, ST PAUL 14, MINN 
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Sales VP For Bates 


Stanley M. Babson has been named 
vice president in charge of sales for 
the Bates Manufacturing Company, 





Dane 


manufacturer of desk appliances for 
office and home use. 

Formerly sales manager and a vice 
president in the company, Babson takes 
over this new post in a realignment 
of the sales department. 

Charles Linn of Brooklyn was ap- 
pointed vice president in charge of ex- 
port, while William L. Dane of Dar- 


ien, Conn., takes over Babson’s former 
position as sales manager. 


Field Sales Manager 
For Eagle Pencil 

Appointment of 
Adolph Meleck 
as field sales man- 
ager of Eagle 
Pencil Company 
has been an- 
nounced. Meleck 
joined Eagle in 
1934 as an indus- 
trial salesman. In 
1954 he was ap- 


Meleck 
pointed assistant general sales man- 
ager. 


Retirement Of Two 
At Rust Craft 

Two key figures in the development 
of the American. greeting card indus- 
try have recently retired, according 
to an announcement from E. Wright- 
son Christopher, president of Rust 
Craft Greeting Card Company. 








Rust Chase 

Donald E. Rust, co-founder anj 
chairman of the board of the company. 
terminated more than 50 years of se. 
vice in the greeting card business, 
Ernest Dudley Chase, senior vice pres. 
dent of the firm, retired after 36 years 
with Rust Carft. 

Rust, one of the pioneers in th 
evolution of the greeting card indus 
try, joined his brother, the late Fred 
W. Rust, in 1907. From a small 
second-floor room in Kansas Gy 
Mo., his company grew into a mult. 
million dollar business operating ing 
10-acre plant in Dedham, Mas, 
well as in seven foreign countries, 
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roll memo with the reel pencil 





What Is It? 















(Incl. Fed. tax) 





Frankly, this is one prod- 
uct that we're not hep 
about. However we will 
pass on information about 
any other product listed 
in this magazine, free of 
charge. 


PUIERALEEL! 








orca 


A handsome and handy unit for home or office. You'll want one for the phone 
table, one for the kitchen wall. Will look handsome on his office desk, too. 
Permanently attached chain-reel mechanical pencil pulls out ... winds back 
automatically on 14-inch chain. In seven colors: white, red, turquoise, brown, 
yellow, black and pink, all with chrome trim. Refills with standard adding 
machine paper roll. 


ee 


© propucrs 








Division of KETCHAM & McDOUGALL, INC., Box 15, Roseland, N. J. 


Send for catalog describing complete PAT line: 
Stamp Keeper « Tape Keeper « Reel Riter Ball Point Pen « Pin-On Pencil 
TElattach Pencil « Key Keeper « M tic « R 
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Take advantage of the handy mail-order card in 
this magazine. If you would like additional in- 
formation about any of the products listed on this 
card, return it to us and we will see to it that you 


receive the literature that you desire. 


MODERN STATIONER 
AND OFFICE EQUIPMENT DEALER 
405 EAST SUPERIOR STREET @ DULUTH 2, MINN 
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nationally in Bulman planned and equipped stores. 





LEVEL or SLOPED (without brackets, bolts, screws or tools) 


Bulman takes wasted time and work out of merchandising . . . puts 
more appeal and punch into displays because you fit shelves to the 
merchandise or slope shelves by just pulling-out and pushing-in at 
desired position. These fuller-looking and more effective displays 
pull more results ... as proved by the 31.2% sales increases averaged 


















Write, wire or call 
THE 


DEPT. MS-57 


Offices in Principal Cities 


Bulman CORPORATION 


GRAND RAPIDS 2, MICHIGAN 
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QUICK, EXTRA PROFITSZ 


prom Z 


GOLD STAMPING 


Stationery, Greeting 
Cards, Book Matches~ = 
Paper Napkins, Playing S 


Cards, etc. ~ S 


THE NEW 
Speedy 


SUPER REGAL 
AUTOMATIC FOIL FEED 


GOLD STAMPING MACHINE 


WRITE FOR DESCRIPTIVE LITERATURE 


FRANKLIN MFG..CORP. 


NORWOOD, MASS. 


Speedy and easy to 
operate. Clear, clean, 
concise gold-stamping. 
Economical! No foil 
waste whatever. Rec- 
ommended by leadin 
manufacturers o 
greeting cards, 











Febkab ik 


“see-at-a-glance” 
LIFETIME MAGAZINE BINDER COVER 


PUT THE 
MAGAZINE IN, 
TAKE THE 

GUESSWORK OUT 


FINEST quality heavy-duty magazine binders. “Picture window” 
front of clear, semi-rigid Vinylite displays magazine cover. RIGID, 
FIRM backbone and back cover of top-quality binder board sealed 
between 2 layers of Spanish crush grain Vinylite. Colors, Navy or 
Flame Red. Scuff-proof, wipes clean. Wire-O metal rod makes 
quick, easy insertion. Order by magazine height. Wonderful for 
telephone book covers (to %” thick). 



















Cat. # Max. Mag. Ht. Price 
’ #120A 8” $1.35 ea. 
Quantity discount: #1208 914” $1.50 ea. 
5% on 1 doz. #120C 10%2” $1.65 ea. 
10% on 3doz.or more | #1200 11%” $1.80 ea. 
#120E a2” $1.95 ea. 
Write for catalog #120F 13” $2.20 ea. 
or see your jobber. #1206 14” $2.40 ea. 
Dealers net prices shown. 
une 
F , 
: pps COMPANY 
% 


Flushing 58, N.Y. 
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Stationers Group 
Sets Spring Party 

The Stationers Association of 
western Pennsylvania has set May 
14 for the group’s Spring Party to 
be held at the Chartiers Country 
Club in Pittsburgh, Pa. Golf, dinner 
and dancing is on the social agenda. 





L. Hyman & Sons 
Now Corporation 
Officials of L. Hyman & Sons, 
New York paper merchants servic- 
ing stationers, announced the 58- 
year-old firm is now a corporation. 
Harry Z. Hyman, one of the origi- 
nal founders, was named president 
while Moe Hyman was elected vice 
president and general manager. 
Other officials named to new 
posts were Arthur M. Hyman, sec- 
retary; Charles E. Hyman, traffic 




































































manager and Joseph Kirsch sales Awarded first prize as the best float entry in the annual Rodeo Days’ parade in 
manager. Irving Berger completes Tucson, Ariz., was this “Office of Yesterday” by Walsh Brothers of Tucson. Situated 


the sales staff. 


on a flat wagon drawn by a team, the float featured an executive and his secretary 
in appropriate costume working with antequated i t. 
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Eile Seated Wma 


For Stores That Feature The Chapel Tt 


i 
1957 GALLERY OF 


, CHRISTMAS CARDS 





Also available— special 
SUPPLY OF SAMPLE BOOKS LIMITED... album of attractive Christmas 


RESERVE YOURS NOW Cards for business firms, 


executives and professional people. 


Chapel tt Studs 1122 Washington Avenue « St. Louis 1, Missouri 
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CORONET 
for party goods 


PARTY FAVORS 


for all occasions 


Birthday St. Valentine’s Day 
Bridal Shower St. Patrick’s Day 
Wedding Easter 
Stork Shower Halloween 
Anniversary Christmas 
Patriotic New Years 


DISTRIBUTORS FOR 
American Merri Lei Corp. 
Paper Art Co. 
Penn Wax Candles 
Dennison Mfg Co. 
Topstone Rubber Masks 
Ben Cooper Costumes 


CORONET MERCHANDISE CORP. 


874 Broadway (Corner 18th St.) New York 3, N. Y. 
Visit us in ROOM 641 AT THE STATIONERY SHOW 
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IT’S MORE than a beautiful new chair . . . it’s 





a great new VALUE in the Fritz-Cross line! Model 
1500 is top-quality in every fine feature, but 
it’s definitely BELOW top price! It’s BIG, with a 
roomy 18” x 21” seat. It’s HANDSOME, with a 


deluxe combination of upholstery-materials and 





metallic finishes, in smart colors. It’s superbly 
COMFORTABLE . . . equipped with the great new 
Seng SYNCRO-TILT . . . moderate seat-tilt co- 
ordinated with back-tilt . . . adjustable in 5 
easy ways! Upholstered over latex foam rubber . . . alu- 
minum base fitted with soft-tread 2’ hooded casters. Every 
inch is sturdily, beautifully built. 
MODEL 1500 LISTS at $25 to $30 below top-range executive 























dels. Available in genuine leather, choice fabrics, or 
plastic-leather. Write for complete dealer information. 
Situated 
secretary 
a eco ronald Bia Sed 300 E. Fourth Street — St. Paul 1, Minn. 
- - + for more details circle 136 on last page 
YOU CAN’‘T AFFORD 
TO MISS SEEING 
MARY LOUISE 
WITH YEAR’S BEST SELLING 
PENCILS AND PENCIL BOXES 
D 
aa ROOM 638 
Peoria N. Y. STATY. SHOW 
CHICAGO 2, ILL. 
Hot as the firecracker pencil we give you. 
rs 





Pat. Pending 


THE HANGING FOLDER WITH ADJUSTABLE 
METAL TAB 


Guide-O-folders increase the speed and accuracy of filing 
and finding. All weight of the folders and contents is sus- 
pended on the steel side frames, eliminating all the pull- 
ing and tugging usually encountered by file clerks in 
filing and finding. Made in 5 sizes—tLetter, Legal, Invoice, 
X-ray and LO-FOLDERS for 5 drawer files. The adjust- 
able metal tabs make them readily adaptable to every 
filing system. Send for free sample and the GUSSCO 





i. Y. complete catalog of filing supplies. 

7 GUIDE SYSTEM & SUPPLY COMPANY 
— 335 Canal St., New York 13, N. Y. 

ust page Gussco Sales Inc., 337 Winston St., Los Angeles 13, Calif. 
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Detroit NOFA Will 
Sponsor Conference 

The Detroit chapter of NOFA will 
sponsor the first Great Lakes Area 
Conference on May 4 at the Dear- 
born Inn in Dearborn, Mich. Roger 
Young of R. Young Associates of 
Detroit is the chairman of the con- 
ference committee. 

NOFA dealers and their salesmen 
from Indiana, Michigan, Ohio, west- 
ern Pennsylvania and Ontario, Can- 
ada, are invited to attend. 

The entire program will be aimed 
at contemporary ideas in over-all 
merchandising and the theme will 
stress modern offices and modern 
selling. 

An unusually well qualified group of 
speakers have been enlisted for this 
conference. Architects, designers, en- 
gineers, sales specialists and mer- 
chandising experts are represented. 





Coming the longest distance to attend 
the recent annual international sales 
conference of the Eberhard Pencil Co. of 
New York, held in Skytop, Penn., was 
Alberto Blackburn of Medellin, Colom- 
bia. Blackburn, left, seen here with Otto 
Graffron, manager of the company’s ex- 
port division, is the Eberhard Faber sales 
representative in South America. 


Each has been assigned a subject per- 
tinent to modern offices and mod- 
ernized selling. 


The Better Offices in Wood Na. 
tional promotion program, t 
place in September, will be explained 
by R. D. Behm of the Hardwood 
Plywood Institute. 


Jobber Changes Name 

Bronson Purdy, who took oye 
direction of the Somack Sales Co; 
tion last fall, has announced that the 
company's name has been changed tp 
the Bronson-Purdy Sales Company, 
Inc. 

The company, which was moved 
from Jacksonville, Fla. to Atlanta, Ga, 
when Purdy assumed control, is g 
jobber in the drug, candy and tobacp 
field. Purdy resigned his position as 
sales manager for the All-Rite Pep 
Company, Hackensack, N. Y. last fall 
to enter the distribution field in the 
South. 

Mark Hanna of Houston, Texas 
was appointed sales manager for Alb 
Rite at that time to replace Purdy, 
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Greeting 
Cards with 
a Popular 
Flair by 








201 East 34th St., New York 16, N.Y. 


Visit us ot 
The NEW YORK STATIONERY SHOW 
Room 964 — Hotel New Yorke 
Mey 19th to 24th 
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Sull Growing 


STRONG 


We think there are few publishers who do as 
much to fully serve their readers as DPC does. It 
isn’t just a matter of producing more pages each 
month, but in filling those pages with material 
that is really useful. 


It’s a very easy matter to print an endless chain 
of success stories that tell how much money Mr. 
X made, how his customers liked his service, how 
he enjoyed serving his customers, how pleased 
his wife and children are, and how proud his 
mother and father are. But this kind of story- 
telling does not fulfill the most important “how” 
of all: It doesn’t tell how it’s done! 


Here is where the half-century history of DPC 
shines. 


The articles in DPC publications—all published 
to help business men and women—give step-by- 
step explanations of how volume was increased, 
how costs were reduced, how customers were sat- 
isfied, or how advertising was made to pay off. 
They use diagrams, photographs, drawings, 
charts and technical specifications to fully pre- 
sent this “how.” 


Each DPC publication is part and parcel of the 
industry it serves. It anticipates such seasonal 
promotions as selling wholesalers their Christ- 
mas stock in July or giving retailers tips about 
the Christmas rush in October. Trade shows, re- 
gional meetings, and a survey of new products 
are among other industry facets highlighted in 
special issues. 


The clean, open appearance of major articles 
and departments in DPC publications is calcu- 
lated to encourage the busy business reader. Spe- 
cial colors are used to give emphasis and to help 
guide the eye of the reader. The ratio of adver- 
tising and its placement with editorial matter is 
planned to give the reader a balanced, intelligent 
view of industry products, services, and supplies. 


We think this is why each of the DPC publica- 
tions is a widely respected leader in its field. 


YHarvidson Publishing Company 


405 EAST SUPERIOR STREET DULUTH 2, MINNESOTA 





MODERN STATIONER, MAY, 1957 








: eee © Oh 2 2 Oo @ © 


Edwin H. Mosler, Jr., (left), president of 


Mosler Safe Co. of Hamilton, O., ex- 
plains structural defects of the conven- 
tional safe to Ray McGarrigal (center), 
president of the Burglary and Glass As- 
sociation of New York, and Donald D. 
Pillsbury, manager, burglary division of 
the National Bureau of Casualty Under- 
writers, during Mosiler’s Anti-Crime 
Clinic in New York. 


China Show 
Changes Name 

The George F. Little Management 
has announced that the July market 





for china, glass and affiliated mer- 
chandise will not be known as the 
National China, Glass and Table- 
ware. show. 

The change occurs where the word 
“tableware” in the title replaces the 
term “pottery.” According to Wil- 
liam E. Little, manager of the 9th 
annual market show July 14-19, the 
word “tableware” is far more des- 
criptive of the scope of merchandise 
including both serving and cooking 
accessories a well as flatware which 
this show will now include in addi- 
tion to the china and glass exhibits. 


Seven Attend 
Business Session 

Seven stationers from the Cincin- 
nati, O., area attended a business 
session and luncheon at the Cincin- 
nati Club. 

Attending were: Howard Arm- 
strong, Armstrong Stationery Co.; 
George Redeker, Redeker & Dick, 
Inc.; Wayne Bashaw and Jack Busch, 
Pounsford Stationery Co.; Gene 


Pendleton, S & W Office Equipment 
Co.; Bob Robertson, Globe “@ffice 
Equipment Co.; and Frank Willep. 
borg, Willenborg Stationery ang 
Printing Co. Pat Patterson, many. 
facturer representative, attended as 
a traveler guest. 


Travelers Club Names 
5th District Officers 

Three chapters in the fifth dis 
trict of the Travelers Club have 
named officers. 

Cleveland chapter—Bill Bardwell, 
Associated Stationers Supply Co, 
chairman; Burrel Bateman, Joseph 
Dixon Crucible Co., secretary-trea- 
surer. 

Motor City (Detroit) — Andy 
Miller, Wilson-Jones Co., chairman; 
Hugh Vail, Parker Pen Co., vice 
chairman; Al Lopotko, Binny & 
Smith, Inc., secretary-treasurer. 

Queen City (Cincinnati) — Heron 
Frey, manufacturer representative, 
chairman; George Handorf, Globe 
Wernicke Co., secretary-treasurer, 





See and Sell 


something 


® new ensemble designs 


* new packages 


. in the exciting in sbrid € fine of 


Bridge accessories. On disploy at the 


New York Stationery Show, 


Hotel New Yorker, Room 528. 


Featuring: 


Playing Cards by Piatnik of Vienna 


Americana Playing Cards 
All-Plastic Permacards 
italian Gift Matches 


Yan 
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PLAYING 


treet ¢ New York 1,N. Y 





Hotel 


CARD CO. 








We'll see you at the New York Stationery 
Show with our new Forer Christmas cards, 
Brett Collection Christmas cards and of 
course all our everyday cards. Room 710 


New Yorker. 


D. FORER & CO., INC. 
246 West 16th St. 


The Forrws 


New York 11, N. ¥- 
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The Van Dorns are distinguished in the 
pencil world not only for their versa- 
tility es salesmen, but for their multi- 
plicity as well, Shown here at the an- 
nual sales meeting of the Joseph Dixon 
Crucible Co. of New York are, left to 
right, Horace B. Van Dorn, a vice presi- 
dent; his son, Daniel K., of the Boston 
soles force, and Horace’s brother, Walter, 
Dixon’s representative in Cleveland. 
Horace has served with Dixon for 39 
years, Daniel in his first year and Wal- 
ter for 25 years. 


SERVICE... 
(Continued from page 37) 

ments have developed before he will 
call upon Hansell’s to send a mechanic. 

Each call, whether it is for a simple 
adjustment to a stuck drawer or to re- 
place missing parts, paint a top, and 
the like, is followed up immediately. 
Hansell’s service truck is completely 
equipped with all necessary tools and 
reserve parts, so that most of the serv- 
ice needs can be carried out ‘on the 
spot.” For example pressure spray 
cans of most types of paint used on 
office furniture are a “must” in the 
truck. Sprayed carefully and drying in 
three minutes, then lightly sanded 
down and sprayed again, these spray 
units are capable of producing a fac- 
tory-like finish which is impressive to 
the furniture owner. In rare instances 
when a missing hinge, a metal support 
for a nylon roller in a desk file, or 
a similar part is involved and a re- 
placement cannot be found, the com- 





pany has the part made to order to 
get results. 

The fact that the two mechanics 
are continuously busy the year around 
is excellent testimony to the fact that 
services are appreciated and in de- 
mand, according to Hayes. Such serv- 
ice translates directly to getting more 
sales initially, a tremendous amount 
of “repeat sales” to customers who 
have been thoroughly pleased with 
the repair department ministrations, 
and a steady flow of “add-on” sales of 
additional furniture as an office ex- 
pands. 

While no effort is made to en- 
courage customers to visit the repair 
shop in the downtown Hansell store, 
customers are welcome to watch the 
methods used to refinish wood and 
steel or to replace missing parts. ‘““The 
service has never required any adver- 
tising,’’ Hayes added, “simply because 
it is so well known among office man- 
agers throughout the entire city.” 








M (. y fat tady 


TIBER PRESS 
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1459 THIRD AVENUE 









Sales 













NAME OF STORE 
BUYER'S NAME 


samples 


NYC 28 





begin here | 


Best-selling designs in styles for all tastes... ao 
priced to cover the big-volume market. Backed ~~ 
by fast, dependable service. Otis. 


SEND FOR YOUR 2 BOOKS TopAY! ~ 


ote a 


Greentree Publishers, Inc., Box 1513, Boston 4, Mass. " 
Please send me your 2 books of 1957 Personal Christmas Card designs. 
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Gift Wrappings 
and Tyeings 


by Hy-Sil 





No. 993 
Deluxe Sparkling 
Foils in beautiful 

display box 
$2.50 retail 


No. 991 


Special Value 
3 rolls of rotogravure 
printed colorful 
popers. A tremendous 


seller 
$1.00 retail 










No. 963 
Cutter Box roll 
of gayly 
prin pa 
98c¢ retail 


we, Stationery Show 
“2 Hotel New Yorker 
‘ Room 703 


Hy-Sil Manufacturing Co. 


225 Fifth Ave., New York 
Mills: Revere, Mass. 
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Desk And File Book A 

A 24 page catalog, fully illustrated 
in two colors, with descriptions and 
specifications on desks, files, tables, 


chairs, cabinets and accessories is 
available from the Northwest Metal 
Products Company. 


Luxury Desk Articles B 

Smith Metal Arts Company has is- 
sued catalog No. 51 on their “Silver- 
crest” and “Mooncrest” luxury desk 
accessories. Items featured. include 
desk pads, pen bases, letter. trays, 
memo holders, library sets, calendars, 
clocks, lamps, smokers’. stands and 
picture frames. 

Descriptions and prices are given 
for 85 items in from one to six pat- 
terns and eight finishes. 


Steel Equipment Reference C 

Equipto has announced its free Ref- 
erence Manual of Steel Equipment No. 
485. The 48 page book analyzes all 
types of steel shelving, drawers, lock- 
ers, work benches and tables and other 
storage, store, office, warehouse and 
shop equipment. 


Optical Specialties Catalog D 

A new 1957 catalog of imported 
and domestic optical specialties has 
been released by Compass Instrument 
and Optical Company. Binoculars, 
opera, field and sport glasses, tele- 
scopes, microscopes, magnifiers, baro- 
meters, compasses, stop watches and 
related items are shown. 


Space-Klips Catalog E 

Issued by Reflector-Hardware Cor- 
poration, this catalog contains the full 
line of Space-Klips merchandise hold- 
ers for space board and space panels. 
The holders will fit all perforated 
panels on the market. 


Office Chair Catalog F 

A multi-colored, 80 page catalog, 
designed to present more than a list- 
ing of product lines is available to dis- 





tributors and users of the products 
of the B. L. Marble Chair Company, 

Full-page illustrations of contem. 
porary, modern, traditional and other 
completely appointed office settings are 
shown along with specifications for 
more than 150 distinctive chair styles, 
A word and picture story on store de. 
sign, display, decoration and selection 
of proper office furniture and acces. 
sories is included. 


Plastic Items Listed G 

Many new items plus the entire 
standard line of Ful-Vu presentation 
binders, photo albums and transparent 
specialties are included in Catalog 257 
issued by Cooks’ Inc. 

Shown are the Mult-O-Ring album 
cover colors, along with plastic under- 
arm “‘Utilicases” and 3-ring and twin- 
wire binders with vinyl binders, . vinyl 
card holders, plastic. desk-top covers, 
desk organizers, wallets and other 
specialties. 


Storewide Visual Selling » 

A 40 page catalog illustrating and 
describing “Vizusell’’ a complete mod- 
ular system for storewide visual selling 
is offered by the L. A. Darling Com- 
pany. Complete gondola units, metal 
shelving and glass splicers are shown 
in addition to modular components in 
catalog No. 325R. 


Equipment Manual I 

Included in the 1957 equipment 
manual issued by Precision Equipment 
Company is a new transistorized por- 
table (battery-operated) public ad- 
dress system. A wide variety of other 
office equipment is listed and illus 
trated also. 


Supplementary Price List J 

The J. L. May Company, Inc. has 
additional copies of a suplementaty 
price list covering changes in certain 
items in the Maco line available for 


sales people. 


Stapling Machine Manual K 

Emphasized in the new sales manual 
of the Arrow Fastener Company, is the 
vast potential in the fastener field and 
the advantages of automatic repeat 
sales. Tips and suggestions for ditt 
matically demonstrating the tackers 
and shown along with illustrations of 
various uses of the items. & 
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% Cards in natural color, glitters, 


A DIVISION OF PLASTIC 
400 Newbury Street 


% Wide range of box assortments and solid paks 








Remember, THIS MAGNIFICENT NEW LINE OFFERS 


metallics %& Popularly priced — full profit line 


%& Unequalled quality, exclusive designs 


% Complete personalized service — strategically 
located imprinting facilities throughout the U.S. 


The newbury guild 


HROME ei INC 
16, 





Boston Mass. 
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RIDING THE CREST 


OF POPULARITY! 





Over 7,000 dealers through- 
out the United States have 
been having ‘Whale of Sale’ 
days with SPHINX—a na- 
tional leader in the typewriter 
paper field! 


A PAPER FOR EVERY OFFICE NEED! 








SAXON PAPER CORPORATION 


240 WEST 18th STREET NEW YORK II, N. Y 
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or solu mits. ‘ 


mo CARBON PAPERS 
and TYPEWRITER RIBBONS 






is the RIGHT line 
to feature 


Top profit for you is assured 
because the name WRITE 
guarantees top quality and 
top performance for your 
customers. 
Easy-to-handle WRITE carbon papers 
make more copies, make cleaner carbons, 
and are more economical to use. 
WRITE typewriter ribbons produce clear- 
est, crisp, uniformly sharp letter — and last 
a long time, too. 
Make certain of your repeat sales and cus- 
tomer satisfaction by featuring this sales- 
boosting line. 

“When it’s WRITE it’s RIGHT.” 


Promptest deliveries, always. Send 
for samples and discounts today. 











420 Lexington Ave., New York 17, N. Y. 
Factory: Bridgeport, Conn. 


WRITE 


INCORPORATED 
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THERE ARE 


GOOD PROFITS 


in THis PRANG picture! 


REG. U. S. PAT. OFF. 


Art Materials with seccasivity 


Your profit picture can be a bright one too, 
if you stock and sell the complete Prang and 
Old Faithful Line, famous for quality for over 


100 years! 
PRANG WATER COLORS 
PRANG CRAYONEX CRAYONS 
PRANG TEMPERA COLORS 


SKETCHO OIL STICKS 
PAYONS PAINTING CRAYONS 
PRANG TEXTILE COLORS 


SMARTLY PACKAGED FOR EYE-CATCHING 
DISPLAYS! 


Write for free merchandising folio. Dept. MS-58 


Sandusky, Ohio 





the American Crayon company 





New York 
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NEW PRODUCTS . . . (Continued from page 22) 


Pressure Sensitive Tape Dispenser 24 


A definite-length dis. 
penser for pressure sengj. 
tive tape is available from 
the Minnesota Mining and 
Manufacturing Company 
at a $6 saving through a 
special offer. 

The M-92 dispenser can 
be pre-set to dispense tape 
in strips one to four inches 
long. The lever operated 
dispenser, which sells reg. 


ularly for $15.95, can be bought for $9.95 with the purchase of 
12 rolls of 2592 inch long cellophane tape and exchange of an 


old dispenser. 


Speaker Aid 


25 





A new concept in speaker 
aids, the “Agendascope”’, has 
been introduced by Corcon, 
Inc. 

The “Agendascope” is a 
brown, crinkle finish, incon- 
spicuous unit that fits on 
top of a lectern and permits 








the chairman of a meeting to flash any one or a combination of 
six different messages to the speaker while he is speaking. By 
pushing a button in the central control, a light will silhouette the 
message on the machine on the speaker's table. 


4 


Crimping Machine 

The Turner “Multigrip” paper crimper 
allows up to two dozen sheets of paper 
to be fastened, with one turn of the han- 
dle, without clips, pins or staples. 

Papers bound this way remain perfectly 
flat and occupy less filing space. The 
machine needs only to be clamped to desk 
or table to be ready for use. 








Hot Beverages 26 

Hot drinks are available in the of- 
fice or factory with this Drinkateria 
Attachment available from the Solupak 
Company. 

The attachment, which can be used 
at the cold water bubbler or sink, is 
electrically operated and tested, ap- 
proved and listed by Underwriters 
Laboratories. 


27 





Top Label Folders 28 
Easy to read file folders is the daim 
by Fototype, Inc., manufacturers of 
Tops Pockets. 
Identification of the file pockets com 
tents is simplified as a glance down # 
the file reveals this information. 
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Index Merchandiser 
The Zephyr American Corporation 
has made available to dealers this count- 
er display for Autodex units. 
The units on display are attached to 
the base and are pilfer-proof. This dis- 
play itself is of finished wood. 


Wall Tables 











ey 
t 


— 
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ator colors. The tables 


Rubber Band Dispenser 29 


This No. 26 self-service dispenser, 
counter-type, has been introduced by 
the Hodgman Rubber Company to 
aid impulse sales of rubber bands. 

Made of heavy card printed in color 
and varnished, the unit has a con- 
venient thumb hole at the front for 
self-service. It holds two dozen en- 
velopes each filled with an assortment 
of either natural or colored bands. 


30 





31 


New wall - type 
lunch tables are the 
latest addition to 
Haldeman - Hom- 
me’s line of Erick- 
son Fold-A-Way ta- 
bles, stages, choral 
risers and band 
stands for multiple 
use of space. 


Special features 
include: latch in 
cabinet, automatic 


hydraulic action and 
tough colorful plas- 
tic tops and benches 
in any of five decor- 


and benches hide-a-way in full recessed 


cabinets or flush-mounted cabinets only 61/2 inches deep. 


Electronic Stencil Cutter 32 


According to the Rex-Rotary 
Distributing Corporation, the new 
Electro-Rex electronic stencil cut- 
ter allows almost anything to be 
printed without the help of art- 
ist or printer, in any office using 
a mimeograph or off-set dupli- 


cator. 


The Electro-Rex is said to pro- oat 
duce stencils or plates from practically any graphic material 


through the use of an optical scanning system which picks up 
images, converts them to high frequency currents and transfers 
them through electronic amplifications to a cutting stylus on the 
reproduction side of the drum. 





Personal Label 33 


Ready-to-stick personal labels in 
handy dispenser boxes carry a three-line 
mame and address in blue ink. 

Available from Mark’ Andy, the liner 
tape in box holds 300 labels and 
retails for $2. The labels are white 
Kromekote with pressure sensitive 
backing for quick application on most 
any material. 
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IT’S EFFICIENCY 
WITH THE 
MODERN LOOK! 





Time-savers on the desk top...and with the 
modern look you want! Everybody approves 
when you select desk top equipment designed 
by the Bert M. Morris Co. They're matched in 
color, style, and utility! 

Include this modern desk top equipment in 
your office planning. Available from the Bert 
M. Morris Co. is a 1957 Catalog to help you 
plan wisely. Write for it! 


ESSENTIALS IN EVERY OFFICE 


MORRIS SAFE-T-SET 

Beauty with efficiency—large ink supply can’t 
leak, won't spill, is easy to fill. 

MORRIS MEMO HOLDERS 

Holds standard memo paper. Available with 
ball point pen attached. 

MORRIS PHONE REST 

Frees both hands. Fits all phones—either 
shoulder. 

MORRIS TRAYS—LETTER & LEGAL 

Easy access with rear suspension. Stacks to any 
height. 

MORRISHARP ELECTRIC 

PENCIL SHARPENER 

Fast, self-starting. Cutting stops when desired 
point is obtained—choice of medium, fine, 
extra-fine. 

MORRIS ASH TRAY 

HE-MAN size... Perfect for sales meetings... 


removable glass liner...matches newest style 
in steel office furniture. 


BERT M. Morris co. 


8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA 
tn New York: 381 Fourth Avenue 
In Canada: McFarlane Son & Hodgson, Ltd., 
Montreal, Quebec 
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BEAC 


Unusual Albums 


Flight Logs 


Swap Notes 
Camp Memory Books, 


Frederick H. Beach & Co., Inc. 


200 Fifth Avenue - New York 10 - New York 


HCRAFT SPECIALTIES 


In Room 716 at the New Yorker 
In Room 517 at 200 Fifth Avenue 


etc., etc. 
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Cc. HOWARD }} U N T 


BOSTON BLITZES 
BUSINESS MARKET! 


BOSTON 
CHAMPION 


portable sharpener 


4 DECORATIVE COLORS 
green—blue—sand-tone—gray 


Your Champion Portable sales will 
go up because color—to match or 
complement modern office decor— 
has m added, and— 

Boston’s on a year-round campaign 
to put a_ champion-performing 
Champion Portable on every mod- 
ern desk! 





PEN CO. Camden 1, N. J. 
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New Functional Desk 


This new Eng. 
lish desk, model 
C 55 by Carson 
Brothers Produc. 
tions, has been de. 
signed to hold stg. 
tionery and acces. 
sories conveniently, 
yet in a minimum 





of space 
Typewriter folds 
into desk’s right. 


hand pedestal while smaller pedestal on left is divided jg 
four narrow sections, which act as “‘pigeon-holes” for Papers, 
Center drawer is fitted with an accessories tray. 


Mail Minder 35 
Constructed of heavy gauge wrought 
iron, the Mail Minder by Robert Emig 
Products, retails for $1.25. 
White lettering stands out on the 
black baked enamel finish. It measures 
20 inches in length. 





o * 
\e~" 
y 

N 





New Crayon Containers % 
8 A specially constructed 
~~ flip-top carton made of gold 





Foiline has been selected to 
package and merchandise 
Color Craft crayons, a new 
product of Advance Crayon 
and Color Corporation. 

While the crayons are in 
use, the opened flip-top can 
be tucked under the carton 
to form an easel to make the crayons readily accessible. 


Elvis Presley Ring Binder 37 

This zipper ring binder by Majestic 
Stationery Company has an embossed cover 
design with a picture of Elvis Presley and 
authentic replica of his autograph. It 
retails for $2. 





Folding Table 38 
Barricks Manual 
Company has joined 
Fiberesin Plastic 
to produce a series of 
plastic top folding 
The 2100 series f 
wide semi-box type 
apron with round 
step-down gusset 
ing; steel center ¢ 
“Leg Lock”. 
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39 

The Hamilton Manu- 
facturing Corporation has 
added a square coffee 
table to its line of Cosco 
business furniture. 

Designated Model 551, 
the new table stands 16 
inches high and measures 
30 inches square. It fea- 
tures a Bonderized two- 
coat, baked-on enamel 
finish in tan or ebony and a lifetime FibeResin top. 


Bottom Stapler 40 
No electrical connections, com- 
pressed air supply or moving 
parts are necessary in the foot 
operated bottom stapler by Con- 
tainer Stapling Corporation. 

The model BSF-Jumbo com- 
bines simplicity, economy and ver- 
satility to cut carton set-up costs. 
It is said to be able to set-up any 
style carton in a few minutes. 








Spray Air Freshener 41 

A personal size disipenser of Ozium air 
freshener is being marketed by Woodlets, 
Inc. 

According to the information received, 
Ozium rids the air of objectionable odors 
and is in addition an air sanitizer. The 
500 dispenser is compact and fits in the 
palm of the hand to provide finger-tip con- 
trol. A metering valve delivers a pre- 
determined measured spray. 





Home Safe 


Designed to retail at 

$23.95, this “Keep Safe” has 
been introduced by Dolin 
Metal Products to provide 
low cost double duty pro- 
tection. 

The No. S-50 is construct- 
ed of heavy, double steel air 
chambered walls, completely 
lined with Johns-Manville 
asbestos, providing 800° F. 
of safety for one hour. It 
has a large safe type combination lock. 


Costumer 
Glaro Machine 


Products 
manufacturers of a complete line of al- 


uminum accessories, 
costumer. 


in a combination of gold and black. 








43 
Company, 


offers an anodized 


The costumer is available in gold or 
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You're 






















looking 
at the 
newest 
look in 
record 
Safes 


See why it’s making Protectall more than ever 
“The Fastest Selling Line of Safes in America” 


(and why more and more dealers are 
taking on the Protectall line!) 


Never before have businessmen been more awake to the need 
for real protection for their records. And never before have you 
had the record safe to show that would sell itself as fast as the 
new Protectall. 


The gleaming new Operations Panel . . . with its new ‘‘Counter 
Spy’’ Lock and modern jet-trimmed handle . . . gives it a look 
as modern as a dream car. And the new color-styled shades 
exactly match the newest in office furniture—another fast- 
selling plus for the new Protectall line. 


And don't forget, every Protectall Safe bears the independent 
Underwriters’ Laboratories, Inc. ‘‘C” label, certifying it has 
passed their severe one-hour fire test. Also carries Under- 
writers’ T-20 Tamper-Resistant and Relocking Device Labels. 
So you're talking real insurance savings, too, when you're 
talking Protectall. Get set now to cash in big on the new 
Protectall line. 


Write for full profit details and catalog 
showing the new line of Protectall Safes 


Protectall Safes 


HAMILTON, OHIO 
Division of the Mosler Safe Company 
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Collating Machine 46 

The Metromatic Series II elec- 
tric collating machine, marketed 
by the Metro Duplicator Supply 
Company, is said to save time, 
space and money. 

The portable Metromatic fits 
in one corner of the average desk. 
It is built in four standard models 
for handling 6, 8, 12 or 16 stacks. 








New York Showroom Telephone 
oom Murray Hill 5-6144 


R 603 
Manufacturer's Representative 
225 Fifth Avenue, New York 10, New York 


The Folding Table Center 
within the Gift and Art Center. 


You are cordially invited to review our 
complete line of Folding Tables on Racks. 
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CHRISTMAS CARDS 
ALL SEASON NOTES 
BOOKPLATES 
CALENDARS 


HEDOSS 


ROOM 950, NEW YORK STATIONERY SHOW 
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Display Box 

Lableon Tape Company has a g 
designed display box for its how 
rolls of the “Write on it” tape, 

The self-selling display carton f 
a perforated cover that can be folded. 
display either twelve 80-inch rolls 
twelve 150-inch rolls. 


































































Photocopy Unit 

The Dri-Stat Division 
of Peerless Photo Prod- 
ucts, Inc. has introduced 
a small automatic transfer 
process photocopy ma- 
chine. 

The Dri-Stat 200 oc- 
cupies less space than the 

















standard electric typewriter and weighs less than 20 pounds: 


Copy Stand 






The Cop-e-Ett, which has bey 
placed on the market by Lansdale 
Products Corporation is a ap 
board and line spacer which alw 
serves as book and tape reader, dis 
play stand and lectern. 

Measuring 834 by 13 inches, the 
unit is finished in fine enamels with 
chromium trimming. The retail price 
is $7.95. The line guide moves with 
fingertip control and will artest in 











CHRISTMAS 


FROM THE 


HOLY 
LAND 


21 East 4th Street, New York 3, N. Y. 















Imported 
and to be shown for the 
first time at the 
New York Stationery Show 
May 19-24 at the 


HOTEL NEW YORKER 
ROOM 982 
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New Variable Type Writer 48 


Vari-Typer Model 160 is 
the newest machine by the 
Vari-Typer Corporation, a 
subsidiary of Addressograph- 
Multigraph Corporation. 

New features include a 
two-way linomatic device 
for automatic vertical spac- 
ing, designed pointer for 
setting stops, signal light as 
carriage nears end of line. 
Automatic spacing between 
measures is possible. 


Briefcase Recorder 
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any position desired. 





lines in professional printers 





oS] 


Myles Reproducer Company 
has made available the “Walkie 
Recordall”, a miniature confer 
ence recorder-transcriber, which 
takes “on-the-spot” recordings it 
or out of closed briefcase. 

The unit is self-powered from 
standard dry batteries, needs 9 
warm up period, shows no & 
posed microphone and features# 
completely noiseless 0 
Unique provision to start 
stop the recording automati 
by voice activation eli 
supervision and the r i 
silent periods. 



























URE VA 
SS 


full color Halloween 
and Thanksgiving Cutouts 


HARVEST Extra 
HOLIDAY Profits 


Cutout designs are available in four 
popular sizes, to suit every purse and 
purpose. Harvest extra profits this year 
by cashing in on home, school and bus- 
iness demand for colorful holiday dec- 
orations. Write today for complete de- 
tails and prices. 


Eureka decorative seal books-the largest- 
the most diversified line in America today. 
47 year*round and special occasion books 
to choose from. They will bring additional 
volume and profit to your gift wrap depart 
ment. See them and you'll stock them. Stock 
them and you'll sell them. 


MODEL “C 


the only 

low priced 

FULLY AUTOMATIC 
ELECTRIC STAPLER 
ova - 7.4 8 





six outstanding features: 


completely automatic — operates at touch of the 
paper. The hand doesn’t have to touch the machine. 


standard staples —holds 210 standard staples— 
does not require expensive special staples. 


stapler easily removable —uses standard Bates 
“56”. Stapler not integral part of electric unit, 
means continuous, dependable service. 


adjustable depth gauge —staples go 
where you want. No guesswork. 


soft rubber base—prevents slipping, marring desk. 


safety-matic — Current cuts off during loading. 
All moving parts covered. 
Really safe—no chance of finger injury. 


PRICE $49.50 


teady, continual operation the 


”" BATES ELECTRIC STAPLER 

0 Staples {at one loading) electrically. Acts at 
per. Fastens up to 30 sheets. Compa 

am avioley:i am tel: METAL: with single or d 


EUREKA SPECIALTY PRINTING CO. 
9/4 Electric St., Scranton, Pa. 
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For HIGH Profits 


nT told ame lale Mm aaeliite) <= 
The ORIGINAL 


‘Bottor Moistenov 


3 COLORS 
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Model 3A 
Brown, black or 
grey porcelain base 


Model 3C 
Grey or black cast iron 
wrinkle finish base 


MANY USES—moistens stamps, envelopes and 
labels in a jiffy, or for moistening fingers when 
handling papers and counting money. 





A FAST SELLER— you have a prospect for multiple 
sales in every bank, office, insurance company, shipping 
department, commercial house and institution. 


Your customers will like these features: 


e@ sparkling chromium cover of durable cold-rolled 
steel, fits perfectly on 


@ attractive porcelain base with glossy baked enamel 
finish (Model 3A), or on 


e@ wrinkle-finish sturdy cast iron (Model 3C) 
@ weighted bases will not tip 


e@ 4 rubber feet protect desks and tables from marring 
and scratching 


e@ 3” adjustable brush always moistens evenly 


ORDER FROM YOUR DISTRIBUTOR TODAY 


Place a trial order and see how fast 
the Pike “Better Moistener’’ moves, 
or, for literature and full information, 


























write or phone 


— pKe 


cE. wee ince & CO., ING: 
490 NORTH AVENUE, ELIZABETH, N. J. Elizabeth 2-0630 
ulelslthiclaatiacia Med i 


Pike ‘‘BETTER MOISTENER”’ for 30 years 
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Low-Priced Intercom 50 
Rounding out their fine 
of intercoms, Fanon Ele. 
tric Company, has an. 
nounced a new budget 
priced two-station system 
to retail for $19.95. 
Known as Talk-A-Lot” 
this model like other “Fanfare” intercoms features designer colo, 
combinations, all metal cabinets, natural voice reproduction agi 
economical operation. The system weighs only 6 pounds, 





Electric Mimeograph 5) 

A new electric 
mimeograph, the BDC 
Rex Rotary M-4, has 
been announced by 
Bohn Duplicator Cor- 
poration. 

The new M-4 util- 
izes two cylinders, an 
oscillating ink roller ‘ 
and heavy printers ink 
while the customary 
perforated drum and liquid ‘ink have been discarded. Other 
features include three-minute color change, accurate registn. 
tion, three-way copy adjustment, automatic cut-off counter and 








automatic feed. 


Typewriter Ribbon Spool 52 
Leedall Products Manufacturing Company has announced that 
they can supply the official new No. 150 Underwood Two-Flange 
typewriter ribbon spool. 
This spool is for use on all Underwood Standard machine 
having the Noiseless type ribbon mechanism with the exception 
of the Underwood No. 150 Gray Model. 


Activity Books 33 

Continuing — consumer 
and trade demand has in- 
spired the Saalfield Pub- 
lishing Company to mod- 
ernize and re-issue two 
items for the toy market. 

Now available in brand 
new dress are the 20 
Activity Books (6087) 
from the Something-To- 
Do Box series, and the 
New Fun Maker Box (7519). Suggested retail price for each 
is $l. 








Dictating Machine 54 

Simplicity of opera- 
tion and light-weight 
portability are two of 
the listed features of 
the Stenocord dictating 
machine now being 
marketed in the United 
States exclusively 
through franchise deal- 
ers. 





The belt-recording machine is imported by Pacific Instrument 
Corporation. It weighs 91/, pounds and measures 11%4 by 9 by 
334, inches. The letter belt can be erased and used over mal 
times. 
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Hake Full Advantage of the Latin American Market! 
: x } - a . ‘. 
a. xe Ee 








the one and only 





ded. Other stationery and 
wees. office equipment 
Buyer’s Guide in 
Latin America 
52 
ounced that 
Two-Flange 
rd machines 
re exception 
53 North America exports to Latin America are now annually in excess of 3 billion dollars and 
consuie growing every year. 
mt; 4 The stationery and office equipment sales to the Latin American countries are already 
ny 10 al very substantial and are growing annually. 
e-issue = EFECTOS de ESCRITORIO, the only where-to-buy-it directory for the South American 
rife trade, offers you a most inexpensive medium through which to inaugurate or expand your 
ae the 20 activities in this great and growing market. 
ks = We offer counsel on selling the Latin American market, translation services, direct mail 
mg assistance and other merchandising helps. 
ice for each For full information, talk to one of our representatives by contacting the DPC office near- 


est you. 


Davidson Publishing Company (dpc) 







NEW YORK 1, NEW YORK 0... 250 FIFTH AVENUE _.....00.. riaebeeniadecond MURRAY HILL 3-4723 


CHICAGO 1, ILLINOIS ............................ 221 NORTH LoSALLE STREET ....................... CENTRAL 6-1600 
LOS ANGELES 34, CALIFORNIA BARS TEP BV qn o--nn 8 nna dons sce neese: BRADSHAW 2-1456 
SAN FRANCISCO 5, CALIFORNIA ............ 274 MONADNOCK BUILDING .........0000 YUKON 2-3029 





DULUTH 2, MINNESOTA ....0.. 405 EAST SUPERIOR STREET ........................ RANDOLPH 7-2963 
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Many new candles and new holders grace 
the leading candle line for '57. Glamorous 
gold, lustrous silver and an antique finish 
have been added to popular sizes in 
Tapers, Renaissance and Spiralites. Colonial 
is one line on which you can depend for 
newness and consistent year-round profits. 


: 
2 
i 
- 
z 
& 
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A trio of three single holders each of 
different heights (No. 703, 704, 705, with 
the lowest 7” high) lend themselves to a 
variety of arrangements and a greater unit 
retail sale — shown in this arrangement 
the three sizes with 12” gold tapers. Finish 
of holders is satin gold. 


SEND FOR COMPLETE CATALOG 


olonial (andle(o. 
C of rth bo ig 


HYANNIS, MASSACHUSETTS 
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DR. LAPP... 
(Continued from page 38) 

profit basis. However, such methods of 

payment are not really the basic cause. 

The basic cause is that too many 
sales executives feel that salesmen 
working on such plans of payment 
shouldn’t have and shouldn't expect 
any guidance. In fact, some executives 
will say to salesmen, “You are operat- 
ing your own business, so it is up to 
you to make good.” As a result, many 
salesmen get to thinking rather in- 
dependently because independence has 
been forced upon them. 

The result of this unrestricted life 
which many salesmen have enjoyed 
is not to be inferred to be complete- 
ly bad. Salesmen with drive, initia- 
tive, and awareness of problems 
have come up through their own 
efforts with the answers that have 
made it possible to make a good 
living for themselves and to contri- 
bute substantially to the profits of 
the company they work for. 

The results in other cases have 
not always been so rewarding. Many 
jobbers have had salesmen, who have 
taken on this independent attitude, 
who are not capable because of their 
lack of desire or “know how” to 
solve their problems. 

The most serious aspect in such 
situations are the new salesmen who 
come into their jobs and soon take 
on this independent attitude. Most 
of these new men can’t afford such 
a luxury because, without the con- 
tacts established by their older col- 
leagues through years of experience, 
their future success is very doubtful. 
An independent attitude plus the 
lack of ability and/or experience 
then becomes a serious problem con- 
fronting many executives if sales ef- 
fectiveness is to be stepped up. 

Many jobber salesmen would be 
far more effective if they were given 
some assistance in the form of train- 
ing, control, or motivation. No job- 
ber, even for the welfare of his sales- 
men, will be able to give his sales- 
men assistance and guidance until he 
prepares his men for it. 

Any executive who wants to get 
his house in order for the future 
competitive struggle must give more 
leadership to his salesmen. Such 
leadership, however, will never be 
effective until a desire is created in 
the minds of salesmen to want and 


90 








to accept such-eensteuctive assistance 

Don't permit salesmen to become 
too independent — they need your 
leadership for their own success and 
your success. The “do-it-yourself” 
philosophy no longer will develop 
sufficiently enough salesmen who 
can sell more and more in an ¢;. 
panded market. 

This article in no way should be 
interpreted that the opinions, ideas 
attitudes, and suggestions of sales. 
men should be ignored. In fact, 
greater emphasis should be placed 
in all sales organizations on the 
ward flow of information from the 
salesmen. 

This information should be tab 
ulated, evaluated, and synthesized 
into a workable program of policies 
orders, and procedures that js 
methodically fed back to salesmen 
with periodic follow-ups. 

In summary, don’t leave your 
salesmen to their own whims and 
independent action. Coordinate 
their “know-how” into a positive 
program of action. 








PEGGY CLOTH-BOOKS 










Best Sellers to the 
Carriage and Crib Set 


@ Printed on quality, unstorched 
@ Hormiess, non-toxic, non-fode 
@ Foom-rubber, talking toys 


Book only, in plastic bag ..... 
Book with toy, 

in plastic bag ............----. 
Book with toy, with 

WIS, WD BE cccecccscccnmensenst 


Eleven assorted titles available. 
Also available: ““Mail-Away” Toys. al 
and tagged for easy, quick moiling 
‘our customer: $3.60 doz.; with 
4.50 doz. 

SEE our complete line of boots and 


ordinated toys at Page 
Fifth Ave., N. Y. C. 


SEE wn. vStetionery Show 
ROOM 975 new Yorker 
Peggy Cloth-Books, inc. 


109 Worth St., New York 13, N. ¥. 
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~ features 





new 
striking 
faces 


superior Heliograving* with all these advantages: 
*(not to be confused with engraving) 

e greater sharpness and clarity of letters 

e new effects with superimposed and angled letters 
e joined letters in the most favored scripts 

e speedier production for prompt delivery 

@ superior craftsmanship at an amazingly low price 


exclusive new scripts © wide selection of ever-popular styles © postpaid 
shipment within two days of order ® liberal 50% discount 


This unique new Regency Catalogue... 


Regency’s exclusive and revolutionary new process offers 


FREE: Completely New Flower Wedding Line Catalogue features:— 


Tor your FREE copy of the new Flower Wedding Line Catalogue, address your request on your business letterhead to: 


REGENCY THERMOGRAPHERS, 28 West 23 Street, New York 10, N.Y. 





Higgins Super Black 


for artwork with brush and pen 





Two superfine Higgins Waterproof black inks 
PRE-SOLD for you by 
an urgent and increasing demand 


In response to ceaseless demands we are now 
pleased to announce that there is an ink of Higgins 
quality for every graphic need. Cash in on the 


customer satisfaction and increasing repeat sales 





assured by Higgins tradition of quality. 
In 4 blacks, white, and 16 colors. 


HIG G i n ms Serving the trade since 1880 
INK CO., INC., 271 Ninth St., Brooklyn 15, N. ¥. 
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Winner 
j in the 4th 
National 
Lithographic 
Awards 
competition 










_ ENCORES, INC. 3280 Broadway, New York 27. AU 3-6100 
| SHOWROOM 225 Fifth Avenue, Rm. 621, New York, MU'6-8932 


ANNOUNCING: 
A brand new group of 25c cards! 
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CLASSIFIED ADVERTISEMENTS 


Deadline for classified advertisements is the fifteenth of the 2nd month 
eceding the month in which the magazine is issued. RATES 
um Order: $4.50. Names and address are to be 
Initials or sets of figures are to be counted as one word. 


: 20c a word. 
included in the count. 











HELP WANTED 





Large AA Stationery Manufacturer—of 
Zipper Binders, Looseleaf Binders, Memo 
and Desk Pads, Portfolios and many ter- 
rific items needs Representative for De- 
artment Stores, Stationery Stores, Gift 
ttores. Commission basis. All territories 

. Write indicating lines now _car- 
sted. New York Showroom A. J. — 
~~ CORP. 234 5th Ave. N. oy 





SALESMEN to sell Christmas card close- 
outs, everday greeting cards and place 
albums. W. Paper Company, 19 
Hudson Street, New York 13. 5-57 








STAC) 


1c ws mat 


Fine Leather Desk Sets 
Pads and Accessories 


CATALOGUE NO. 56 
ON REQUEST 


Stationers Specialty Corporation 
19 W. 21st St. New York 10, N. Y. 
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‘ 
ACHS 
‘Common Sense” 


EXPENSE BOOKS & SHEETS 


BEACH PUBLISHING CO. 
19829 W. McNichols, Detroit 19, Mich. 
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KUTTO.. CARTON OPENERS 
SNIPPO . . STRING CUTTERS 
Write for literature and latest prices 
MODERN SPECIALTIES CO. 
4301 W. Ogden Ave., Dept. MS 
Chicago 23, Iil. 
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SALESMEN WANTED with following 
among stationery and chain stores for 
competitive line of Thumb _ Tacks, 
Staples, Paper Fasteners, Adhesive Cel- 
lophane Tape and complete line of 
Brushes. Box 134, Modern Stationer, 405 
East Superior Street, Duluth 2, Minnesota. 

6-57 





Well established greeting card manufac- 
turer now opening sale of box assort- 
ments and solid packs to store trade. 
Salesmen now covering trade including 
department, gift and stationery stores 
who can do justice to an additional line. 
Please reply in detail as to territory and 
background. Commission. Write Box 137, 
Modern Stationer, 405 East Superior 
Street, Duluth 2, Minnesota. 5-57 





SALESMEN - an extra line for big extra 
commissions. Territories of Tennessee, 
Kentucky, Virginia, Alabama, Arkansas 

Louisiana, North Dakota, South Dakota, 
and Rocky Mountain states available. 
One of the fastest selling major greeting 
ecard lines in the U. S. to give our 
present dealers good service and better 
coverage. Write Box 138, Modern Sta- 
tioner, 405 East Superior Street, es 2, 
Minnesota. 57 





Rubber Band Salesman: 
tionery, Paper and Twine and other 
users. Liberal commission and modest 
expense account arrangements. Philadel- 
phia, Chicago, Texas and Southwest, and 
other territories open. Write Box 140, 
Modern Stationer, 405 East Superior 
Street, Duluth 2, Minnesota. 5-57 





GREETING CARDS EXCELLENT OP- 
PORTUNITY FOR CONSCIENTIOUS 
SALESMEN WITH Aan, FAM- 
OUS MANUFACTURER INTRODUCING 
OUTSTANDING AND FAST SELLING 
SOLID PACK LINE RETAILING FOR 
$1.50 15 PERCENT STRAIGHT COM- 
MISSION. REQUIRE MEN NOW SELL- 
AND STATIONERY 

TERRITORY. 

WRITE GIVING ee AB AND 
'VERED ALES _ KIT 

. WINDSOR 

ART, 45 WARWICK ST., SPRINGFIELD, 
MASS. 5-57 


Covering Sta- 





LINES WANTED 





HOLLAND-BELGIUM 
Importers in above countries interested 
in offers of Surplus or Clearance Lines 

stationery goods, novelties for the 
Stationery trade. Box 136, Modern Sta- 
tioner, 405 East Superior Street, Duluth 
2, Minnesota. 5-57 





FOR SALE 





gary EQUIPMENT & SUPPLIES, W. 

(Also jobbing & rental). Gross, 
$250, 800. Office & A a Xint. eqpt. 
& 3 cars! Est. 1920: 80% cash opera! 
$119,00. Dept. No. 8594, Charles Ford & 
Associates, Inc., 6425 Hollywood Blvd., 
Los Angeles 28, California. 5-57 





OPPORTUNITY — My eiep supply and 
equipment store is for sale, for cash. 
a line of greeting cards, party 
supplies and office items. Best location 
in ist class Southern industrial city. 
Would consider partner. Details on re- 
meg Box 139, Modern Stationer, 405 
st Superior St., Duluth 2, aa. 





Apr. 25-27 — NSOEA District 4 
ing, Vinoy Park Hotel, St. Petersh 
Fla. 

April 28-May 1 — Miami Beach 
Jewelry, Stationery, Toys & Home 
cessories Show, Roney Plaza He 
Miami Beach, Fla. 

April 28-May 4 — Brand Names Wee 

April 29, 30 — NSOEA District 8 
ing, Chase Hotel, St. Louis, ‘Mo, 

May 3-6 — National Art Mater 
Trade Association annual conventh 
and show, Biltmore Hotel, Los Angeles” 
Calif. ° 

May 5-11 — Goodwill Week. 3 

May 5-12 — National Family Week, = 

May 6, 7 — NSOEA District 6 Meet 
Faust Hotel, Rockford, IIl. 

May 10, — NSOEA District 10 
ing, Hotel Ben Lomond, Ogden, UI 

May 11-18 — National Luggage 
Leather Goods Week. 

May 12 — Mother's Day. 

May 13, 14 — NSOEA District 14 
ing, Lafayette Hotel, Long Beach, 

May 15-21 — World Trade Week. 

May 16 — Philadelphia Stationers 
Rally, Essex Hotel. 

May 18 — Armed Forces Day. 

May 18-20 — New York Office F 
ture Show, New York Trade Show Bldg 

May 19-24 — New York Stationery” 
Show, Hotel New Yorker. 

May 19-25 — Letters From 
Week. 

May 20-21 — NSOEA District 11 
ing, Hotel Winthrop, Tacoma, Wash 

May 27-28 — NSOEA District 12 
ing, Hotel Ahwahnee, Yosemite, 

June 2 — International Shut-In's Dy 

June 2-5 — Stationers’ Guild of 
Annual Meeting, MacDonald 
Edmonton, Alberta. 

June 3-4 — NSOEA District 7 
ing, Hotel Savery, Des Moines, Ie 

June 9-17 — Father-Son Week. 

June 10-11 — NSOEA District By 
Meeting, Grossinger Country Ci 
Ferndale, N. Y. 

June 14-15 — NSOEA District 2 
ing, Hotel Sagamore, Lake 
Bolton Landing, N. Y. 

June 16 — Father's Day. 

June 27-29 — NSOEA District 1 
ing, Hotel Griswold, Groton, 
June 30-July 3 — National © 
Machine Dealers Association, 
tion and exhibit, Penn-Sheraton & 

Pittsburgh, Pa. 

July 1-2 — NSOEA District 3 @ 
ing, Claridge Hotel, Atlantic City, 

July 4 — Independence Day. 
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73. 
ee oO es 
store fixtures 


) 7 Chapel Art Studios — personalized 


Christmas cords — page 74. 


n [Gttenle! Condle Co. — candles 


aa 


Ht 


132 Faber, Eberhard, Pencil Co. — ink 
pencils — page 4. 

133 Forer, satinathig " gaiaitill mies 
cords — page 78. 

134 Freund-Mayer & Co. — Christmas 
— =o ae 

135 F er coed 
stationery — page 61. 

136 Fritz-Cross Co., The — office 
chairs — page 75. 

137 Gibson, C. R., and Co. — wedding 
olbums — page 53. 

138 Globe-Wernicke Co., The — desk 
tray —— page 55. 

1 ee neo 

<oeh Clotieees eai-o- pape 79. 

140 Guide System & co. — 
hanging folders — page 75. 

141 Hano, Philip, Co., Inc. — printed 
forms — page 22. 

142 Higgins Ink Co. — 2 new bieck 
inks — pege 91. 

143 Horn, W. C., Bro. & Co., — al- 
bums, games — page 57. 


146 co. — " 
ees 

147 Jones, Sybil — greeting cords — 
page 75. 

148 Jotto Corp. — new game — 4th 


Kay, Florence Lowise — folding 
tebles —- pege 86. 


Kay-Dek Engraving Co., Inc, — 
invitations — pege 52, 


en 6 roll 
memo — page 7 
7 so eb meek aa 


Lilac Hedges of Litchfield — cerds, 
notes —- page 86, 

Little, F., Momt. — New 
York Stn‘y — pege 19, 
Louise, Mery, & Assoc, — pencils, 
pencil boxes — page 75. 

Melind, Louis, Co. — rubber bends 
—page 48. 

Melind, Louis, Co.—foem rubber 
stamp pod — pege 65. 

Modern Specicities Co. — certon 
openers, string cutters —- pege 92. 
Monteg Brothers, Inc, — writing 
papers, envelopes — page 20. 
Morris, Bert M., Co. — desk ec- 
cessories — poge 83. 

Nexoreth Co, — im 
ported C Brien yn A — poge 86. 
Nerme Pencil Corp. — mechanical 
pencil —— page 45. 

North American Ven Lines, lac.— 
seemed shipping service — page 


Nu-Art Engraving Co. — Christmes 

cards — page 63. 

Olivetti Corp. of Amer. — port- 

able typewriters — page 25. 

Paper Art Ce., Inc. — paper perty 

tableware — pege 65. 

Pencil-Crafts Sales Co. — personal- 

ized pencils — page 58. 

Personal Art Co., — 

Christmas cords — page 70. 

Phillips Publishers, inc. — date 
beok — page 46. 

(Continued on other side) 
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ms not serviced beyond August 15, 1957. 





sa 170 Pika, E,W, & Coy tne. — mei 


Lets eners — page 88. 
_ 471 Pratt & Austin Co., inc. — novelty 
: stetionery —- page 68. 
deh gga Sefe Corp. — record 
sofes — page 85. 
Pe et ee tee, eo 


174 Redi-Record Products Co. — desk 
trey — page 65. 

a ee Welton, Peter: <p 
erasers — page 

ik ns te pads greeting 
cards — page 26, 

ee ee 


a oe pencils 
— poges 6 ond 7. ie 


a 179 Seneca ~~ Co., Inc, — rulers 


ee ee eet tay > CRaieimas 
cords — poge 18. 

et corer eee oo So = Sannaninte 
eccessories — page 60 

ore ealanes toe 

das toe Gee ~ oo Inc, ae 

ft — 

binders — page 59. _ 

186 Teich, Curt, & Co., Inc. — post 
cards — page 66. 

187 T 


estrite instrument Co. — magni- 
fiers —- page 70. 
188 Tiber Press—assorted boxed notes 
sae aces ike, Ge: and 
_— ec- 
cessories — page 63. 
192 Werd, Smee, Mie Co. — dleplay 
71, e 


cases — page 


193 White & Wyckoff Mfg. Co. — 
Pldn cos oon 
194 White & Wyckoff Mfg. Co.—boxes 

letter paper — page 10. 
195 World Publishing Co. — dictionery 
— page 64. 
196 a ae ~~ eerben popers, type- 
writer ribbons — poge 81. 


197 a Products Inc.—felt merk- 
ing devices — page 47. 


199 Fronklin Mfg. Corp.—gold stamp- 
ing equipment — page 73. 


NEW PRODUCTS 


Magnetic Phone Pod 

New Desk Line 

Low Cost Check Writer 
Cellophane Tape Premium 
New Office Chairs 
Unique Studic Cards 

Crofts Table 

Multi-Roll Gift Wrap Pack 
Glass Desk Tops 

Boxed Shower Gomes 

Road Atias 

insertable Typewriter Shelf 
Sitk Screen Printing Kit 
New Adding Machine 
New Ball Pen Refill 
Self-Adhesive Lebels 
Librery Shelving 

Electric Stapling Machine 
Sales Chart 

in-Out Boord 

Fashionable Spring Paper 
New Ballpoint Display 
Adjustable Scale-Drafter 
Pressure Sensitive Tape Dispenser 
Speaker Aid 

Hot Beverages 

Crimping Machine 
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BUSINESS REPLY ENVELOPE 


FIRST CLASS PERMIT NO. 665. SEC, 34.9. P.L.OR.. DULUTH, MINN. 
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Two and One Half Centuries of Progress 
now serve you... 


as two famous names join forces 


The merger of The American Crayon Company of Sandusky, Ohio into 
The Joseph Dixon Crucible Company of Jersey City, New Jersey, brings together 
two companies whose business lives total more than two and one half centuries. 


This, in a way, is a colorful combination, the better to serve future America 
in the worlds of color, modern design, changing industry, and education. 


The products of the two companies will continue to be promoted and sold 
separately by the respective sales organizations from their present headquarter 
locations. However, the combined resources and management will offer greater 
service to the trade, and create even greater favor with the public. 


THE JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY, N. J. 


- - = for more details circle 125 on page 93 





Don’t miss it!-at the Stationery 
be sure to come up to ROOM 806 
New Yorker Hotel and find out 


for yourself why there’s... 
















about the 


SUCCESS O/ 








Featured nightly on 
MIKE WALLACE “Night Bea! 
WABD-TV Channel 5. 


d 


THE JOTTO CORP., 134 W. 29th ST., NEW YORK 1, N.Y., CH 4s 








